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Mr. 0. L. Mathios, c 3 
Pacific & Atlantic Pho Ine., Pacific and Atlantic Photos, Inc., 
26 Park Place, New Terk, i. ¥ 25 Park gg 

New York, N. Y. 
Dear Mr. Mathieu: 
Tour photographs of the Knickerbocker disaster were the Gentl. nt 
firet to reach Loulerilie. We scored « fine beat axtt be sate 


Che Svattlp Cimes eane the sane afternoon. However, I was sopry I did not get the nek ae 6iter Catated gong ratulat ons 
7 t ‘ ‘ ‘ . . on your Knickerbocker theater service 
este in time to use them instead of the photographs as your sats conten cape fet 6 t with your pictures. 
are better than the outs I can get. Congratulations and thanke Your mats, I. N. S. mats and Underwood pictures 
se Ma De all came in the same mail in time for the next 
for your fine service. afternoon. Thanks! 


‘ Temes coves i i - 3, " Very wly youre, 
G, fC Yours ve 
| Bt. A* WY. Crawford, EPMA 


pers a ne ga 


General Manager, GR: ape le ty wening Post Managing Editer. 








' Chicago Tribune 
Chicago, 





ve Congratulate the Pacific & Atlantic Photoe, 
Ine., on their Service on the Washington theatre disast 
er. 


ra To meet this 


in The Times exclusively 
faa the afternoon. @ no: u ni 3@ followin 
Th ning paper used them the fo1 
& 


“ea, Picture Age 


B. BLED 
Bsior and Publisher, ~ 


tion: wr, Travis to rise Rite, 


P & A Photos is now regularly getting all important news and 
feature pictures first, hours and days ahead of older, long- 





established, competing services. 


And it is not only getting the pictures first, but getting them fo 
subscribers first, as indicated by the letters reproduced above. 
And this in the first month! 


With branch offices already operating in the larger cities, with 


all points being covered by live-wire correspondents, with un- 
limited resources, and devoted exclusively to pictures, P & A 
nas, within a month, established itself in a leading position in 
its field. 


. Some territorial rights are still open, for both the photo servic 
P & A Mat Service ‘ a pea er eR ts zi 
and the mat service. Immediate application is advised. Phone, 


jfeatures, art layouts, wire or write. 
Sketches and novelties usu- 


> not available to small CHARLES L. MATHIEU, General Manager 


» papers. 


Our special process mats PACIFIC & ATLANTIC PHOTOS, Ine. 


give such wonderful repro- 94 3 ; we eee 

| ductions that many publish- 25 Park Place, New York 

ers are running solid pictur : is , ‘ 

pages—at a ti ite or ‘ie Founded by the publishers of the Chicago Tribune and the Daily 

ordinary cost of engravings. News, New York's Picture Newspaper, to furnish better pictures 
to newspapers. 
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NUMBER SEVEN OF A SERIES 





T. D. WHITNEY CO.— 


Famous linen store, part 
of the Boston American’s 


months of 
achievernent 


The T. D. Whitney Co. is a famous old 
Boston store. Whitney’s has used full 
copy in the BOSTON AMERICAN 
since July last and has enjoyed the 
greatest business in its history. 





Many other prominent local and na- 
tional advertisers have similarly rec- 
ognized the value of the BOSTON 
AMERICAN in the past seven months 


of achievement. 




















Research and Promotion Departments at Service of Advertisers 
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for February 











NEA Service, Inc., has the 
United States rights for one year 
for A. S. M. Hutchinson’s great 
novel “IF WINTER COMES,” 
released Monday, March 27. 


You will want to print this 
leading best seller in serial form 
in your paper. For rights in your 
territory, write or wire to 


NEA SERVICE Inc 


1200 W. THIRD ST, 
CLEVELAND, O. 








PRODUCING PLANTS—NEW YORK, CLEVELAND 
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Tell it to Philadelphia! 


One of the most important reasons 
why advertisers get such good re- 
sults from their advertisements in 
Philadelphia’s influential newspaper, 
is because most local retailers have 
been educated to the importance of 
linking-up their own advertisements 
to those of manufacturers whose 
wares they sell. 





ro. es 
Net paid 
average circulation \ 


197,478 | 
\ y 


“In Philadelphia nearly everybody reads— 


‘The Bulletin” 


No prize, premium, coupon or other artificial methods of stimulating 












circulation are used by The Bulletin 
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N Stephenson's American History, the 
one now being used in our public 
ghools, occurs this paragraph : 

“At Havana there were public demon- 
¢rations of ill will toward Americans. 
Therefore the battleship Maine was or- 
dered to Havana as an intimation that 
Americans would be protected by their 
government.” 

The Maine was not sent to Havana 
5 an intimation that Americans would 
be protected by their government.” | She 
was sent there because of a misinter- 
preted cable message which a newspaper 
correspondent in Havana sent to his pa- 
prin New York. All the correspondent 





wanted was a box of cartridges. A bat- 
ip was sent instead. The battleship 
vas blown up in Havana harbor, war 


wi Spain ensued and a considerable 
part of the geography of the world was 
changed as a result. 

The writer was in Havana at the time 
of the Maine disaster, reported that im- 
mortal horror to the identical newspaper 
whose assistant cable editor had mis- 
interpreted the message about cartridges, 
wd makes this coming February 15— 
twenty-fourth anniversary of the tragedy 
-the occasion® for setting history right. 

The reason this revealing chapter has 
not been written before is this: The 
correspondent who had sent the cable 
was one of my most valued friends. Un- 
der seal of confidence he had told me the 
titire story. He had planned to write 
it himself but thought it inadvisable to 
t so until some years had intervened. 
lasked and obtained his permission to 
make a passing reference to it in an 
tticle which I had been asked to pre- 
fare describing the scenes in Havana on 
the night of the Maine’s destruction, but 
the reference did not attract the atten- 
tion it deserved. More with the idea of 
supplying my friend with data than em- 
jloying it myself, I had, as opportunity 
served, asked the several actors in the 
drama, each of whom I intimately knew, 
the parts they had played. Then the 
man for whom these notes were intended 
tame back from Havana, where he had 
ben stationed as correspondent for the 
Associated Press, and suddenly died. I 
felt that his death released the story to 
me, but just at that time I was plunged 
mto war work as publicity manager for 
the United States Shipping Board and 
the episode was forgotten until the cal- 
‘dar brought its reminder that the 
twenty-fourth anniversary of the dis- 
ster comes around on this February 15. 
Here is the full story: 

It was early in February, 1898, that I 
recived orders from my newspaper, the 
New York Herald, to proceed to Ha- 
Yama and relieve John R. Caldwell, ir 

tge of the Herald’s Havana Bureau. 
avana at that time was a troublous 
tity, The relations between this country 
Pain were strained to the breaking 


| 


























By WALTER SCOTT MERIWETHER 







Maine the sweeping of this nation into war 
4 r unfoids a thrilling newspaper story 
‘ ime why the Maine was sent to Havana. 
to the Mississippi Sun, published. at Charleston, 
this week, and is reprinted here with the special permission cf 
ind proprietor of that newspaper, and for many 
World 
point. Riots were frequent and every 
American in Havana felt that his life 
was in danger at all times. Caldwell 


realized it and sought to arm himself. 
But there was a strict edict against the 
sale firearms, chiefly directed 
against Cubans, for the island was then 
in a blaze of insurrection. 

unable to equip himself with the 
means of self-defense, Caldwell wrote to 
the Herald and asked that a revolver be 
sent to him. One was purchased imme- 
diately and shipped. But when it arrived 
there were no cartridges, and the corre- 
spondent could no more purchase cart- 
ridges than he could purchase revolvers. 
Meanwhile the situation 


of one 


So, 


was growing 


worse. Instead of writing for cartridges 
he cabled. 
The Herald and its Havana corre- 


This 
because of the strict cen- 
sorship exercised in Havana by the Span- 
ish. And as it happened the Herald 
man, red Burgin, who was in charge of 
the code and of Havana cable news, was 


spondent employed a private code. 
Was necessary 


home sick when this message came click- 
ing into the Herald office one night: 
“Camera received but no 
Please hurry by next steamer. 
“Joun R. CALDWELL.” 


plates. 


The full name “John R. Caldwell” sig- 
nified that the message meant more than 
the words indicated and that the office 
would have to puzzle it out. Had Bur- 
gin been on duty he would instantly have 


-EpitorIAL Note—This week marks the twenty-fourth anniversary of the sinking of the 


with Spain. In the story that follows Mr. 


of events at that time, explaining for the 


Credit for the publication of this story belongs 


Miss., in which it appeared Wednesday of 


Meriwether, who is ediror 
New York 


Mr. 
was on the staff of the 


years 
understood that the revolver had arrived 
but that there were no cartridges. A 
young assistant got the message and 
turning to the code book, translated it 
to mean that the American consulate 
had been attacked. 

Fireworks ensued. An attack on our 
consulate in Havana was a spark to set 
off the long-brewing trouble between 
America and Spain. The hour was 9:30 
p. m. The Havana cable office closed 
at 9 p. m. and there was no possible way 
of getting further news that night. The 
Herald got its Washington Bureau on 
the ’phone, and directed that every man 
be hustled out on the story. John D. 
Long was then Secretary of the Navy. 
The word that the American consulate 
in Havana had been attacked was tele- 
phoned to him by the Herald’s Washing- 
ton Bureau. There was a rapid tele- 
phonic conference with the State De- 
partment and the White House and 
along about 11 o’clock a wire was sent 
to Rear Admiral Montgomery Sicard, 
commanding the North Atlantic Fleet, 
then at anchor off Dry Tortugas, to de- 
tach a vessel of his command and send 
it to Havana forthwith, the reason being 
that an eminently trustworthy corre- 
spondent of an important newspaper had 
cabled the report of an attack upon the 
\merican consulate. 

In a conversation I had with Captain 
Sigsbee some years later, he described 
his midnight visit to the flagship, his 
orders from Admiral Sicard to proceed 











Skip Meriwether—member of that 
rollicking crew that made the story 
the thing in the days when the 
exploits of the individual counted 
most—has stepped off the big stage 
but he is finding as much adven- 
ture and joy as ever running the 
Mississippi Sun. Yes, he is a news- 
paper man who made his dream 
come true—it is a weekly. 








IN THE DAYS WHEN THE STORY WAS THE THING 


Twenty-four Year Old Secret of Battleship Maine Disaster Revealed by Only Surviving Correspondent 
Who Covered the Inquiry That Followed the Explosion 


to Havana at once, the admiral adding 


he did not know what conditions he 
would find upon arrival. He did not 
hamper the Maine’s commander with 


any instructions, leaving all to his dis- 
cretion. 

Captain Sigsbee returned to his ship, 
gave the necessary orders for spreading 
fires under the boilers and to get under 
way as soon as steam could be made 
ready. Awnings were rolled up and sent 
below, and awning stanchions which 
might have interfered with gun fire were 
removed, along with their ridge ropes. 

Now with the Maine under way and 
churning her way to the harbor where 
her destruction was destined to involve 
two nations in war, let us leave the 
doomed battleship for a moment and take 
up the narrative from the Inglaterra 
Hotel in Havana. 

It was at an early hour in the fore- 
noon when a messenger from the cable 
office knocked on the door of Mr. Cald- 
well’s room and handed him a cable- 
gram. It was from the Herald and read: 

“Rush story you bulletined on Cuban 
cane crop—we want it for main section.” 

Not having sent any bulletin on the 
Cuban cane crop, Mr. Caldwell realized 
at once that this was a code message 
and turning to his code book found the 
first part of it conveying the tidings that 
“A United States man-of-war has been’ 
ordered to Havana.” He was puzzled 
a moment over the rest, for there was 
nothing in the code book anyway re- 
sembling it. Then it flashed upon him 
that the use of the words “main section” 
was employed to tell him the name of 
the vessel that had been ordered to Ha- 
vana, otherwise the Maine. 

Directly across the hall was the room 
the former Confederate general, Fitz 
Hugh Lee, then United States Consul 
General to Havana. The correspondent 
met the general in the hallway. “The 
battleship Maine,” the correspondent 
said, “is on her way to Havana.” 

“Impossible,” Gen. Lee replied, “the 
government would never send a warship 
here unless I asked for one and that I 
have not done.” 

At that moment came the thud of 
guns. Hurrying to the balcony the two 
saw the Maine entering the harbor and 
bulbs of white smoke drifting from her 
saluting battery. 

As a newspaper correspondent who re- 
ported the blowing up of the Maine and 
as one who remained in Havana during 
the sittings of the American Naval Court 
of Inquiry, a body whose verdict was 
that the Maine had been destroyed as 
the result of an outside explosion, I have 
frequently been asked my opinion as to 
the cause. 

That the Court of Inquiry was con- 
vinced that the Maine had been. blown 
up by a mine planted by the Spaniards 
(Continued on page 28) 
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UNIFORM RATE FOR FOREIGN AND LOCAL 
DISCUSSED BY SOUTHERN AGENTS 





Over Twenty Florida Publishers Debate Question at Tampa 
Meeting of A. A. A. A. Council—Thomas Host at 
Florida Products Banquet 





(By Telegraph to Epitor & PuBLISHER) 


Tampa, Fla., Feb. 15.—Debating the 
question of a single rate card for both 
local and foreign advertising, Florida 
publishers and members of the Southern 
Council of the American Association of 
Advertising Agencies discussed the ad- 
vantages and disadvantages around the 
table this morning in the concluding ses- 
sion of the meeting of the council here. 
More than twenty Florida publishers 
were in attendance at the get-together 
meeting, which has contributed a great 
deal, it is felt, to furthering the personal 
touch and closer good feeling between 
the editor and the agency. 

In response to the request of W. A. 
Elliott, of the Jacksonville Times-Union, 
and president of the Southern Newspaper 
Publishers’ Association, Henry Lee 
Staples, of Richmond, chairman of the 
council, stated that while he could not 
speak officially, as no decision had been 
made, he felt certain that arrangements 
could be made whereby the summer 
meeting of the council would coincide 
with that of the S. N. P. A. at Asheville. 
Mr. Elliott had stressed the importance 
and the value of a get-together between 
all the publishers of this territory with 
the council, and the advertising men 
believe that joint sessions will contribute 
a great deal to the welfare of both. 

The advertising men held their an- 
nual meeting here the first two days of 
the week. At the conclusion of the first 
days’ session they tendered the business 
men of Tampa a banquet, and on the 
second day entertained the state editors 
and publishers. 

Speakers at both meetings told of the 
indispensable position of the advertising 
specialist in the business world. De- 
scribed as the man “Who makes millions 
for others and only a small percentage 
for himself,” the advertising specialist 
was highly eulogized by men within and 
without the profession for his economic 
value in marketing the products of the 
world and his unselfish handling of the 
affairs of other men. 

Honesty of purpose was declared by 
James O’Shaughnessy, executive secre- 
tary of the A. A. A. A., in the principal 
address last night, to be a requisite of 
every advertising agency. 

“An agency must make money for its 
clients or it assuredly cannot make money 
for itself,” he said. “By finding markets 
for products, by creating demands and by 
opening up new trade areas, the agencies 
in the association will continue to con- 
tribute to national prosperity with unsel- 
fish service to their clients.” 

The producer, or rather, the would-be 
producer of the future is going to change 
his plans a great deal, Wilbur Corman, 
New York, told the session of the coun- 
cil at the executive sessions yesterday 
morning. Today, according to Mr. 
Corman, the business man or the grower 
goes about the business of production 
of a given article, starts his business and 
then looks about for some advertising. 
Sometimes he picks rightly and some- 
times he does not. 

In the future, Mr. Corman said, In- 
dustry is going to look about first. It 
is going to pick a market, be sure it’s 
there and begin a real publicity drive 
with the first turn of the wheels. Busi- 
ness is going to build on a surer basis. 

Before leading up to the main topic 
of the get-together session of publishers 
and advertising men, some compliments 
were paid the Florida publishers by 


Mr. O’Shaughnessy, W. R. Massengale 
and St. Elmo Massengale of Atlanta, 
John Budd of New York, and others. 

“We have to admit that we find the 
Florida publisher as a general thing, has 
a pretty high standard of ethics,” said 
one. “He adheres to his standard rate 
card and we find very little of those 
things that we hate to find where we do 
business. The Florida publisher is one 
of the most satisfactory men we do 
business with, and more so is this notable 
when we consider the population of the 
majority of the smaller cities of the 
state,” 

George F. Milton, editor of the Chat- 
tanooga News, was the principal speaker 
for the publishers on the question of 
uniform local and foreign rates and 
brought out various points for the pub- 
lishers, including that of the value of a 
large contract which insures space vol- 
ume without the worry of continual 
solicitation, which, he maintained, was 
worth something to the publisher and 
therefore he should pay for it. He felt 
that the local advertiser, when he got 
beyond 5,000 lines, was entitled to con- 
sideration. No action was taken by the 
publishers on the question and with the 
adjournment of the session, the gather- 
ing of the council came to a close. 

Those present included: 

Jefferson Thomas, Jacksonville; Lew 
B. Brown, St. Petersburg; W. A. Elliott, 
Jacksonville; Willis S. Powell, Eustis; 
James O’Shaughnessy, New York; J. H. 
Ross, Winter Haven; Henry Lee Staples. 
Richmond; Fred M. Randall, Detroit; 
Burton R. Freer, Chicago; C. L. Bixby, 
Richmond; Mr. and Mrs. St. Elmo Mas- 
sengale, Atlanta; W. R. Massengale, 
Atlanta; Mr. and Mrs. S. Wilbur Cor- 
man, New York; Lee M. Hammel, 
Wauchula; Wayne Thomas, Jacksonville ; 
M. P. Martin, Atlanta; B. E. Wyatt, 
Atlanta; George M. Kohn, Atlanta; 
John Budd, New York; Mr. and Mrs. 
E. F. Blew, Tarpon Springs: W. C. 
Essington, Orlando; G. E. Hosmer, 
Bradentown; Burt Johnson, Lake Al- 
fred; A. C. Nichols, Clearwater; E. B. 
Caster, St. Petersburg; J. E. Klock, 
Winsdale; C, J. Stubb, Fort Myers; 
A. E. Barnes, Lucerne Park; J. G. Gal- 
lemore, W. M. Lee, Winter Haven; 
W. W. Raymond, Owanita; C. C. Com- 
mander, Florence Villa; George F. 
Milton, Chattanooga; Gilbert D. Leach, 
Leesburg; Benjamin E. Zezoff, Lake- 
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land; Edward C. Hillier, Lakeland; 
Thomas W. Hewlett, Winter Haven; 
James W. Ponder, Sarasota; H. G. 
Gumprecht, Bradentown; H. N. Barnes, 
Cocoa; F. H. Whitter, Jacksonville ; 
John P. Roberts, Delavan, Ill.; Mr. and 
Mrs. C. C. Carr, St. Petersburg, and the 
following from Tampa: W. J. Barritt, 
Lloyd Gribby, Russell Kay, Frank K. 
Anderson, J. R. Mickler, J. C. Gallagher, 
D. H. Laney, M. M. Taylor, Howard 
Curry, J. S. Brown, G. P. Cannon, Alvin 
Magnon, C. F. Mullen, Earl G. Moore, 
George McGraw, Clyde Glenn, W. F. 
Cavode, S. L. Frisbie, George F. Scott, 
O. M. Felix, Y. Briddell, L. B. Walden, 
C. E. Stewart, J. Reed Curry, J. C. 
O'Neal, Charles W. Lyons, W. F. Miller, 
George McKean, Lem R. Woods, Miss 
Coe Glade, Mrs. Judson P. Scott, Harry 
B. Roberts, W. G. Brorein. 


HARDING ASKS SENATE 
TO PASS RADIO BILL 


One Senatorial Objection Blocked Its 

Consideration Monday—President 
Its Importance in 
Letter to Page 





Stresses 





(By Telegraph to Evitor & PUBLISHER) 

Wasuincton, D. C., Feb. 16.—Presi- 
dent Harding has thrown his personal 
influence into the effort of American 
newspapers for a five-year extension of 
the naval radio service for press mes- 
sages between the United States and the 
Orient. The joint resolution, approved 
by the House, and now pending in the 
Senate, failed of consideration on Mon- 
day of this week through one senatorial 
objection. The President’s wish that it 
be passed was embodied in a letter to 
Senator Page, of Vermont, Chairman of 
the Senate Committee on Naval Affairs. 
The president said: 

“The Naval Committee very recently 
reported in favor of the resolution, re- 
lating to the extension of time under 
which there is authorized the operation 
of government owned radio stations for 
the use of the general public and for 
other purposes. 

“This is the measure in which the 
press is very greatly interested, looking 
to the promotion of a better and more 
helpful exchange of news with the 
Orient and the islands of the Pacific. 

“T am well convinced that the passage 
of this resolution will be highly ben- 
eficial.” 


Frank Drake Critically Ill 


Frank Drake, art editor of the New 
York World, is not expected to live. He 
recently underwent an operation on his 
hip but has not rallied from it. No hope 
is held out for his recovery. 





tional, is inexcusable. 


for future reference. They start in 





KEEPING WITHIN THE LAW 


“Ts it libelous?” is a question that every newspaper man and woman has 
to answer some time in their careers and it is not unusual for the question 
to come up frequently during the year. 

It is the duty of every person engaged in newspaper work—whether his 
position is editor, publisher, reporter, copy-reader, proof-reader, advertising 
solicitor or copy writer—to know the law of libel. 


WHAT DO YOU KNOW ABOUT LIBEL? 


In the next issue of EDITOR ‘& PUBLISHER will appear the first of series 
of articles on the subject of libel written by Louis G. Caldwell for the Chicago 
Tribune to be used in informing that newspaper’s employes on the subject. 

Mr. Caldwell is of the firm of McCormick, Kirkland, Patterson and 
Fleming, attorneys for the Tribune. Every one interested in newspaper work 
will find these articles interesting and instructive and well worth filing away 


EDITOR & PUBLISHER—Next Week 


Libel, even if uninten- 








DIXON AND WATTS yy 
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The Interpreter, to Appear as an Inter. 
national Publication, Headed by 
Former Christian Science 
Monitor Executives 





Frederick Dixon, who recently resigned 
as editor of the Christian Science Moni. 
tor, after having been continuously asep, 
ciated with it since its foundation i, 
1908, has become editor of the Interna. 
tional Interpreter, a new news weekly 
which, it is promised, will appear not 
later than the first week in April, 

A corporation has _ been Organized 
under the laws of New York and has 
purchased the five story building located 
at 268 West 40th street, which will be 
known as the Interpreter Building. Ty 
name of the new company is the Inter. 
preter Publishing Corporation, of which 
John R. Watts is general manager. 

The Interpreter will have no affiliation 
with any political, financial or sectariay 
interests, and will review world affairs 
from an entirely impartial standpoint, | 
will be a 9 by 12-inch publication, wig 
colored covers, a few illustrations, an 
will strive for typographical perfection, 

Contents of the Interpreter will jp. 
clude among other things, the following 
departmental heads: 

The World-Over—A narrative revies 
of the world’s weekly doings. 

Editorials—On principal events ani 
questions of the day; political, economi 
and social. 

News—Correspondents writing fron 
important news centers over the entire 
world. 

Men and Women of the Day—Artics 
by or interviews with important men and 
women of various countries, telling th 
history and nature of their activities 
Subjects for these articles will be drawn 
on from South America, Asia, Australia 
and South Africa as well as from Amer 
ica or Europe. 

Literature, Art, Music, Drama—Re. 
views of exceptional works of art in 
these fields. 

Fiction—One short story each week 

Special Articles. 


MASON TO NEW YORK TRIBUNE 





Resigns as Managing Editor of Chicago 
Evening Post 


Julian Mason, managing editor of 
the Chicago Evening Post since 196 
and a member of the staff of that 
newspaper for ten years, has been a} 
pointed managing editor of the Ner 
York Tribune, to succeed W. 0. Mc 
Geehan, who has resigned. Mr. Mason 
will assume his position on the Trib 
une on March 1. 

Since his graduation from Yale Uni 
versity in 1898 he has devoted himsel 
to newspaper work. His first news 
paper job was as a reporter on th 
old Chicago Record-Herald, whent 
he went to the Chicago Tribune f 
two years of general reporting, ed 
torial writing and Sunday work. Fo 
six years, prior to his appointment ® 
managing editor of the Post, he w# 
chief editorial writer. Mr. Mason ® 
married and has two children. 





Sunday Paper for Indianapolis New 


There has been a strong report in New 
York newspaper circles that the Indias 
apolis News would shortly start the Sw 
day edition. Hilton U. Brown, 


manager of the News, stated to Bam 
& PusLisHer that “the News has a 
no announcement of its plans concertiat 
a Sunday edition.” 





(00P! 


pights of 
form 
te 


NE of tl 

ment be 
ee of the 
extent trade 
ied and Op 
je national 
one that 





weganization 
pivertisers 
sith which 1 
was relation 
x issue is th 


nd use of b 
miform accc 
rarks, etc., 
sore or less 
¢ organizat 
uvertising f 
The point 
ythaps best 
ace that hi 
tween Sect 
Hoover and 
Daugherty, i 
ome views 
my legally 
wm what may 
wperative ad’ 
Secretary 
maty 3, wre 
ety, present 
sbject and ; 
“May trad 
«all of tk 
wating the 
tm and the 
fr the purf 
gme agreem 
strain trac 
ati-trust lay 
‘l do not 
tews ina f 
bye that yo 
pre me the 
badopt the 
t undertaki 
te Secretar 





pic act cre 
it. Hoover 
say that 

m regardi 
tale associ 
rly to th 
mmerous of 
Seretary 


ll) May 2 
fs members z 
st accountir 
ied that t! 
orm metk 
embers to e 
Me associa tic 
dual mem| 
‘® May a 
rovide for 1 
: and 
embers for 
trade expr 
on as t 
mes, and te 
(3), May 
a with its 
mr the stand: 
Product of 
o buying P 
‘ave when 
Specified ; F 
ndardizing 
madard forr 
Correctly 
muity and ; 
andardize 
Processes 
enery; and 
2 its mem 








ha 





















Editor & Publisher 


(COOPERATIVE ADVERTISING IS GIVING 
GOVERNMENT CONCERN 





Rights of Trade Bodies to Gather and Use Business Data, Uni- 
form Accounting Systems, Etc., Also Discussed by Secre- 
tary Hoover and Attorney-General Daugherty 





{ NE of the big questions of the mo- 
. (pent before the Department of Jus- 
” Bh ose of the United States is to what 


’ axtent trade associations may be organ- 
p ved and operated without transgressing 
i te rational anti-trust laws. rhe matter 
t BE ve that has a direct bearing on the 
sqanization activities of publishers and 
veertisers and many allied industries 
wth which these named lines have busi- 
s relations. One of the main points 
a igue is the right of trade associations 
bt BF. arry on co-operative advertising cam- 
t omy Others pertain to the gathering 
dh wl use of business data, formulation of 
wilorm accounting systems, use of trade 











ou aks, etc, every one of which touches 
ae nies or less upon present day activities 
IS BF : organizations in the publishing and 


uvertising fields. 
The points under consideration are 
ghaps best brought out in corresp: ynd- 


L ace that has been exchanged recently 
™ Bisween Secretary of Commerce Herbert 
™ Bove and Attorney-General H. M. 
nt Daugherty, in which the latter expresses 


me views on what trade organizations 
, Mn legally do. He touches especially 


at fF. what may and may not be done in co- 
MKB erative advertising. 

, Secretary Hoover, under date of Feb- 
= } 


Mt Bary 3, wrote Attorney-General Daugh- 
= ety, presenting eleven questions on the 
abject and asking : 

‘Way trade associations engage in any 
al of the activities named without 


icles 


ties, olating the law, provided the organiza- 
ayn gemand the activity engaged in are not 
ria fr the purpose of hiding or concealing 
mer. me agreement, contract, etc., to actually 


wtrain trade or otherwise violate the 
ati-trust laws. 

‘| do not ask you to express your 
tvs in a formal opinion, but it is my 
ie that you may see your way clear to 
qe me the advice that will enable me 
vaopt the proper administrative action 
tundertaking the duties imposed upon 
t& Secretary of Commerce by the or- 
mic act creating the Department,” said 


—Re- 
rt in 


ek 


















ieago Blt. Hoover. “It is unnecessary for me 
bsay that the general, unsettled condi- 
or of Pe" Tegarding the proper provinces of 
196 Me associations justifies as early a 
tht My to these inquiries as your other 
na emtous official duties will permit.” 
Ner @f Secretary Hoover’s questions were: 
J q 
. Me- 1) May a trade association provide for 
Mason ("members a standard or uniform system of 
Trib- wt accounting and recommend its use, pro- 
n Pied that the costs so arrived at by the 
Sim method are not furnished by the 
Uni- tembers to each other or by the members to 
e . B* %ssociation and by the latter to the in- 
imsel fitvidual members. 


‘® May a trade association advocate and 
rride for uniformity in the use of trade 
erases and trade names by its respective 
embers for the purpose of ending confusion 
trade expressions and for harmony of con- 
metion as to the meaning of trade phrases, 
mes, and terms? 

(3) May a trade association, in coopera- 
on with its members, advocate and provide 
m the standardization of quality and grades 
Product of such members, to the end that 
Pe buying public may know what it is to 
Pave when a particular grade or quality 
‘ecified; and may such association, after 
pandardizing quality and grade, provide 
‘ ard form of contract for the purpose 
correctly designating the standards of 



















ws and grades of product; and may it 
New satardize technical and _ scientific terms, 
d Processes in production, and its ma- 















+ and may the asscciation ccoperate 
“its members in determining means for 
“mination of wasteful processes in pro- 
mand distribution and for the raising 
: al Standards in trade for the »reven- 
“OM est practices? — . 
‘ee se *@ trade association collect credit 
mation as to the financial responsibility, 
. Teputation, and standing of those 
tthe products of the industry; and may 
“Sociation furnish such information to 
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of unlawfully establishing so-called ack 
lists.” 

“(5) May a trade association arrange for the 
handling of the insurance of its members, in 
cluding fire. industrial, indemnity, or oup 
insurance In other words, can the mem 
bers of an industry, through the ager of 
1 trade association, arrange for or place all 


of the insurance of the members? 


“(6) May a trade association, in cooperation 
with its members, engage in cooperative ad- 
vertising for the promotion of trade of the 
members of that association engaged in the 
particular industry; and may the association 
engage in such form of promotion by fur- 
nishing trade labels, designs, and t 
marks for the use of its individual members? 


May a trade association, 
behalf of its members, engage in 


(7) for and in 
the promo 
tion of welfare work 1n the plants of organiza- 
tions of its members, which welfare work in 
cludes sick benefits and unemployment insur 
ance for employees, uniform arrangements for 
apprenticeship in trade education, the pre 
vention of accident and the establishment of 
ir employment department or bureau for co 
operation with employees 

“(8) May a trade association, in coopera 
tion with its members and acting for and in 
behalf of its members, handle all legislative 
questions that may affect the particular i 
dustry, regarding factories, trades, tariff, 
taxes, transportation, employers’ liability 
workmen’s compensation, as well as _ the 
handling of rate litigation and railroad trans- 
portation questions? 

“(9) May a trade association, in cooperation 
with its members and acting for and in their 
behalf undertake the promotion of closer rela- 
tions between the particular industry and the 
federal and the state departments of govern- 
ment which may have administration of laws 
affecting the particular industry in any form? 

*(10)-A 


May a trade association collect 
statistics from each member showing his 
volume of production, his capacity to pro- 


duce, the wages paid, the consumption of his 
product in domestic or foreign trade, and his 
distribution thereof, specifying the volume 
of distribution by districts, together with his 
stock, wholesale or retail? 

“B. And may such trade association, on 
receipt of the individual reports of each mem- 
ber, compile the information in each report 
into a consolidated statement which shows the 
total volume of production of the member 
ship, its capacity to produce by districts of 
production. which, in some instances, include 
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ess 


a state or area, the wages by districts of 
production, the consumption in foreign or 
domestic trade by districts, the volume of 


distribution by districts, and the stocks on 
hand, wholesale or retail, by districts? 
“C. And if, after compiling the information 
as aforesaid, the information received from 
the members as well as the combined informa 
tion is not given by the association to any 
other person, may it then file the combined 
statement with the Secretary of Commerce 
for distributicn by him to the members of 
the association through the public press or 
otherwise and to the public generally and to 
all persons who may be in any way interested 
in the product of the industry, it being under 
that the individual reports for the 
members should cover either weekly, monthly, 
quarterly or longer periods as may be deemed 


stood 


desirable by the members, and, when a period 
is adopted, the report for each member shall 
cover that period and the combined report shall 
be for that period 

(11)-A May a trade association, at the 
time it collects the production and distribu 
tion statistics above outlined, at the same 
time have their members report the prices 
they have received for the products they have 
sold during the period taken, specifying the 
volume of each grade, brand, size, style, or 
Guality, as the case may be, and the price 
received for the volume so sold in each of 


the respective districts where the product is 


sold? 


‘B. And may the association, without 
making known to any person the individual 
price reports of any member, consolidate all 


f the reports into one, and show the average 
price received for the total volume of each, 
grade, brand, size, style, or quality, as the 
case may be, distributed in each district cov 
ered by the distribution statistics for the 
period covered by each individual report? 
“C. And may the associaiton, after making 
such compilation, send the compiled report as 


average price, as aforesaid, to the Secre 
tary of Commerce, to be by him distributed 
to the public and to any or all persons who 


may be interested the 


making the 


in particular industry 


reports. 


Attorney-General Daugherty’s 
under date of February 8, follows: 


“With reference to the first paragraph, 
there is no apparent objection to a standard 
system of cost accounting, but I think asso 
ciations should be warned to guard against 
unifcrm cost to any item of expense. For 
illustration, a strong effort has been made by 
some lumber associations to take as a basis 
for estimating costs of production a uniform 
charge for stumpage. Of course the cost of 
timber in the tree to the different manufac 
turers who own their timber in the woods 
greatly varies; and as to each it should be 
charged at its actual cost. It is as clearly 
a violation of the law to agree upon the cost 
of an item that constitutes a substantial part 
of the total cost price when its cost actually 
varies, as to agree upon the sales price, be 
cause the sales price is substantially affected 
by such agreement. It has been ascertained 
that the members of one association go so 
far as to fix a uniform cost price, leaving to 
each member to determine what per 
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‘ 
profit he will add, thus eliminating entirely 
cémpetition in so far as affected by the cost 


of production. 


“Furthermore, I have serious doubts about 
the advisability of the latter part of the sixth 
paragraph. 

“I can see no objection to cooperative ad- 
vertising designed to extend the markets of 
the particular article produced or handled 
by the members of an association, but when 
the several producers or dealers use uniform 
trade labels, designs and trade-marks it seems 
to me the inevitable result would be a uni- 
formity of price. 

“Where two competing articles are adver- 
tised im precisely the same way and bear 
exactly the same label or trade-mark, it cer- 
tainly would be difficult for one to be sold af 
a higher price than the other, although its 
quality may be superior. 

“In a way this is illustrated in the cement 
industry. There a standard of quality has 
been adopted. That is, it is necessary for all 
cement to comply with a certain standard, 
but im practice no manufacturer undertakes 
to make, or at least no one advertises that he 
does make, a grade of cement superior to that 
standard. The result is that there is no com- 
petition in the sale of cement so far as qual- 
ity is concerned. 

“It seems to me, therefore, that it would be 
well to eliminate the latter clause im para- 
graph six, to wit, ‘and may the association 
engage in such form of promotion by furnish- 
ing trade labels, designs and trade-marks for 
the use of its individual members?’ 


“I can now see nothing illegal in the 
cise of the other activities mentioned, provided 
always that whatever is done is not used as 
1 scheme or device to curtail production or 
enhance prices, and does not have the effect 
of suppressing impossible 


exer 


competition. It is 
to determine in advance just what the effect 
of a plan when put into actual operation may 
be. This is especially true with refrence to 
trade associations, whose members are vitally 


interested in advancing or, as they term it, 
stabilizing prices, and who through the 
medium of the associations are brought into 


personal contact with each other. 

“Therefore the expression of the view that 
the things enumerated by you, with the ex- 
ceptions stated, may be done lawfully is 
only tentative; and if in the actual practice 
of any of them it shall develop that competi- 
tion is suppressed or prices are materially 
enhanced, this Department must treat such 
a practice as it treats any other one which 
is violative of the Anti-Trust Act.” 


Secretary Hoover, replying on Febru- 
ary 9, declared his ideas on co-operative 
advertising were strictly in accord with 
those of the Attorney-General, the points 
made by Mr. Daugherty being answered 
as follows: 


“Your observations regarding the last 
clause in question (6) in my letter are wholly 
sound, based on the language of that clause 
It was not, however, my idea that each con- 
stituent member of a trade association would 
use a community trade-mark on his product, 
i. e., the same trade-mark that was used by 
every other member of the association, and, 
therefore, the last clause in that question was 
unhappily worded. 

“The question really relates to trade promo- 
tion through cooperative advertising, in which 
certain trade slogans are used, such as, 
“Made in Grand Rapids,” which was adopted 
by the furniture manufacturers at that furni- 
ture center. 


“Generally, activities covered in question 
(6) are conducted by a trade association in a 
given local community. An organization at 
Chicago advertises for its entire membership, 
which includes every line ot commercial en- 
deavor in Chicago, that the City is the great 
central market. It is cooperative advertising 
of this class that tends to promote trade ex 


tension in given lines or collected lines of 
industry. Certain of the trade associations, 
however, do devise trade-marks, not for use 
by all members, but of individual members. 
“It is a well-known fact that when some 
manufacturer or producer is fortunate 
enough to select a trade-mark that appeals 


to the public, it becomes a great aid in sell- 
ing his commodity and, as a result, it is well 
advertised until it becomes a household word. 


Other producers or manufacturers of the 
same kind of an article, in order to take 
advantage of this situation, will devise a 


trade-name or trade-mark as near to that of 
the successful competitor as he thinks he can 
go and still escape suit under the trade-mark 
or unfair competition laws. 

“The activities of a trade association regard- 
ing trade-marks to which I referred in my let- 
ter of the third relate to the straightening 
out of instances of unfair competition or in 
fringement as between the members of under 
taking to design trade-marks for the indi- 
vidual members of the association making the 
same product that would absolutely prevent 
confusion on the part of the public as to the 
producer or manufacturer of the given article 
and, at the same time, remove all claim of 
infringement or unfair competition. In other 
words, the trade-mark activity referred to 
was that of making the trade-marks of each 
individual. member distinctive instead of com- 
mon. 

“You may, therefore, consider the part of 
my question (6) referred to in your letter as 
eliminated from the question, and that the 
question was really intended to cever the 
matters stated herein. With this explanation, 
I feel sure you will agree with me that our 
views on the matters presented are in com- 
plete accord.” 
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SECRECY WILL NEVER AGAIN PREVAIL 
IN AMERICAN PUBLIC RELATIONS 





The Victory of Open Publicity at Washington Was Only First 
Step Toward New Era in Which Press of World Will 
Play More Important Part Than Ever Before 





By JOHN LATHROP 


EpiroRiAL Note 


Mr. Lathrop is a well known writer on economic subjects and a regular 


coutributor to the New York World, who is well acquainted with newspaper relations with 


governments, net only in this country, where he was for many years a Washington corre- 
spondent for the Newark News, but in Europe where he spent several years in newspaper work 
‘DITOR & PUBLISHER has forced ord in this present instance, one sees 
the inauguration of an era of open clearly that, had not someone raised 


diplomacy, by its campaign for pub- 
licity at the Conference on Limitation 
of Armaments and the Far East Ques- 
tions. 

This is not an exaggerated assertion. 
After a careful re-reading of the files 
of the daily and periodical press, and 
of Epitor & PusBLisHER, I am almost 
re-writing the assertion in stronger lan- 
guage. 

1. What was the status when Presi- 
dent Harding issued the invitations to 
the Powers concerned, relative to the 
method to be employed to advise the 
world of the Conference and its doings? 

The State Department wished to ac- 
cord the largest possible degree of pub- 
licity; but it hesitated, lest it traverse 
the diplomatic traditions of the other 
Powers. 

The State Department was to be the 
host in its national capital home. By 
courtesy, it possessed certain rights and 
owed certain obligations. 

The guest would expect to conform 
with the customs of the home in which 
they would be visiting. The host would 
not wish to offend the guests’ habitual 
manner of acting and thinking. 

It was a problem of delicate considera- 
tions sensitive to the slightest touch. The 
whole fabric of early pre-conference dis- 
cussion ran along that line of reasoning. 

The future disposal of mighty issues, 
world-circling, involving the inconceiv- 
able wastes, the horrors, the cruelties, 
the ruthlessness, the agonies of war; 
the material and spiritual values of the 
human race for generations to come 
were in the way to be controlled by the 
dictates of politeness, of courtesy, of 
formality, of conventionality; and, with- 
al, a conventionality defeasible on no 
‘solid ground of consideration of the 
good of humanity. 

In brief, these human concerns were 
to be placed as secondary to the (some- 
times too instant) touchiness of a few 
men whose momentary comfort was im- 
measurably small in importance, when 
set against the vast concerns to be in- 
volved in the Conference. 

Always in the past, the vital, sacred 
rights and interests, the bodies of the 
young men, the necessities and heart 
sufferings of the women and children— 
of humankind the world across, in very 
fact, had been dealt with behind closed 
doors, with, too often, superficial court- 
esy controlling, and a few men, sincere 
and earnest though they might be, un- 
dertaking the responsibility of decid- 
ing for humanity across whole contin- 
ents, and, in the case of 1914, for the 
whole of mundane humanity. 

Who does not believe now that, had 
there been in June, 1914, someone to 
sound the tocsin as Eprror & PUBLISHER 
sounded it last summer; had there been 
insistent demand by the press of Eng- 
land, France, Germany, Russia and Italy 
for merciless publicity of those vital 
negotiations; had the chancellories of 
Europe told the peoples of the world 
of the peril that menaced, there would 
have been no war, with the frightful 
destruction, and a world today viewing 
a wreckage to rebuild which will re- 
quire many years. 

Carefully re-reading the printed rec- 


the issue in a big way, the Washington 
Conference would have been organized 
and conducted on the conventional lines 
of diplomacy, and— 

None may do more than guess what 

would have eventuated; and one man’s 
guess is as good as any other’s. 
2. Came the challenge of Epitor & 
PusLisHER! It rang across the U. S. 
and across the earth. It stirred, first, 
American journalism. Probably, ninety 
per cent of the force of our daily, and 
later our periodical press, under the 
leadership of the daily newspapers, was 
enlisted in the cause. 

3. This awakened in turn American 
public opinion, until it became an enor- 
mously potent force, demanding that 
the Conference keep the world informed 
of what was transpiring in Washington. 

“Give us reasons for contemplated ac- 
tion” this demand was. “We shall not 
be content with learning, after final ac- 
tion, that which the delegates shall have 
decided in secret conclave.” 

The tidal wave of public demand 
washed across the Continent, and struck 
with tremendous force against the quite 
naturally hesitant State Department. It 
was the demonstration of the power of 
the press, when the press invites and es- 
pouses truth. and remains at its guns. 

4. Then came Secretary Hughes’ un- 
precedentedly open act of diplomacy at 
the very opesing of the Conference! 
Not yet, the American people fully sense 
the amazement of Europe and Asia at 
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this smashing of traditions sacred to 
diplomacy since a time to the contrary 
of which the memory of man runneth 
not! 

The remainder of the 
world—fairly gasped! 

But the heart of humankind across 
the earth responded. Men and women 
knew that a new note had been struck. 
It was a note which harmonized with 
their aspirations and hopes and prayers. 
It permeated to the far corners of the 
world. The “just folks” people every- 
where felt that here was a thing which 
was to bring them vast benefits, and give 
harm only to those who wished harm to 
humanity. 

The peoples of the earth knew that 
their yearnings had been understood. 

5. And in the patois “it worked.” 
That is the proof of the wisdom of the 
demand of humanity which was made 
vocal by Epiror & PuBLisHeErR, and be- 
came, finally, vocal in the chorus of the 
entire press of the world, led, let us 
congratulate ourselves, by the “news- 
paper fellows” of the United States with 
Epitor & PuBLIsHEeR conductor of the 
chorus. 

As a writer for the daily press, I 
am offering this not fulsome flattery, 
but this warranted analysis and assign- 
ment of credit. 

What matter if, in some minor re- 
spects, there was less than perfect con- 
struction and operation of the machinery 
of publicity at the Conference? How 
might this tremendous new thing come 
into being through human conception and 
conduct, and be a perfect thing? The 
whole must be judged; not any one sin- 
gle phase. 

Suffice it to say, that the proposal to 
take the peoples of the earth into con- 
fidence has been successful, and by its 
fruits we know its fine values. 

6. But, the benefits are not confined to 
the Armament Conference. 

The effects are spreading through the 
country and the world. 

Take this instance: Frank Vanderlip, 
after extensive travel in Europe, believed 


world—offcial 


so, 





By PAUL 





“NOTHING GOOD CAN COME OUT OF THE 
EDITORIAL DEPARTMENT,” BUT— 


BRINDELL 








advertis- 
editorial 


of two 
and 


THIS is the story 


ing Managers 
executives. 

Tradition says that it was an enter- 
prising circulation man who decided that 
members of his paper’s editorial depart- 
ment could furnish some mighty valuable 
co-operation if they were given a little 
encouragement. One advertising mana- 
ger of an up-state New York newspaper 
heard of this tradition and decided it 
was “good stuff.” Another in the same 
city took the attitude “that nothing good 
can come out of the editorial depart- 
ment.” 

One afternoon two editorial executives 
of the city’s two rival newspapers stopped 
in to buy some collars advertised at cost 
in their respective papers. The collars 
actually were offered at cost so each 
“FE. E.” purchased three soft and three 
starched ones. And here’s where the 
plot starts—for it is an open secret among 
well-informed haberdashers that noth- 
ing is more variable than the size of 
soft collars. 

The next afternoon found both edi- 
torial executives returning to exchange 
their soft collars for a larger size. They 
failed to get what they asked for. In 
view of the “sale,” the dealer had adopted 
the rule of “no exchanges.” Under the 
city’s advertising standards he had to 
refund their money, but both men wanted 


two 


some of those collars at 14 cents whole- 
sale, 

Mr. Editorial Executive No. 1 appealed 
to the advertising manager of his paper. 
That worthy was decidedly interested. 
Merchants who preferred hard and fast 
rules of merchandising instead of com- 
mon sense usually went broke. Perhaps 
there was several reasons besides “busi- 
ness depression” for this haberdasher 
selling A-1 merchandise at cost. 

The advertising manager decided to 
play safe. In a week he had reduced the 
account of the dealer from $238 to less 
than $25. Solicitors were instructed to 
accept only “cash upon publication” 
copy. So much for one smart advertis- 
ing manager. 

Mr. Editorial Executive No, 2 was al- 
lowed to relate his complaint, but it was 
received ‘with little enthusiasm. His 
paper continued to accept the haber- 
dasher’s advertising on unstinted credit 
terms. The unpaid balance leaped from 
$324 to $1,100. Then the crash came. 

Present indications are that creditors, 
including the newspapers, will get about 
20 cents on the dollar if the market 
doesn’t ‘continue to drop in men’s furnish- 
ings in that particular town. 

If this were a fable the moral would 
be: , 

“Tt pays to co-operate—or all editorial 
executives are not fools.” 





that stabilization of money exch 
and more dependable banking “4 

for international business were earn FEDER 
to recovery from the war chaos _ 

Had he proceeded along conven 
lines, he would have secretly conn 
the Chancellories of Europe and 
bankers each in London, Paris, Ry 
Berlin, Brussels, and probably de 
Prague, Warsaw, Vienna and in ode 
countries, their capitals’ leading fing 
ciers. 

He would, on his return to the Using Epi 
States, have seen a few bankers jg New ‘ 
York, Boston, Chicago, New Orley 
and Philadelphia, and perhaps als, ; 
San Francisco, Portland, Seattle and 4 
few other cities on the seacoag. %, 
would have consulted the State, (ye. 
merce and Treasury Departments 
Washington, in secret in each instance | 

Then, if the project should have te 
decided on, the world would haye 
informed that an_ international bank q 
$1,000,000,000 gold capitalization Was t: 
be organized, and the world would yp 
known nothing while the enterprise 
under consideration. 

Perhaps, some newspaperman or mx 
would have learned of the project j 
digging out a few facts, but posit) 
missing some vital factors, and prime 
news story of it, necessarily gar 
perforce of the secrecy. 

But what happened? Mr. Vandeis 
imbued with the new spirit to so mi 
of which Eprror & PupLisner ise 
titled to credit, openly in Londng 
Nov. 12 told Europe the whole plas 
actual detail; it was cabled to the Use 
States. On his return home, three wes 
ago, he repeated it in the public pry 
and on the rostrum; and this week 
sends to the publishers the manusergl 
of a book which will give all mater 
necessary to intelligent consideration 
the idea. He asks the opinion, not oh 
of bankers and statesmen of high mt 
but also of the people at large across ta 
continent. 

It is open diplomacy in finance, ai 
illustration of that which Eprtor &? 
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LISHER meant and brought to pass iniggamel. The 
Armament Conference campaign, soe is when 
such a brilliantly demonstrated succesgi* expense 

I am not intimating that, suddelgf A conveni 
the world has decided to bring in thggepense is t 
Millenium. But I am arguing that sega’ by mear 
again diplomat shall dare to attempt! mbers tha 
dispose of human interests in came incurt 


by secret negotiations, while distortdigjeartmental 


considerations of mere politeness arepegpudivision ¢ 
mitted to be the major factor—a denim This syste 
quite as useful to the diplomatic fame followin; 
as to the diplomatic angel. bet. A, Edite 
Ca 
ee "9 pat 
: C, Class 
Freight Cut on Coast Newsprist D, City 
PortLanp, Ore.—J. H. Mulcahy, i+ P ypc 
eral freight agent of the Southern Pat" G, Tran 
has announced a reduction of 17% om. i" Pres 
a hundred pounds on newsprint ™h" J, Han 
mills in Oregon and Washington @« > rel 
points west and south of the Mis@™* M, Bus; 
river. The new tariff, effective Fe » Gare 
ary 16, names a rate of $1.25 a hum The 
pounds on newsprint paper, to a valuagg ose depa 
of 414 cents a pound. It is expecttl follows: 


the rate will stimulate the shipmet@ii-Salaries 


. . : Associ te 
paper from this district to Texas, % se 
homa, Kansas, Nebraska and adja Motos an 

“Wire Snec 
states. 7 
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Journalism Course in Detroit 


The Detroit Junior Evening ™ 
has announced a new course if )0™ 





ism, embracing instruction in news ® ommiss ; 

ering and news writing. x ings 
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Syrian Journalist Going Hom Peas ae 
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Ameen Rehari, Syrian author ase 
newspaper man, sailed f pet 

Europe and the Near East after# lool end 

visit to the United States. Metal, Ra 

Matrix Pa 


Multigraph 








Editor & Publisher 


fDERAL TAXATION AND ACCOUNTING 
FROM NEWSPAPER STANDPOINT 


Method of Classifying Revenue and Expense by the Voucher 
System When the Revenue Is Received and 
the Expense Incurred 


By CLIFFORD YEWDALL 
ArTicLe V 


Fprroriat. Note—Mr. Yewdall’s previous articles have appeared in Epitor 
& PupiisHer o: December 10, 17 and 24, 1921, and February 11, 1922 














ra many newspapers pay too little When the item of expense is received 
a em 





0 | to their bookkeeping it is immediately classified on the in- 
nd | seihods and classification of expense voice by “designation of a letter and 
Ri ol revenue. number. For instance, telegraph expense 
Con Newspapers running a morning, evening of the branch circulation department will 
S iy i Sunday edition should keep their be classified E-10, telegraph expense of 
nee. het in such shape that the results the editorial department will be classified 
be ing from each edition can readily A-10. At the end of the month, or at 
Deeg aed baad some other convenient time, a voucher 
km ascerianee. ill be mad ssibly ini 
ak of ablishers figure out their Sun- wi e made up possibly containing 
as tye Many publ Gt b simely teking the several invoices for the same firm, all 
| all @y edition prohts by ply s with different classifications. A sum- 


¢ rival circulation and multiplying it by 


for February 18, 


1922 


This would indicate a total payment 
of $770 classified by detail to the various 
departments. When the telegram is sent, 
a carbon copy being kept for check pur- 
poses with the bill, the classification 
should be put right on it. 

A voucher should then be installed 
with sufficient columns to take care of 
vouchers entered therein in the total 
all the departments A to O, and the 
column and distributed out over the de- 
partmental columns. It is obvious that 
such a book is self-balancing to the total 
column. 

The next thing to be installed is a 
ledger account for each department. 
This can be done on a long sheet con- 
taining a total column and 27 cross 
columns. Each voucher entered in any 
departmental column is again entered in 
this subsidiary sheet in the total column 
and distributed out over the number 
columns. This is again self-balancing 
by means of a cross-footing and the total 
column is easily checked under the de- 


9 


and over forty stores—the only control 
in the voucher registry being one column 
for total operating costs of all mills, and 
one column for totak operating costs of 
all stores. Througlt the subsidiary book 
he was able to keep detailed records of 
the cost of each mill and the cost of each 
store. 

Coming now to the question of separa- 
tion of each edition, this is done by 


adding, in front of the departmental 
letter, another letter designating the 
edition. For instance , the following 


could apply: 


Sunday Edition — X 

Morning Edition — Y 

Evening Edition — Z 
Thus a wire special for the Sunday 
edition will be designated X-A-5. In 
order to make the distribution, three 
subsidiary detail sheets on each depart- 
ment would be opened up, one for the 
Sunday, one for the Morning and one for 
the Evening editions. We have thus 
classified our total expense of each 



















































































































































































ling price. They say they know mary Should then _be made of all these partmental column in the voucher edition by departments. 

pg column of news and there- classifications , which might appear as register. There should be no difficulty in dis- 
meq de cost pe c f ~ follows: This systcm is easy of installation; is tributing between the éditions composi- 
“tie take the number of columns of news flexible inasmuch as the detail required , b h i 
tt, Y = - * inasmuch as tz tor’s wage ecause y 
sts their Sunday paper and charge it up Western Union Tevecrarn, - - cera’ required tors wages, because you Nave a different 
sss! J : : can be increased or decreased at will, crew for the morning and evening 
ited MM yninst the revenue. They measure up NS is dade seeneacecesds $600.00 ; ; ; =e a ‘ 

tae by taki Sin cena C—10 50.00 Without having new books printed, by editions. Such news as is set up for 
atti Mée advertising by taking the revenu D—10 $46 the simole method of alecen a 1 +] ne ; 

a h ) 5. e simple method of altering the code. either edition and used in the Sunday 
4erefrom at the standard rates and the I sy cawacs ces 20.00 op P A : 

nderin Mest f setting at the average cost for M—10 75 00 The writer successfully kept by this would naturally be charged to the 
— rst ew Saportioning tt overhead O—10 20.00 means the accounts of a large pulp and edition first using it, and as a gift to the 

Tie year S : : $770.00 Paper organization operating five mills ~ontinue ge 23) 

ise Mid other expenses on the circulation $770.00 Pal , P 8 ; (Continued on page 23 
ion mf¥icis, From these figures they build up 
planfis arming statement for their Sunday 

Usielaer NEWSPAPER COMPOSING ROOM PAGE COSTS 

3 . : : r 

"SH \anifestly this is incorrect. When Ww Th 
PSR nted out, the answer invariably is: By . J. ones 
eek The trouble and time of keeping these 

Wines accurately is not compensated fot a 

iy the results obtained.” |__monorvee art 
not ch Provided a proper system and classi- | | It ff | tq] 
sh me gpetion is installed at the commencement, $|8] ; artis is : acwanes 
ross tem additional labor :s entailed in keeping nee Sees PROMO ar Pee Le }a} [23 | } 

te costs and revenues of each edition ath | | 
eafmmarate so that an accurate earning === [| |] iW iz ot i 
J . ec e _ gts 1_MONDAY _ —— ++ +>} + } = 
& Pagtiement of each edition can be ob- ; | 
ss in gamed. ‘The time to make this distribu- ——}semer__} ji ii | a ae) 
mn, nomen is when the revenue is received or , WEDNESDAY __ — See —- 

fe expense incurred. THURSDAY —__ { a re . i Se eee 

A convenient method of distributing [__ . | el 7 | | Sates. ™ 
g in terete 1s through the voucher system a } | Sl 

d by means of a series of letters and : A ee 
mbers that properly classify the ex- 
me incurred. Letters represent the — - = a oo 
~wee eee eee von owe | TER OE | cee moe a 
mrtmental name, and numbers the ————*+~————~;—7>—- eee oe a T ng A < 
eu . . — Kot — = Loar ee —tisedmca — ——$>— + ao re ———— 
bavision of that department. \ ntewe 9 | pexqu | none \ prams Lon Bn Cot a3 
This system could be worked out in j Tete + se Cotes PeTEE EDS — 
atic fenlgme following manner : } Same cues pSentee Hes Merge 
+ . } } ; © mone Reve —_— 
ft. A, Editorial Department ies t " i 
» Local and Foreign Advertising De- 2 pe Meest_} } aan 
c ey a | Tons of —_— 

. , Classfied Advertising Department | root Breews } a 7 - 
sprint D, City <wemation yh == - i | ——— - 
ahy ca. © Branch Circulation Department ; eS | | PRE 2 ie PMG ST a 
ahy, * ‘ F, Mail Circulation Department 4 | * ry | —— Sopeereepremageas eres 955m 
rn Pact G, Transportation Department — — BOR; 
17, cet H, Stereotype Department ee | } i — - eae 

y I, Press Department i—___---.— - - ~ 





rint ah“ J, Hand Composition Department 
» & Machine Composition Department 


Multigraph Department 
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M, Busness Management Department 
N, Paper, Ink, etc. 
0, General Administration Department 
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These departments can be sub-classified 
tollows : 


Salaries 
Associated Press 
orrespondence 
F ywotos and Engravings 
® Specials 
w ‘graph and Messenger Service 
—Special Features 
Wspapers and 
Supplements and Comics 
undry Expense 
Telegraph olls 
ravelling and Transportation Expense 
Ws and Feature Service 
ns 
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Postage 

ts ge and Postcards 
he ing and Stationery 
Automobiles 
plies 
aa and Cartage 








Insurance 
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Power 
Legal 
q Men 
Atrix Paper, 
“Multigraph, Gas 
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Rags and _ 
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Magazines, Including 


factory costs are the 

subject of deep and painstaking 
study in every manufacturing business 
today, and the manager of every factory, 
large or small, can give the cost of any 
operation which goes into the completion 
of the article manufactured. ma- 
terial is, as a rule, a known quantity, so 
the production of the worker and the 
overhead for the most part the un 
known quantity, therefore the study of 
operative costs. 

In the newspaper publishing business, 
as a whole, operative costs seem to be 
overlooked and the number of publishers, 
business managers or superintendents 
who can give an accurate statement of 
their operative costs per column or page 
for a day or a week, are very few. 

The writer, believing that in many in- 
room or page 
are excessive, developed the form printed 
herewith on which is listed the name of 
every operation necessary in the com- 


Raw 


1s 


stances composing costs 





posing room, together with the time and 
cost of each operation 

As will be observed, the form is divided 
into sections, each section devoted to its 
particular department for each day, and 
if there is an unusual feature on any day 
space is provided for remarks on the 
same. 

On the bottom of the form will be 
seen an inventory of'the composing room 
and a section for the wage scale giving 
hour, day and overtime costs for every 
person employed in the newspaper's com- 
posing room. 

This system can be used in the largest 
or smallest composing room, since it lists 
every machine and operation necessary in 
a composing room. The smaller offices 
can use the system as advantageously as 
the larger ones by simply eliminating 
those sections devoted to departments 
they do not have, 

The composing room foreman or some 
person appointed should fill out the spaces 


devoted to the various operations each 
day and total them. At the end of the 
week the form should be passed to the 
manager who then has an. curate state- 
ment of his costs (as applied to the com- 
posing room) per column and per page 
for the week. 

With this system in use for one year 
the manager could always arrange his 
future plans for any week or period 
from the information gathered from the 
same week or period of the past year. 
If costs rise or fall he knows it imme- 
diately and has a reason therefor in his 
report. 

Of course, there will be opposition to 


the plan from some quarters an it can- 
not be expected to work out unless it is 
honestly filled out each day. It is the 


duty of each manager to see that # 
ports are filled out honestly, and 
ried out in this spirit leaks and unneces- 
sary expenditures will soon begin to 
show. 


re- 


r >} 
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INDECISION STILL ENSHROUDS AUTO AD 
) POLICIES FOR 1922 





Combining General Motors Account Under Campbell-Ewald 
Only Big Decision Announced—Indications Are for 
Intensive Newspaper Advertising to Come 





By F. ALFRED D. SEELYE 


TUE automotive advertising outlook 
for 1922 is the problem that is en- 
gaging the shrewdest automotive mer- 
chandising brains. Some of the best 
known advertising planners and copy 
writers have been spending many weeks 
in an effort to analyze and determine, so 
far as possible, the country’s consump- 
tive capacity for the next twelve months. 
Manufacturers concede that the industry 
is passing through a critical period in its 
development, if not in the very existence 
of a number of well known companies, 
and is lending every effort possible to 
clarify a situation that is directly at- 
tributable to the consequences of the war. 
Advertising, the* structure on which 
this tremendous industry grew from a 
pigmy to a veritable giant overnight is, 
perforce, a paramount issue in the new 
evolution of things and, according to the 
president of one of the leading firms of 
Detroit, the second most essential factor 
in the ultimate success or failure of their 
plans for the immediate future. 
DeaLers Hoip Key 

This is why, to a great extent, so many 
automotive firms have not yet decided 
upon their advertising plans for the sell- 
ing season of the next twelve months. 
In the light of past experience perhaps, 
this policy is wise, for the time being 
at least. 

When the automotive companies 
stopped advertising almost overnight last 
year, the newspapers realized immediately 
that the various firms were meeting with 
a great deal of difficulty in disposing of 
their stock. 

Many firms, however, continued to use 
very liberal space in newspapers in sec- 
tions where they had secured aggressive 
representation. It was not long, how- 
ever, before many of the distributors 
commenced to stop paying one-half the 
cost of the manufacturers’ advertising. 
No automotive advertising campaign ever 
can be remotely successful until the local 
dealer or distributor is sold completely 
on the utter necessity “of keeping ever- 
lastingly at it.” 

Today most every campaign depends 
upon the distributor consenting to absorb 
one-half the cost of the company’s news- 
paper advertising. In this way the dis- 
tributor wields a powerful influence in 
the choosing of mediums and the duration 
of the campaign. For without him the 
factory is helpless unless they decide to 
defray the entire expense of the adver- 
tising. 

So it happened that a combination of 
circumstances over which many of the 
leading factories had little or no control 
made 1921 a big year for about three and 
not over four firms, but a mighty lean 
and unpleasant year for the industry in 
its entirety. . 

A Branp New EXPERIENCE 

It is all a new experience for the auto- 
mobile manufacturers. In earlier years 
it has passed through periods that were 
hard times for other kinds of business, 
but it hardly felt them. It was improv- 
ing its methods and its models so rapidly 
that its history was one long succession 
of triumphs and achievements. It was 
“making good” in every sense of the word 
and its markets were expanding so rap- 
idly that it could not keep up with them. 

So for 1922 the big plants have taken 
a leaf out of the book of last year’s try- 


ing experience and will endeavor to bring 
about a closer co-ordination between out- 
put, sales and advertising. 

According to several well-known sales 
managers who attended the New York 
Show, the amount of advertising to be 
invested in any medium this year will 
depend almost entirely upon the number 
of cars produced. 

This means, according to many, either 
one of two things. If production is gen- 
crous and the output is being pretty well 
absorbed that the amount of advertising 
will be greater than if the manufacturers 
tread along the ultra conservative lines 
of production. 


PossiBLE Propucrion 


\n analysis of this year’s production 
of cars is more or less of a speculation. 
The probable output of cars is like try- 
ing to determine the number of hairs in 
a camel’s back. 

The output of new automobiles un- 
doubtedly depends entirely on the degree 
to which general business improves. 
Perhaps a reasonable guess according to 
one expert is that the total output will 
be about 1,800,000, of which Ford can 
reasonably be expected to produce and 
sell around a million cars. The remain- 
ing 800,000 will be distributed among the 
other manufacturers. 

Tt will an intensive type of 
national newspaper advertising to sell the 
manufacturers’ output for some time to 
come, 


require 


unless there is a decided improve- 
ment in the conditions surrounding the 
entire industry and its allied business. 
Throughout 192] the big part of the 
newspaper heing utilized to 
acquaint the buying public with changes 
in prices. Perhaps one of the most sig 


space was 


nificant features about this character of 
advertising was the fact that most of 
these announcements appeared in the 


daily papers. 

Although many new 
into effect at the New York Show it 
seems improbable that the of the 
reductions has been reached. 

The total productive capacity of the 
automobile industry is about 2,750,000 
cars a year. The production in 1921 was 
about 1,563,000 and that of this year will 
almost surely fall about 1,000,000 cars 
below the full capacity output. As a 
natural result of this situation, prices will 
probably fall still more for the next two 
years as the industry with its great pro- 
ductive capacity competes for the sale 
of its output in markets where the pub- 
lic’s purchasing ability has been mate- 
rially reduced or sharply curtailed. 


prices were put 


end 


Tire INpustry Lost CouraAGE 

This same condition pervades the tire 
industry. The manufacturers were quick 
to sense the composite buying mood of 
the American purchasing public and 
quickly lowered their prices to conform 
to present day ideas of what such com- 
modities should be sold for on the Amer- 
ican market. The tire people, as a whole, 
did not show a great deal of advertising 
courage last year when the bottom fell 
out of the car and truck business. Ad- 
vertising fell off sharply and before long 
only one or two of the big rubber firms 
continued to advertise in a national news- 
paper way. 

Several of the big men in the rubber 
industry let it be known a short time ago 
that they intended to go out after the tire 
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business this spring with a rush and 
would endeavor to keep it up throughout 
the entire season, depending upon the 
newspaper to a greater extent than any 
other single medium to reach the greatest 
number of potential prospects. Tires 
cost less today than ever before in the 
history of the business. 

Perhaps the most significant move on 
the part of any automotive company as 
to 1922 policy on advertising is the Ge- 
cision of the board of directors of the 
General Motors Corporation to place all 
of their combined advertising in the hands 
of one advertising agency. 


THe GENERAL Motors Move 


It is hard and difficult to realize the 
potential possibilities of such an under- 
taking, when it is known that this com- 
bination includes over fifty firms that are 
engaged generally in the manufacture of 
cars, trucks and parts and in many cases 
are looked upon as leaders in their re- 
spective field. These aggregate adver- 
tising appropriations will reach into the 
hundreds of thousands and, according to 
the advertising department, a greater 
share will be invested in newspaper ad- 
vertising than in any other single medium. 

Campbell-Ewald of Detroit is the name 
of the agency that will handle this ac- 


count, which includes such cars as the 
Cadillac, Buick, Chevrolet, Oakland, G. 
M. C. truck and a number of other well- 


known makes. The ones mentioned, 
however, are the largest users of news 
paper advertising. 

Norval Hawkin, who made an enviable 
reputation with the Ford Motor Com- 
pany when he was its sales and adver- 
tising manager and who, incidentally, has 
been credited with having been a sub- 
stantial figure in formulating the success- 
ful selling plans of that wonderful or- 
ganization, is in full and absolute control 
of the selling and advertising activities 
of all the firms represented in the Gen- 
eral Motors Corporation. This affiliation 
is a comparatively new one and 
prompted by the corporation's to 
secure best available executives in 
the country to meet the trying problems 
that are facing the industry today. 

\ number of the more prominent presi 
dents of the automotive companies had a 
get-together luncheon during the show 
when the question of sales and advertis- 
ing was broached. .\ number were quot- 
ed as saying that they fully expected to 
see as much automotive advertising in the 
newspapers this year as in 1921 


was 
desire 
the 


Lesson IN Forp SuccCEss 


Ford, it will be recalled, started a na- 
tional newspaper campaign in the early 
fall of last year and used hundreds of 
newspapers. It is stated on good au- 
thority that this same advertising policy 
will he followed for this year. This is 
made necessary, even in Ford’s case, to 
dispose of such a tremendous production. 
The fact that Ford found it expedient 
to turn to the press of the country to 
help sell his huge production is a won 
derful testimonial to its sales fertility. 

It will take quite some time after the 
advertising has been released to gauge 
accurately the trend of things throughout 
the country. A number of the factories 
made a careful study of selling condi- 
tions in different sections and divided 
them into five groups. There was the 
eastern, central, northern, western and 
southern. All the sections looked prom- 
ising, with the single exception of the 
southern. The almost complete failure 
of the cotton crop has slowed business up 
to a greater extent in the south than in 
any other single part of the country. 
It will be the fall, at least, before the 
south as a whole will be productive of 
tangible results in the way of automobile 
sales. 

The number of new cars to be placed 


on the market this year will hel 


to swell the total amount of iad et 
advertising. Paper 
Moreover; it is becoming apparent th 


many of the firms will give the select 
of media greater care than for some toe 
Umy 


past. Where a number of firms hay 
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been using three papers in a city they yi) 
manipulate the list in such a way tht # 
will be possible to cover the entire tery 
tory ina more careful and intensive yp qe B 
than by using an additional Paper, Cana, 
This is the order of the day, An ail price fixi 
vertising dollar has got to bring thas mlawiul 
dollar back into the hands of the ajye(§ Court, in 
tiser besides showing him a profit OI ary 3, ane 
erwise he will continue to Change ti of Januat 
selection of papers until he is absopil preme Co 
sold on his selection. Once a Newspanege 0 its co 
lets an advertiser get away it will tl The rul 
some skilful sale work to bring him tam in effect ¢ 
into the fold. “Tt is 
There is also little doubt byt ve Beech-Nu 
most of the companies will resort to Loman 
use of big publicity campaigns to on recommet 
ment their advertising appeal, Wher bom a 
slump came last year many of the mg sale ort 
aggressive firms redoubled their ef ope 
along such lines with mighty efeih — following 
results. The newspapers will h “1. Re 
- ‘ ° . ‘ tributors 
problem to solve again which wa to any sv 
exposed in an article in Eprtor & Py “2. Re 
LISHER last year, called “Get Yours ya  butors 
Guff, But It’s Free.” a ~~ 
So in the last analysis it seems ty och 7 
the newspapers must co-operate in on he By 
way possible to help and assist them. ing or _et 
ufacturer of cars over the delicate gn ac. 
on which he now finds himself. Avail carry out 
tion of the old saying, “self-preseryaigg by any 
is the first law of nature,” means al “We sha 
creased business from the wonder inw for a rehe 
try of the world. division of 
——— ays. “Th 
“TRUTH WEEK” FEB. 19.24 § course, 
a oe the case i 
: court has 
Better Business Bureaus Want Ema deri 
: : ae rehearing. 
sis on Washington’s Birthday “We ask 
St. Louts, Feb. 13.—As an outgrow censured f 
of the publicity plans for the confereng§ duct which 
of members of the National Better Bua court in th 
ness Commission to be held in St Loi awful in z 
February 19 to 24, the Advertising (gj “In the 
of St. Louis has started a movement # division of 
make the week in which Washingolan a mar 
Birthday occurs observed annually @ pected to | 
Truth Week. mvolving a 
The plans as adopted in St. Louis my or ma 
been sent as a suggestion to the 218i somic con 
in the Associated Advertising Cus @ “And be 
the World. These plans follow: connection, 
1. Proclamation from the Mayosall “First, tl 
Governors on “Truth Week.” (lo $$ volved in t 
Louis Mayor Kiel has made st te institu 
proclamation, and Truth Week i#§ Commissior 
February 19 to 25 is officially a fact that effecte 
2. Sermons in the churches on S§§ “Second, 
day, first day of Truth Week. b3¥smple refu 
Louis several pastors will deliver Sf majority of 
sermons February 19 on truth and 6g) voluntarily 
ness ethics. long ago ; 
3. Observance in the schools. “Third, f 
4. Publicity through window dsj signed and 
in the stores. tetween the 
5. Publicity through advertising iH" be in the 
in the newspapers, 0 determir 
6. Publicity through inserts ® 9jvower of tf 
mail of manufacturers during tS as it ass 
tire week. tusal by a n 
7. Other means of publicity, 9% G40 do not 
films, billboards, ete. Re court he 
8. Speakers before various bods fj ‘Fourth, 
—— taht period 
End K. C. Journal Receivenths §**Sion in 
Manufacture 


A final order in the receiverst#) 


the Kansas City Journal Publi aly ws 
Company, now owned by Walt ticting - 
Dickey, has been filed in the ft tell what th 
court. By sane aaa : =" in ‘ 
ceiver C. S. Jones was authort 

unsecured creditors holding calf hone 
gregating $117,000, ten per 3 % now ; 


their face value. 
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pEECH- NUT WILL PETITION SUPREME 
COURT FOR PRICE FIXING REHEARING 
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7 Counsél Believes Action is Warranted by Almost Even Division 
1 of Judges’ Opinion—Points of Case Analyzed 

i! by Charles Wesley Dunn 

ty 





z HE Beech-Nut Packing Company, of 
T Canajoharie, N. Y., whose resale 
rice fixing sales method was declared 
giawiul by the United States Supreme 
Court, in a decision handed down Janu- 
ary 3, and noted in Epitor & PuUS3LISHER 
of January 7, 1922, will petition the Su- 
preme Court for a rehearing, according 
tp its counsel, Charles Wesley Dunn. 
The ruling of the Supreme Court was 
in effect as follows: 


“It is ordered, that respondent, the 
Beech-Nut Packing Company, its officers, 
directors, agents, servants, and — 
cease and desist from directly or indirectly 
recommending, requ:ring, or by any means 
bringing about the resale of Beech-Nut 
products by distributors, whether at whole- 
sale or retail according to any system of 
prices fixed or established by respondent, 
and more particularly by any or all of the 
following means: 

“1, Refusing to sell to any such dis- 
tributors because of their failure to adhere 
to any such system of resale prices; 

“2, Refusing to sell to any such dis- 
tributors because of their having resold 
respondent’s said products to other distrib- 
utors who have failed to adhere to any 
such system of resale prices; 

“3, Securing or seeking to secure the 
qoperatin of its distributors in maintain 
ing or enforcing any such system of re 
sale prices; 

“4 Carrying out or causing others to 
carry out a resale price maintenance policy 
by any other means.” 





“We shall petition the Supreme Court 
fora rehearing, which the almost even 
dvision of its opinion invites,’ Mr. Dunn 
“The decision of the court stands, 








says. 

24 of course, unless and until reversed. But 
the case is not finally closed until the 
curt has passed upon the petition for 

Empl rehearing. 

ay “We ask: Is the company to be much 

itgrowtl censured for pursuing a course of con- 

ferent duct which four members of the highest 
ter Bua court in the land now hold is fair and 

St. Lol kwful in all respects ? 

ing ly “In the presence of an almost even 

emett division of opinion in our highest court, 

hing an a manufacturer's judgment be ex- 
wally @ pected to be infallible upon a question 

avolving a technical legal formula which 
ouis a May or may not be counter to the eco- 
28cm omic considerations involved? 

Cus @ “And be it always remembered, in this 

yw: fg connection, that 

ayos im “First, the merchandising conduct in- 

(lo SP wlved in this case was effected prior to 

e sa Me institution of the Federal Trade 

eck inf Commission’s proceeding in 1918 and not 

a fat! fH that effected since and now. 

; on SMH “Second, the practices in excess of a 





imple refusal to sell condemned by the 
majority of the court were largely and 
wluntarily discontinued by the company 
long ago ; 

“Third, this case was primarily de- 
sgned and expressly understood by and 
between the company and the commission 
tobe in the nature of a test suit finally 
0 determine whether it is within the 
bower of the commission under Section 
as it asserted, to forbid the mere re- 
‘sal by a manufacturer to sell to dealers 
vio do not charge suggested prices, and 
‘he court holds that it ig not. 

“Fourth, this case arose in the twi- 
ight period extending beyond the Miles 
on in 1911 when the right of a 
Matuiacturer to pursue conduct of the 
feral character here in issue, conduct 
ally free from the agreements re- 
Sticting the right of buyers freely to 
what they have bought and own con- 
in the Miles case, remained long 
lenged and unquestioned by the 

nt, 

%. fow remains briefly and broadly 
‘omment upon the significance, mean- 




































ing and effect of this far-reaching and 
momentous decision. We may say: 

“First: The Beech-Nut case will take 
its place beside the Miles and Colgate 
cases, as one of three leading and land- 
mark cases in the historical development 
of the federal general law on resale price 
maintenance,—aside from any question 
of the construction and application of 
the patent and copyright laws. In the 
Beech-Nut case our highest court affirms 
the principle announced in the Colgate 
case and defines the limitations of its 
application. 

“The Miles case establishes that a man- 
ufacturer cannot, consistently with the 
prohibitions against restraint of trade 
and monopoly contained in the Sherman 
Act, to sell his products and yet law- 
fully by contract or agreement fix a 
price at which they shall afterwards be 
sold. And such unlawful agreements 
may be either ‘express or implied from 
a course of dealing or other circum- 
stances,’ as stated in the Schrader case. 

“The Colgate case establishes that the 
Sherman Act does not deprive a manu- 
facturer or trader, engaged in an en- 
tirely private business and independently 
exercising his own discretion without 
any purpose to create or maintain a mo- 
nopoly, of the right simply to refuse to 
sell and to announce, in advance, the cir- 
cumstances under which he will refuse 
to sell; and in the exercise of that right 
a manufacturer may refuse to sell his 
products to dealers who do not charge 
suggested prices. 

“But, as pointed out in the Beech-Nut 
case, a manufacturer or trader may not, 
consistently with that act, go beyond the 


for 
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exercise of this right of refusal and by 
contracts or combinations, express or im- 
plied, unduly hinder or obstruct the free 
and natural flow of commerce in the 
channels of interstate trade. 

“The Beech-Nut case establishes that 
the supplemental Federal Trade Commis- 
sion Act likewise does not deprive a 
manufacturer or trader of the right sim- 
ply to refnse to sell, asserted under the 
general circumstances stated, and in the 
exercise of that right a manufacturer 
may, as held in the Colgate case, refuse 
to sell his products to dealers who do 
not charge suggested prices. 

“But a manufacturer or trader may 
not, consistently with that act, go be- 
yond a mere refusal to sell and use meth- 
ods of competition which have a dan- 
gerous tendency unduly to hinder com- 
petition or create monopoly. (Vide the 
Gratz case, supra.) And a manufac- 
turer uses methods of competition which 
have a dangerous tendency unduly to hin- 
der competition if they involve coopera- 
tion with his dealers to prevent others 
from obtaining his products at less than 
stated prices. 

“Second: As a result of the decisions 
in the Colgate and Beech-Nut cases it is 
settled that a manufacturer, indepen- 
dently exercising his own discretion 
without any purpose to create or main- 
tain a monopoly, has the clear right 
simply to suggest resale prices and also 
to pursue the announced policy of simply 
declining sales to dealers who do not 
charge suggested prices, provided its ex- 
ercise is subject to the limitations de- 
fined in the modified order directed to 
be entered in the latter case, which right 
is denied by neither the Sherman nor 
Trade Commission Act. The Clayton 
‘Act does not, of course, apply. 

“Following and supplementing the 
foregoing declaration and to avoid all 
possible misunderstanding of it, if per- 
chance it susceptible of misunder- 
standing, we feel it our duty to utter a 
solemn word of warning based upon four 
years and more of continuous and in- 


is 


ll 


tense experience in the defense of the 
Colgate and Beech-Nut cases, culminat- 
ing in the recent decision in the last- 
named case, and many years of almost 
daily experience in the practical applica- 
tion of the principles hitherto announced 
by the Supreme Court in the so-called 
‘resale price maintenance cases,’ that the 
pursuit of such policy must be rigidly, 
unremittingly and intelligently controlled 
to the end that it may be always and 
strictly confined to the narrow channel 
of its lawful course. Otherwise there is 
the gravest danger of circumstances at- 
tending its pursuit which transcend its 
lawful limitations. 

“And we caution dealers to be equally 
careful since, if they are parties to an 
unlawful combination to fix resale prices, 
they are equally liable to the penalty. 

“It is unnecessary to add, in conclu- 
sion, that the cases under consideration 
have no application whatever to mer- 
chandising conduct not involving resale 
prices. 

“The right of a manufacturer or trader 
to refuse to sell .for any other or no 
reason likewise remains complete and 
unqualified, as hitherto, provided it is 
independently exercised in the course of 
a private business free from unlawful 
monopoly. 

“Third: The constructive and funda- 
mental value of the Beech-Nut decision 
in its practical application to the mer- 
chandising of specialty commodities is 
manifest and immeasurable. This is so 
because it results in saving the right of 
a manufacturer to suggest to his dealers 
a fair, uniform, resale price, likewise in 
saving the right of a manufacturer to 
pursue the announced policy of simply 
refusing sales to dealers who do not 
charge such price—where independently 
exercised in the course of a private busi- 
ness free from unlawful monopoly. I[t 
must be kept clearly in mind that if the 
Federal Trade Commission’s order to the 
Beech-Nut Packing Company had been 

(Continued on page 21) 








ST. LOUIS AD CLUB EDUCATES RETAILERS BY FREE ADVERTISEMENTS IN 
LOCAL NEWSPAPERS OF TERRITORY 











BETTER ADVERTISING FOR BETTER BUSINESS 


BETTER ADVERTISING FOR BETTER BUS'NESS 





Some Help in 
Advertising 


MY a merchant has wondered 

how he could improve his adver- 
tising. He believes in advertising. He 
uses it. But somehow, busy as he is, 
he often finds it hard to prepare his 
ads as he feels they should be pre- 
pared. 

Down here in the Advertising Club 
of St. Louis, we have worked up a 
series of short advertising helps—like 
this. These are going to appear regu- 
larly in this newspaper. They will be 
written by St. Louis advertising spe- 
cialists—to help others. 

Merchants can profit by these helps. 
They cost nothing. They are brief 
and easy to understand. 


Perhaps you will save the series for 
reference. Occasionally consult your 
editor. He can help you. 


THE ADVERTISING CLUB 
OF ST. LOUIS 








Your Little Ad and 
His Big One 


HE national advertiser 
whose goods you carry 
wants to help you move those 
goods. So he advertises them 
—spends lots of money to do it. 


And thus he advertises your 
place of business. 


You see his ad in the national 
magazines. If you ask him he'll 
probably send you advance 
proofs and schedules, so you can 
tie up with him in your local 
advertising. 

Do you see? The same week 
he is telling your customers about 
your goods you can be doing the 
same thing in your local paper. 

Cultivate your local editor. 
You need his columns to sell 
your merchandise. 


THE ADVERTISING CLUB 
OF ST. LOUIS 

















No.1 OF A SERIES ADDRESSED TO SELLERS 














HE Educational Committee of the 

Advertising Club of St. Louis has 
prepared a series of advertisements les- 
sons addressed to local advertisers for 
publication in local newspapers in the 
St. Louis trade territory. Three of the 
series are shown above. The first six 
advertisements were sent to 1,400 publish- 
ers in Missouri, Illinois, Arkansas, Ten- 
nessee and Kentucky. The advertise- 


ments were accepted by 347 publishers, 
who asked that the committee continue 
sending them the lessons. 


No. 30F A SERIES ADDRESSED TO SELLERS 





In a letter addressed to the publishers, 
Douglas V. Martin, Jr., acting for the 
Educational Committee, of which Joseph 
Licklider is chairman, said: 

“The idea is to help you by encourag- 
ing advertising. We want to teach your 
local merchants the value of good ad- 
vertising. We want to teach them how 
to write advertisements which will build 
business. We want to teach them to 
put those advertisements in your news- 
paper.” 

The series consists of thirty advertise- 





i BETTER ADVERTISING FOR BETTER BUSINESS 





Don’t Just Put It In 
Your Window 


HERE you have a new brand of 

raisins, or hair nets, or garden 
tools: £ * * And you naturally want 
quick turnover. 


What do you do? 


First you “dress up” your show- 
window—a good start. And you ar- 
rang: the counter cards and circulars 
the manufacturer sent you. Good 
again. And you may write to some of 
your best customers. . 

The next step is to tell the whole 
town about that window and those cir- 
culars. How? Through your local 
newspaper. 

A good ad will bring the buyers. 
Call attention to your dispiay. Talk 
up that new brand. Make folks come 
to your store. Then you can sell them, 

Make friends with your focal editor. 
He sells the space which sells your 
goods. 


THE ADVERTISING CLUB 
OF ST. LOUIS 
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ments, which are to be set up as nearly 
like proofs furnished as possible, and 
to be run one every week. 

“What do you get out of it?” Mr. 
Martin asks, to which he answers: 
“Well, more business naturally; and 
closer contact with your local advertis- 
ers. You're helping them, don't you 
see? And because the series of adver- 
tisements are signed by the Advertis- 
ing Club of St. Louis, it does not look 
so much like a plea for business on 
your part.” 
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ARMS PARLEY PROVED 
AMERICA RELIGIOUS 





More than 10,000,000 Out of 13,000,- 
000 Who Addressed U. S. Dele- 
gates, Made Definite Avowal 
of Spiritual Motive 





By Wi1t1aM T. ELtis 


The Washington Conference was a 
revelation of various national and in- 
ternational conditions which before had 
been but dimly seen or half suspected. 
Most meaningful of all, to everybody 
who deals with the general public, and 
whose success is in any measure de- 
pendent upon a correct interpretation of 
its moods, was the accumulated evidence 
of the deep and active present religious 
interest of the American people. 

More than thirteen million persons, ac- 
cording to the count kept by the Ad- 
visory Committee, formally communi- 
cated to the American Delegation their 
desires and opinions concerning the Con- 
ference. Of this number, according to 
the official count, more than ten million 
definitely avowed a religious interest and 
motive and purpose. 

It was my good fortune to score a 
“beat” at Washington on the existence 
and the number and nature of the writ- 
ten expressions of public opinion that 
were pouring into the White House and 
the offices of the American Delegation. 
After my long story had appeared offi- 
cials shut down on any further individ- 
ual investigation of this interesting field, 
in order that statements on the subject 
might, at intervals, be formally issued 
to the press. This was done, and the 
Advisory Committee’s analysis of the 
documents proceeded; and the summa- 
ries were carried by the press associa- 
tions. 

Before officialdom waked up to what 
an absorbing theme this was, I had seen 
and handled quantities of representative 
letters, telegrams, resolutions, and peti- 
tions out of this greatest mass of written 
public opinion ever sent to Washington 
upon any one subject, or within any sim- 
ilar period of time. As I said in my 
story, “Vox Populi” had come to Wash- 
ington—with a megaphone. 3 

No summary or analysis could make 
clear the strong religious spirit which 
ran through the mass of these messages. 
In the Conference files there is today 
overwhelming evidence that America is 
in a rare mood of spiritual questing ; and 
that the deeps of spiritual concern in the 
nation have been stirred. The exalted- 
ness of sentiment, and the nobility of 
passion, and the excellence of the literary 
form of many of these communications 
stirred an investigator’s wonder and ad- 
miration. 

The effect of this amazing outburst of 
public sentiment upon the Conference, 
especially in thwarting the efforts of 
certain foreign delegations for an early 
adjournment, is a side of the great story 
that remains to be fully written. 

For makers of newspapers the point 
of the whole matter—the meaning of the 
millions who thus voluntarily registered 
an opinion upon an important public 
action—is simply that now is the time 
to give special thought to the import of 
this extraordinary interest of people at 


large in the ‘religious aspect of things 
in general. 

There is a strange stirring of the pop 
ular heart. The world’s woes, conse- 


quent upon the war; the prevalence of 
unemployment and personal hardship: 
the gravity of the economic and social 
and moral issues that are daily thrust 
en everybody's attention; the new 
eats within the churches them- 

=se causes have contribnted 


Editor 


to the unusual spiritual solicitude in our 


day. 


Evidences of it are found in the pop- 
ularity of “religious” films and plays 
and books and magazine articles and 
newspaper features; and in the statistics 
of a rising tide within Christian organ- 
izations. According to recent Federal 
Council figures, during the past five years 
there has been an average of three new 
churches organized daily; and through- 
out this period there has been an average 
of 2,173 new members taken into the 
churches every day. 

Lent is almost here,—an appropriate 
time to give consideration to this large 
theme. 

Editorial writers should inform them- 
selves upon it. 

City editors should make something 
more than a superficial investigation of 
what is now doing in the churches of 
their territory. 

Managing editors should take a fresh 
look at the desirability of publishing re- 
ligious features, such as a sermon or a 
Sunday School Lesson 

Advertising managers should give real 
thought to the timeliness and value of 
Display Church Advertising, such as the 
Epitor & PusiisHer and the A. A. C. 
W. have been promoting. 

Writers should look deeper into the 
new and present manifestations of this 
oldest and greatest interest of humanity. 
For “man is an incurably religious an- 
imal,” 

In a word, the ten million recorded 
in Washington, and the other tens of mil- 
lions whom they represent, should, just 
now, have a prominent place in the coun- 
cils of editors and publishers of news- 
papers and magazines. 

GENERAL PERSHING ENTERTAINED 
Is Host to Correspondents Who Were 

With Him in France 


Wasuincton—General Pershing was 
host to the newspaper correspondents 
who were with him in France at a re- 
cent luncheon at the Metropolitan Club. 

During a short address he said that 
he did not believe that either the men 
of the army or the people back home 
really appreciated the importance of the 
work the war correspondents were do- 
ing at the time but that they were 
rapidly coming to a realization of it. 

Those present included: Lowell Mel- 
lett, formerly of the United Press and 
now of the Washington News; Newton 
C. Parke, formerly of the International 
News Service; Robert T. Small, for- 
merly of the Associated Press and now 
of the Consolidated Press; Burr Price, 
formerly of the New York Herald and 
now with the Belgian government; 
Frank J. Taylor, formerly of the United 
Press and now of the New York 
Globe; Junius Wood, of the Chicago 
Daily News; Raymond G. Carroll, of 
the Philadelphia Public Ledger; Nor- 
man Draper, formerly of the Associated 
Press; Fred S. Ferguson, formerly of 
the United Press and now of the United 
News: Bert Ford, of the Boston Amer- 
ican; Martin Green, of the New York 
Evening World; Otto P. Higgins, of 
the Kansas City Star; Burg McFall, 
formerly of the Associated Press, and 
Major Marshall, of General Pershing’s 
staff. 





Berkeley Gazette 
The Berkeley (Cal.) Daily Gazette 
was recently changed from a seven to an 
eight column paper. The columns 
12 ems wide 


are 


Bangor News Eight Columns 
The Bangor (Me.) News has changed 
from a seven-column paper to an eight- 
column paper, 12%. ems wide. 
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CONFERENCE WAS OPEN, 
SAYS NEVINSON 
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Manchester Guardian Says Meetings 
With Press by Diplomats Is Im- 
possible Outside of America 
—Praises Results 
“Things were done at the Washington 
Conference that simply could not be done 
in England,” said Henry W. Nevinson 
of the Manches- 
ter Guardian 
when in New 
York this week. 
“Take for exam- 
ple the courteous 
way Secretary 
Hughes met the 
newspaper cor- 
respondents daily 
or oftener. He 
was always ready 
with the utmost 
of urbanity to an- 
swer or refuse to 
answer the questions they put to him and 
tried very hard indeed to give the repre- 
sentatives of the press the information 
they desired. This also was the case 
with the British delegation. At home it 
would be unheard of for Mr. Belfour— 
twice prime minister of England—to give 
up the amount of time he did in Wash- 
ington to meeting newspaper men. The 
same was true of the Japanese and the 

Chinese delegations. 

“T have heard that an American public 
man said that the Washington Confer- 
ence was more secret than the Versailles 
Peace Conference. This, not to criticize 
in the least, is absolutely untrue. The 
recent conference, instead of being secret, 
was open in the extreme. 

“The Conference in my _ estimation 
really accomplished a great deal. In the 
first place it stopped the trend which 
most certainly would have resulted in 
war between England and the United 
States within five years. Feeling be- 
tween the two countries today is ever so 
much better than it was prior to the 
opening of the Armament Conference. 
Second, it put an end to the horrible 
Anglo-Japanese Alliance. These things, 
everything else aside, were worth the call- 
ing of the conference and they are real 
achievements. 

“The Genoa Conference, I believe, 
should not be held until fall. It will take 
that long for your Senate to ratify the 
Washington Conference treaties and un- 
less they do ratify them and then send 
delegates to the Genoa Conference, I 
think, it will mean the exit of the United 
States from world affairs.” 

Mr. Nevinson, who is one of the most 
prominent newspaper men in England, 
covered the Conference for the Manches- 
ter Guardian and his dispatches were re- 
produced in the New York World and 
other American newspapers. He is one 
of the leaders in Liberal journalism, not 
only in the British Isles but in all 
Europe. 





H. 


W. NeEvinson 


LEGAL AD LAW CHANGES 


Florida Dailies Behind Advertising and 
Publicity Bills 

The legal committee of the Associated 
Dailies of Florida at their recent quar- 
terly meeting at Tampa considered the 
proposed amendments to the legal ad- 
vertising law of Florida. These include 
provisions for having all legal adver- 
tising paid for by the court and made 
part of the court costs, a standard form 
of affidavit of proof of publication, and 
the limitation of legal advertising to 
papers only of general circulation with 
a sworn paid-in-advance circulation of at 


least 80 per cent of the total, The pe 
posed amendments were revised wa 
torneys and were later in the day : 
by the legal committee of the state pres, 
association which was also jn ses 
Tampa. 

This joint legal committee of doth e 
ganizations voted to increase the funds 
already on hand to $1,000 so that the 
publicity bill fostered last year dy the 
Associated Dailies may be revised api 
to present copies of this and of the 
posed legal advertising bill to all cang. 
dates for the state legislature. It is 
further planned to get every Candidate 
to endorse these measures before ele. 
tion. The joint committee also plans 
for a strong lobby in favor of these bill 
at the next session of the legislature 

At the afternoon session of the Ass. 
ciated Dailies C, C. Carr, business mp 
ager of the St. Petersburg Times, spoke 
on advertising and told how the pay 
of St. Petersburg managed it so that a 
municipal campaigns used display adver. 
tising. Harry L. Brown, editor of t 
Lakeland Telegram, spoke on the 
torial page as a first-class circulatig 
raiser. 
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LORENZ LEAVES STAATS ZEITUN 
Called American Legionaires “Bun; 
and “Tramps,” Asked to Go 


After a stormy and fluctuating care 
the Illinois Staats Zeitung reached am 
low ebb last week with the filing ¢ 
bankruptcy proceedings in the Superig 
Court, and its passing into receive 
ship, with Fred H. Turner, former by 
iness manager of the company appointe 
receiver as stated in Epitor & Pususe 
ER last week. Henceforth, it will co 
tinue publication as a Sunday pape 
only. 

This action followed less than the 
months after the paper’s editor 
which declared that the American 
gion is made up of “bums and tramp’ 
and which roused a storm of protest a 
indignation, Two days after its passat 
into receivership, Arthur Lorenz, authe 
of the offending editorial, tendered his 
resignation at the request of Mr. Tume, 
the receiver. 

Failure of the company to dischar 
Mr. Lorenz earlier was given as tt 
main cause of the failure of the compl, 
by Frederick H. Beech, its former # 
vertising manager. Mr. Beech said 
was refused many advertising 
tracts when it was learned that Lor 
was still employed. He held the 
sition of editorial writer-in-chief. 











WEST ONTARIO DAILIES BAND 


H. J. Foster of Galt Reporter Elects! 
President at First Meeting 


The Western Ontario Newspaper Pt 
lishers’ Association was organized #! 
meeting in Galt, Ont., February 7, of ttt 
resentatives of daily mewspapers 
points as far East as Peterboro. Tt 
following officers were elected: Pres 
dent, H. J. Foster, Galt Reporter; * 
retary-treasurer, T. H. Kay, Kitchest 
Record; executive committee, W. ! 
Agnew, St. Thomas Times-Journal; ¥ 
B. Preston, Brantford Expositor ; Chat 
Dingman, Stratford Herald, the ofices 
and a representative of the 
Daily Newspapers’ Association. Arthas 
Partridge, promotion manager ° 
C. D. N. A. and J. W. Curran of t 
Sault Ste. Marie Star were among ™ 
speakers, 





Utah Farmers to Advertise . 
Farmers of Utah are considering ° 
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3. W. KELLOGG TO HEAD 
EMPIRE STATE SCHOOL 





Complete Plans of New York State 
Publishers Association for New 
Institution to Train Men and 
Women in Printing Trade 





Details of the new Empire State 
School of Printing, which (as an- 
nounced by Epitor & PuBLIsHER last 
week) is to be opened April 15 at 
Ithaca, N. Y., under the auspices of 
the New York State Publishers Asso- 
cation, were announced this week. It 
will be in charge of Ross W. Kellogg, 
gho has resigned as secretary or the 
Ithaca Board of Trade to become di- 
rector of the school. 

The association announcement con- 
cerning the school says: 

“The school will known the 
Empire State School of Printing. It 
yill be modeled somewhat after similar 
ghools in Macon, Ga.; Nashville, Tenn. ; 
ad Toronto, Canada. At first it will 
not give as complete a course of instruc- 
tin as the U. T. A. School at Indian- 
apis, but its sponsors have hopes that 
it will develop rapidly and be a great 
benefit to the printing trades in the 
east. 

“The New York State Publishers 
Association has been considering the 
establishment of a school for teaching 
printing for nearly two years, but the 
school to be opened in Ithaca will be 
along radically different lines from 
the plan first considered. The Em- 
pire State School of Printing will be 
organized for the advancement of the 
printing trades and not for profit. 
The school will have no stockholders 
but will be managed by a board of 
trustees. 

“If the present plans are carried out 
the Empire State School of Printing 
will be organized under the Educa- 
tional Department of New Yotk State 
and will be subject to visitation of the 
Board of Regents of the State. The 
publishers will then hold the same 
tdationship to the school as the bene- 
factors of any educational institution. 
The broad plan upon which the school 
is being organized has already met 
vith approval of many individuals in 
the Typographical and Pressmen’s 
Unions of Ithaca and it is expected 
that there will be no friction between 
organized labor and the new school. 
‘The director of the Empire State 
School of Printing will be Ross W. 
Kellogg, who resigns as secretary of 
the Ithaca Board of Commerce to 
accept the position. Mr. Kellogg has 
a@ many years of experience in the 
ptinting and newspaper business. He 
$a graduate of Cornell University, 

worked on many of the daily 
papers of Central New York and for 
four years managed the Seneca Press 
Publishing Company at Seneca Falls. 
The school will start with three in- 
structors and accommodations for 25 
pupils. Linotypes, Intertypes and a 
modern equipment for instruction in 
hand composition will be provided.” 
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Racine Journal-News Opens New Home 


Over a thousand people inspected 
the new building of the Racine (Wis.) 
Journal-News when it was opened 
Feb. 10, An extra was published to 
show the new Duplex tubular press 
M operation. 





Editors to Confer with Hoover 

A Meeting of the National Confer- 
a of Business Paper Editors will 
held in Washington, D. C., Feb- 
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ruary 27. The program includes a 
luncheon address by a Government 
representative, at the New Willard 
Hotel at 1 p. m.; a meeting with the 
Chamber of Commerce of the United 
States at the Mills Building at 3 p. m.; 
and an informal dinner with Secretary 
of Commerce Hoover at the New 
Willard Hotel at 6.30 p. m. W. W. 
Macon, of the Iron Age, New York, 
secretary of the organization, is in 
charge of arrangements. 





GET BRITISH NEWS DIRECT 


Dominion Communication With Home 
Land Bettered by E. P. U. 
Exchange of news between Great Brit- 
ain and Canada is improving, and the 
Dominion now gets its cable news from 
the United Kingdom direct instead of 
via the United States, Viscount Burnham, 
chairman of the Empire Press Union and 
proprietor of the London Daily Tele- 
graph, declared at the first exhibition 
of the film illustrating the tour of Can- 
ada made by the Imperial newspaper 
men during 1920. Viscount Burnham’s 
statement was made in introducing the 
picture at the Stoll Theatre, Kingsway, 
London, recently. The film entitled 
“The Trail of the Maple Leaf.” 
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Mansfield Ohio News Sold 


The Mansfield (Ohio) News, an eve- 
ning and Sunday paper, has been sold by 
its owner, R. T. Dobson of Ann Arbor, 
Mich., to E. C. Jenkins and F. A, Hoiles 
of Alliance, Ohio, and R. C. Hoiles of 
Lorain, Ohio. E. C. Jenkins, who has 
been manager of the Alliance (Ohio) 
Review. will move with his family to 
Manstield and be the active manager of 
the News. He will be in control of the 
paper after February 15. With this sale 
three small city papers in Ohio become 
affiliated. They are the Alliance Review, 
the Lorain Times-Herald, and the News. 
Pail Siddal, who has been advertising 
manager of the Review, will be the man- 
ager, taking the place of Mr. Jenkins. 
The sale was negotiated through Harwell 
& Cannon, newspaper brokers of New 
York. 


Schuman and Ross Buy Crescent-News 


John F. Shuman and Will G. Ross are 
now controlling owners of the Frankfort 
(Ind.) Crescent-News Publishing Com- 
pany. They bought out the interest of 
George H. Healy and Louis Hamilton. 
Mr. Ross has for some time been fore- 
man on the Crescent-News and Mr. Shu- 
man is now editor of the Orlando (Fla.) 
Star-Reporter. The former will be busi- 
ness manager and the latter, managing 
editor. 


Barrett to Manage Catholic Light 


P. A. Barrett, formerly 
(Pa.) correspondent of the Elmira 
(N. Y.) Telegram, has been made 
managing editor of the Catholic Light. 
This publication has been purchased 
by Bishop Hoban of Scranton and 
removed to that city. 


Scranton 





Des Moines Newsboys Strike 


Demanding that the publishers of 
the newspaper increase their price 
from lc. to 2c. per copy, so. their 
profits might be larger, newsboys sell- 
ing the Des Moines Capital went on 
strike February 15. 





Enwright to Run for U. S. Senator 


Lynn, Mass., Feb. 16—Frederick W. 
Enwright, publisher of the Boston Tele- 
gram, stated today that he will seek the 
Democratic senatorial nomination to run 
against Senator Lodge, who is a candi- 
date for reelection. 
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INLAND WILL MEET IN 
CHICAGO 





Important Conference of Newspaper, 
Trade Press and Magazine Pub- 
lishers’ Associations on Second 


Class Postage Also Called 





The annual meeting of the Inland 
Daily Press Association will be held 
February 21 and 22 in Chicago, at 
the Hotel La Salle. 

On Monday, the day preceding the 
Inland meeting, a conference of repre- 
sentatives of newspaper, technical 
press and magazine publishers’ associ- 
ations will be held to consider plans 
for opposing proposed increases in 
second class mail rates. S. E. Thom- 
ason, business manager of the Chicago 
Tribune and chairman of the posta! 
committee of the American News- 
paper Publishers’ Association, has called 
the conference. 

The leading topics to be discussed 
at the Inland convention follow: 


“Second Class Postage Rates”—Frederic W. 
Hume, executive secretary National Publish- 


ers’ Association, New York; 
“Newspaper Advertising’”—F. P. Mann, presi- 
lent North Dakota Retail Merchants’ Asso- 


ciation 

“Circulation Building Deducticn from Income 
Tax”’—Clifford Yedwall. New York; 

“Fifteen Per Cent to Recognized Advertising 
Agencies—the Outlock”—Richard H. Lee, 
Lord & Thomas, Chicago; 

“Co-operating with Newsparers’—Tesse H. 
Neal, executive secretary Association Busi- 
ness Papers, Inc., New York; 

“Special Page Advertising and How Not to 
Abuse It” . H._ Harrison, editor Danville 
(111.) Commercial-News; 

“The Work cf the Special Standing Committee 
of the American Newspaper Publishers’ As- 
sociation”—H. N. Kellogg, Indianapolis; 

“The Joseph Medill Schocl of Journalism”— 
HF p 


F. Harrington, Northwestern University, 
Chicago. 


Officers 
are: 


of the Inland Association 


Tohn (Ill.) Dis- 


Sundine, Moline 


Will V. 


President, 
patch; 
Secretary-treasurer, Tufford, Clinton, 

a 
Vice-presidents 
Kansas—A. S$ 


Ohio—A 


. S. Butler, Wichita Beacon; 

Haswell, Bowling Green Gazette; 

George Adams, Pine Bluff 
Graphic: 

South Dakota—George W. Egan, Sioux Falls 
Press; 

Nebraska—A. R. Keim, Falls City Journal; 


Kentucky—Urey Woodson, Owensboro Mes- 
senger; ine 
Missouri—Fred Naeter, Cape Girardeau 


Southeastern Missourian: P 
Illinois—Elliott Bartlett, Rockford Register- 
Gazette; 
Michigan—A. E. Kettle, Kalamazoo, Gazette: 
Wisconsin—W. I. Goodland, Racine Times- 
Call; . 
Minnesota—J. F. Rucker, Winona Republi- 
can-Herald; 2 
North Dakota—N. B. Black, Fargo Forum; 
Indiana—E. H, Harris, Richmond Palladium. 


Merger in Cedar Rapids 


Cepar Raprips, Iowa, Feb. 14.—The 
Morning Republican and Evening Times 
were consolidated today and called the 
Republican and Times, published Sunday 
morning and evenings except Saturday. 
It will issue no Saturday paper. 





A “25 Years Ago” Supplement 


A successful “25 years ago” supple- 
ment was distributed with the Spring- 
field (Ohio) Morning Sun on January 
29. Pictures of the city as it appeared 
25 years ago, together with articles of 
a reminiscent nature were used, with 
special advertising from merchants, 
manufacturers, and others who had been 
in business for that period or longer. 





New Home for News-Signal 

Work is being rushed on the new home 
of the Middletown (Ohio) News-Signal 
and the contractor hopes to complete the 
projected structure of Bedford stone 
and grey face brick within three months. 
The new structure is to be, as nearly as 
it is possible to achieve, a model in 
modern newspaper construction. Fire- 
proof throughout, and three stories in 


13 


height, it is to be so constructed that 
additional stories may be added when 
required. 


DIPLOMAT AGAIN HEADS 
STATE DEPT. NEWS 








Henry Suydam Resigns as Chief of 
Current Information to Return 
to Brooklyn Eagle as Wash- 
ington Correspondent 





(By Telegraph to Evtror & PustisHeR) 

Wasuincton, D. C., Feb. 16.—The ap- 
pointment of an experienced diplomatic 
agent, instead of a trained newspaper man 
to conduct the 
press relations of 
the department of 
state was decided 
upon this week 
by Secretary 
Hughes and Un- 
der-Secretary 
Fletcher when 
Edward Bell was 
named to succeed 
Henry Suydam as 
chief of the Di- 
vision of Current 
Information. Mr. 
Suydam resigned from the department to 
become chief of the Brooklyn Daily Eagle 
Bureau in succession to Chauncey C. 
Brainerd, who was killed in the Knicker- 
bocker Theatre disaster of January 28. 

Mr. Suydam was a trained newspaper 
man. He has served the Eagle in Europe 
and in Asia during the most difficult 
periods of the World War. He carried 
to his State Department responsibilities 
an appreciation of point of view of the 
Washington correspondents. 

Mr. Bell, who is one of the most well- 
liked and capable of the younger career 
men in the American diplomatic service, 
never has been a newspaper man. Mr. 
Bell’s latest assignment was Charge 
d’Affaires at Tokio. During the Wash- 
ington conference- he was one of the 
American observers at the Shantung con- 
versations which resulted in a satisfac- 
tory settlement between China and Japan 
for the return of the Province of Shan- 
tung to China. It is something of a» 
tribute to Mr. Suydam that such a trained 
diplomatist should be chosen as his suc- 
cessor, but it remains to be seen how well 
Mr. Bell will be able to discharge the 
difficult responsibilities of liaison officer 
between the press and Mr. Hughes. 

The Eagle’s selection of Mr. Suydam 
brings to the corps of Washington cor- 
respondents a man with a broad foreign 
experience, coupled with an exceptional 
intimacy with the diplomatic viewpoint 
which the newspaper men of the national 
capital have been most eager to gain. 
It is believed Mr. Suydam will be able 
to give to the Eagle readers a slant on in- 
ternational affairs possessed by few men 
in Washington, because he has lived and 
breathed the atmosphere of which the 
existing diplomatic problems of Europe 
and Asia are born. 





SuyDaM 


Henry 





Christian Buys Into Vernon Record 


E. C. Christian has purchased the part 
interest of B. O. Brown in the Vernon 
(Tex.) Record. Mr. Brown will remain 
as advertising manager. At the annual 
meeting held recently J. D. Summedour 
was elected president; E. C. Christian, 
secretary and treasurer; Cy Long, J. D. 
Dixon, Dr. T. A. King, J. D. Sum- 
merour, and E. C. Christian, directors. 


Il Progresso Adds Roto Section 


The New York II Progresso Italo- 
American has added a _ rotogravure 


section to its Sunday edition. 
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ARMS PARLEY PROVED 
AMERICA RELIGIOUS 





More than 10,000,000 Out of 13,000,- 
000 Who Addressed U. S. Dele- 
gates, Made Definite Avowal 
of Spiritual Motive 





By Wit1aM T. ELLis 


The Washington Conference was a 
revelation of various national and in- 
ternational conditions which before had 
been but dimly seen or half suspected. 
Most meaningful of all, to everybody 
who deals with the general public, and 
whose success is in any measure de- 
pendent upon a correct interpretation of 
its moods, was the accumulated evidence 
of the deep and active present religious 
interest of the American people. 

More than thirteen million persons, ac- 
cording to the count kept by the Ad- 
visory Committee, formally communi- 
cated to the American Delegation their 
desires and opinions concerning the Con- 
ference. Of this number, according to 
the official count, more than ten million 
definitely avowed a religious interest and 
motive and purpose. 

It was my good fortune to score a 
“beat” at Washington on the existence 
and the number and nature of the writ- 
ten expressions of public opinion that 
were pouring into the White House and 
the offices of the American Delegation. 
After my long story had appeared offi- 
cials shut down on any further individ- 
ual investigation of this interesting field, 
in order that statements on the subject 
might, at intervals, be formally issued 
to the press. This was done, and the 
Advisory Committee’s analysis of the 
documents proceeded; and the summa- 
ries were carried by the press associa- 
tions. 

Before officialdom waked up to what 
an absorbing theme this was, I had seen 
and handled quantities of representative 
letters, telegrams, resolutions, and _peti- 
tions out of this greatest mass of written 
public opinion ever sent to Washington 
upon any one subject, or within any sim- 
ilar period of time. As I said in my 
story, “Vox Populi” had come to Wash- 
ington—with a megaphone. 

No summary or analysis could make 
clear the strong religious spirit which 
ran through the mass of these messages. 
In the Conference files there is today 
overwhelming evidence that America is 
in a rare mood of spiritual questing ; and 
that the deeps of spiritual concern in the 
nation have been stirred. The exalted- 
ness of sentiment, and the nobility of 
passion, and the excellence of the literary 
form of many of these communications 
stirred an investigator’s wonder and ad- 
miration. 

The effect of this amazing outburst of 
public sentiment upon the Conference, 
especially in thwarting the efforts of 
certain foreign delegations for an early 
adjournment, is a side of the great story 
that remains to be fully written. 

For makers of newspapers the point 
of the whole matter—the meaning of the 
millions who thus voluntarily registered 
an opinion upon an important public 
action—is simply that now is the time 
to give special thought to the import of 
this extraordinary interest of people at 
large in the‘ religious aspect of things 
in general. 

There is a strange stirring of the pop 
ular heart. The world’s woes, conse- 
quent upon the war; the prevalence of 
unemployment and personal hardship: 
the gravity of the economic and social 
and moral issues that are daily thrust 
upon everybody's attention; the new 
movements within the churches them- 
selves—all these causes have contributed 
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to the unusual spiritual solicitude in our 


day. 


Evidences of it are found in the pop- 
ularity of “religious” films and plays 
and books and magazine articles and 
newspaper features; and in the statistics 
of a rising tide within Christian organ- 
izations. According to recent Federal 
Council figures, during the past five years 
there has been an average of three new 
churches organized daily; and through- 
out this period there has been an average 
of 2,173 new members taken into the 
churches every day. 

Lent is almost here,—an appropriate 
time to give consideration to this large 
theme. 

Editorial writers should inform them- 
selves upon it. 

City editors should make something 
more than a superficial investigation of 
what is now doing in the churches of 
their territory. 

Managing editors should take a fresh 
look at the desirability of publishing re- 
ligious features, such as a sermon or a 
Sunday School Lesson 

Advertising managers should give real 
thought to the timeliness and value of 
Display Church Advertising, such as the 
Epitor & PusiisHer and the A. A. C. 
W. have been promoting. 

Writers should look deeper into the 
new and present manifestations of this 
oldest and greatest interest of humanity. 
For “man is an incurably religious an- 
imal,” 

In a word, the ten million recorded 
in Washington, and the other tens of mil- 
lions whom they represent, should, just 
now, have a prominent place in the coun- 
cils of editors and publishers of news- 
papers and magazines. 


GENERAL PERSHING ENTERTAINED 





Is Host to Correspondents Who Were 
With Him in France 


Wasuincton—General Pershing was 
host to the newspaper correspondents 
who were with him in France at a re- 
cent luncheon at the Metropolitan Club. 

During a short address he said that 
he did not believe that either the men 
of the army or the people back home 
really appreciated the importance of the 
work the war correspondents were do- 
ing at the time but that they were 
rapidly coming to a realization of it. 

Those present included: Lowell Mel- 
lett, formerly of the United Press and 
now of the Washington News; Newton 
C. Parke, formerly of the International 
News Service; Robert T. Small, for- 
merly of the Associated Press and now 
of the Consolidated Press; Burr Price, 
formerly of the New York Herald and 
now with the Belgian government; 
Frank J. Taylor, formerly of the United 
Press and now of the New York 
Globe; Junius Wood, of the Chicago 
Daily News; Raymond G. Carroll, of 
the Philadelphia Public Ledger; Nor- 
man Draper, formerly of the Associated 
Press; Fred S. Ferguson, formerly of 
the United Press and now of the United 
News; Bert Ford, of the Boston Amer- 


ican; Martin Green, of the New York 
Evening World; Otto P. Higgins, of 
the Kansas City Star; Burg McFall, 


formerly of the Associated Press, and 
Major Marshall, of General Pershing’s 
staff. 





Berkeley Gazette 
The Berkeley (Cal.) Daily Gazette 
was recently changed from a seven to an 
eight column paper. The columns are 
12 ems wide 


Bangor News Eight Columns 
The Bangor (Me.) News has changed 
from a seven-column paper to an eight- 


, 


column paper, 12%4 ems wide. 
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CONFERENCE WAS OPEN, 
SAYS NEVINSON 


18, 





Manchester Guardian Says Meetings 
With Press by Diplomats Is Im- 
possible Outside of America 
—Praises Results 





“Things were done at the Washington 
Conference that simply could not be done 
in England,” said Henry W. Nevinson 
of the Manches- 
ter Guardian 
when in New 
York this week. 
“Take for exam- 
ple the courteous 
way Secretary 
Hughes met the 
newspaper cor- 
respondents daily 
or oftener. He 
was always ready 
with the utmost 
of urbanity to an- 
swer or refuse to 
answer the questions they put to him and 
tried very hard indeed to give the repre- 
sentatives of the press the information 
they desired. This also was the case 
with the British delegation. At home it 
would be unheard of for Mr. Belfour— 
twice prime minister of England—to give 
up the amount of time he did in Wash- 
ington to meeting newspaper men. The 
same was true of the Japanese and the 
Chinese delegations. 

“T have heard that an American public 
man said that the Washington Confer- 
ence was more secret than the Versailles 
Peace Conference. This, not to criticize 
in the least, is absolutely untrue. The 
recent conference, instead of being secret, 
was open in the extreme. 

“The Conference in my _ estimation 
really accomplished a great deal. In the 
first place it stopped the trend which 
most certainly would have resulted in 
war between England and the United 
States within five years. Feeling be- 
tween the two countries today is ever so 
much better than it was prior to the 
opening of the Armament Conference. 
Second, it put an end to the horrible 
Anglo-Japanese Alliance. These things, 
everything else aside, were worth the call- 
ing of the conference and they are real 
achievements. 

“The Genoa Conference, I believe, 
should not be held until fall. It will take 
that long for your Senate to ratify the 
Washington Conference treaties and un- 
less they do ratify them and then send 
delegates to the Genoa Conference, I 
think, it will mean the exit of the United 
States from world affairs.” 

Mr. Nevinson, who is one of the most 
prominent newspaper men in England, 
covered the Conference for the Manches- 
ter Guardian and his dispatches were re- 
produced in the New York World and 
other American newspapers. He is one 
of the leaders in Liberal journalism, not 
only in the British Isles but all 
Europe. 
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LEGAL AD LAW CHANGES 


Florida Dailies Behind Advertising and 
Publicity Bills 


The legal committee of the Associated 
Dailies of Florida at their recent quar- 
terly meeting at Tampa considered the 
proposed amendments to the legal ad- 
vertising law of Florida. These include 
provisions for having all legal adver- 
tising paid for by the court and made 
part of the court costs, a standard form 
of affidavit of proof of publication, and 
the limitation of legal advertising to 
papers only of general circulation with 
a sworn paid-in-advance circulation of at 


least 80 per cent of the total. The 
posed amendments were revised nd ag 
torneys and were later in the day pas : 
by the legal committee of the state Dress 
association which was also jn Session 2 
Tampa. ’ 

This joint legal committee of both or. 
ganizations voted to increase the funds 
already on hand to $1,000 so that the 
publicity bill fostered last year by the 
Associated Dailies may be revised an 
to present copies of this and of the Pro. 
posed legal advertising bill to all candi. 
dates for the state legislature. | is 
further planned to get every Candidate 
to endorse these measures before ¢g. 
tion. The joint committee also plans 
for a strong lobby in favor of these bills 
at the next session of the legislature 

At the afternoon session of the Asso. 
ciated Dailies C. C. Carr, business map. 
ager of the St. Petersburg Times, spoke 
on advertising and told how the Papers 
of St. Petersburg managed it so that al 
municipal campaigns used display adye. 
tising. Harry L. Brown, editor of the 
Lakeland Telegram, spoke on the edi. 
torial page as a first-class circulatiy 
raiser. 


LORENZ LEAVES STAATS ZEITUN; 
Called American Legionaires “Byp;’ 
and “Tramps,” Asked to Go 


After a stormy and fluctuating care 
the Illinois Staats Zeitung reached ang 
low ebb last week with the filing ¢ 
bankruptcy proceedings in the Superie 
Court, and its passing into receive 
ship, with Fred H. Turner, former by 
iness manager of the company appoints! 
receiver as stated in Epitor & Pususe 
ER last week. Henceforth, it will com 
tinue publication as a Sunday pay 
only. 

This action followed less than thre 
months after the paper’s editorial 
which declared that the American le 
gion is made up of “bums and tramp’ 
and which roused a storm of protest ai 
indignation, Two days after its pass 
into receivership, Arthur Lorenz, auth 
of the offending editorial, tendered hs 
resignation at the request of Mr. Tume, 
the receiver. 

Failure of the company to dischag 
Mr. Lorenz earlier was given as tt 
main cause of the failure of the compl, 
by Frederick H. Beech, its former # 
vertising manager. Mr. Beech said 
was refused many advertising 
tracts when it was learned that Lor 
was still employed. He held the» 
sition of editorial writer-in-chief. 





WEST ONTARIO DAILIES BAND 


H. J. Foster of Galt Reporter Eled 
President at First Meeting 


The Western Ontario Newspaper Pt 
lishers’ Association was organized #! 
meeting in Galt, Ont., February 7, of% 
resentatives of daily newspapers ™ 
points as far East as Peterboro. ™ 
following officers were elected: Fr 
dent, H. J. Foster, Galt Reporter; * 
retary-treasurer, T. H. Kay, Kite 
Record: executive committee, W.! 
Agnew, St. Thomas Times-Journal; # 
B. Preston, Brantford Expositor; (i 
Dingman, Stratford Herald, the ofice 
and a representative of the 
Daily Newspapers’ Association. 4 
Partridge, promotion manager # 
C. D. N. A. and J. W. Curran 0! 
Sault Ste. Marie Star were amont®™ 
speakers. 


Utah Farmers to Advertise 
Farmers of Utah are consideritg? 
use of newspaper space as an ad 
medium for increasing the d 
produce grown in the state. 
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z. W. KELLOGG TO HEAD 
| EMPIRE STATE SCHOOL 
d 
$ Complete Plans of New York State 
t Publishers Association for New 

Institution to Train Men and 

‘ Women in Printing Trade 

le . _ ‘ 

he Details of the new Empire State 
ad School of Printing, which (as an- 
. gounced by Epitor & PUBLISHER last 
i. week) is to be opened April 15 at 
rs Ithaca, N. Y., under the auspices of 
ate the New York State Publishers Asso- 
«. MH cation, were announced this week. It 
ans will be in charge of Ross W. Kellogg, 
ills gho has resigned as secretary or the 

Ithaca Board of Trade to become di- 
50. rector of the school. 
an. The association announcement con- 
oke cerning the school says: 

Der “The school will be known as_ the 
‘dl Empire State School of Printing. It 
ver- yill be modeled somewhat after similar 
the schools in Macon, Ga.; Nashville, Tenn. ; 
edi. and Toronto, Canada. At first it will 
atin not give as complete a course of instruc- 
tion as the U. T. A. School at Indian- 
apolis, but its sponsors have hopes that 
UNG it will develop rapidly and be a great 
benefit to the printing trades in the 
ums” east. 
“The New York State Publishers 

Association has been considering the 
att, B establishment of a school for teaching 
rg printing for nearly two years, but the 
BoE school to be opened in Ithaca will be 
9 along radically different lines from 
=~ the plan first considered. The Em- 
ciel pire State School of Printing will be 
my organized for the advancement of the 
1 come fg Printing trades and not for profit. 

The school will have no stockholders 
fe but will be managed by a board of 
three trustees. F 
ditoral “Tf the present plans are carried out 
an Le the Empire State School of Printing 
ramps’ vill be organized under the Educa- 
est ani fg tional Department of New Yotk State 
pass and will be subject to visitation of the 
anths Board of Regents of the State. The 
red hy | PUDlishers will then hold the same 
Tune, | lationship to the school as the bene- 

factors of any educational institution. 
ischarp § The broad plan upon which the school 
as ep 8 being organized has already met 
compas, Fith approval of many individuals in 
mer the Typographical and Pressmen’s 
sid #§ Unions of Ithaca and it is expected 
g oof that there will be no friction between 
Loren Otganized labor and the new school. 
the wf “The director of the Empire State 


f School of Printing will be Ross W. 
Kellogg, who resigns as secretary of 





BAND the Ithaca Board of Commerce to 
xcept the position. Mr. Kellogg has 
Fle a@ many years of experience in the 
- ptinting and newspaper business. He 
be 8 a@ graduate of Cornell University, 
per worked on many of the daily 
— papers of Central New York and for 
1, Om years managed the Seneca Press 
ers "Bt Publishing Company at Seneca Falls. 
be The school will start with three in- 
“a Stuctors and accommodations for 25 
Kida pupils, Linotypes, Intertypes and a 
WS modern equipment for instruction in 
als nd composition will be provided.” 
r ; Chal 


Racine Journal-News Opens New Home 


Over a thousand people inspected 
the new building of the Racine (Wis.) 
Journal-News when it was opened 
Feb. 10. An extra was published to 
show the new Duplex tubular press 
M Operation. 








































































Editors to Confer with Hoover 

A Meeting of the National Confer- 

o of Business Paper Editors will 
held in Washington, D. C., Feb- 
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ruary 27. The program includes a 
luncheon address by a Government 
representative, at the New Willard 
Hotel at 1 p. m.; a meeting with the 
Chamber of Commerce of the United 
States at the Mills Building at 3 p. m.; 
and an informal dinner with Secretary 
of Commerce Hoover at the New 
Willard Hotel at 6.30 p. m. W. W. 
Macon, of the Iron Age, New York, 
secretary of the organization, is in 
charge of arrangements. 





GET BRITISH NEWS DIRECT 


Cc unication With Home 

Land Bettered by E. P. U. 
Exchange of news between Great Brit- 
ain and Canada is :improving, and the 
Dominion now gets its cable news from 
the United Kingdom direct instead of 
via the United States, Viscount Burnham, 
chairman of the Empire Press Union and 
proprietor of the London Daily Tele- 
graph, declared at the first exhibition 
of the film illustrating the tour of Can- 
ada made by the Imperial newspaper 
men during 1920. Viscount Burnham's 
statement was made in introducing the 
picture at the Stoll Theatre, Kingsway, 
London, recently. The film is entitled 

“The Trail of the Maple Leaf.” 





Mansfield Ohio News Sold 

The Mansfield (Ohio) News, an eve- 
ning and Sunday paper, has been sold by 
its owner, R. T. Dobson of Ann Arbor, 
Mich., to E. C. Jenkins and F. A. Hoiles 
of Alliance, Ohio, and R. C. Hoiles of 
Lorain, Ohio. E. C. Jenkins, who has 
heen manager of the Alliance (Ohio) 
Review, will move with his family to 
Manstield and be the active manager of 
the News. He will be in control of the 
paper after February 15. With this sale 
three small city papers in Ohio become 
affiliated. They are the Alliance Review, 
the Lorain Times-Herald, and the News. 
Pail Siddal, who has been advertising 
manager of the Review, will be the man- 
ager, taking the place of Mr. Jenkins. 
The sale was negotiated through Harwell 
& Cannon, newspaper brokers of New 
York. 


Schuman and Ross Buy Crescent-News 


John F. Shuman and Will G. Ross are 
now controlling owners of the Frankfort 
(Ind.) Crescent-News Publishing Com- 
pany. They bought out the interest of 
George H. Healy and Louis Hamilton. 
Mr. Ross has for some time been fore- 
man on the Crescent-News and Mr. Shu- 
man is now editor of the Orlando (Fla.) 
Star-Reporter. The former will be busi- 
ness manager and the latter, managing 
editor. 


Barrett to Manage Catholic Light 


P. A. Barrett, formerly Scranton 
(Pa.) correspondent of the Elmira 
(N. Y.) Telegram, has been made 
managing editor of the Catholic Light. 
This publication has been purchased 
by Bishop Hoban of Scranton and 
removed to that city. 





Des Moines Newsboys Strike 


Demanding that the publishers of 
the newspaper increase their price 
from lc. to 2c. per copy, so their 
profits might be larger, newsboys sell- 
ing the Des Moines Capital went on 
strike February 15. 





Enwright to Run for U. S. Senator 


Lynn, Mass., Feb. 16—Frederick W. 
Enwright, publisher of the Boston Tele- 
gram, stated today that he will seek the 
Democratic senatorial nomination to run 
against Senator Lodge, who is a candi- 
date for reelection. 
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INLAND WILL MEET IN 
CHICAGO 





Important Conference of Newspaper, 
Trade Press and Magazine Pub- 
lishers’ Associations on Second 


Class Postage Also Called 





The annual meeting of the Inland 
Daily Press Association will be held 
February 21 and 22 in Chicago, at 
the Hotel La Salle. 

On Monday, the day preceding the 
Inland meeting, a conference of repre- 
sentatives of newspaper, technical 
press and magazine publishers’ associ- 
ations will be held to consider plans 
for opposing proposed increases in 
second class mail rates. S. E. Thom- 
ason, business manager of the Chicago 
Tribune and chairman of the postal 
committee of the American News- 
paper Publishers’ Association, has called 
the conference. 

The leading topics to be discussed 
at the Inland convention follow: 
“Second Class Postage Rates”—Frederic W. 

Hume, executive secretary National Publish- 

ers’ Association, New York; 

“‘Newspaper Advertising’—F. P. Mann, presi- 
dent North Dakota Retail Merchants’ Asso- 
ciation 

“Circulation Building Deducticn from Income 
Tax”—Clifford Yedwall. New York; 

“Fifteen Per Cent to Recognized Advertising 
Agencies—the Outlock”—Richard H. Lee, 
Lord & Thomas, Chicago: 

“Co-operating with Newsparers’—Jesse H. 
Neal, executive secretary Association Busi- 
ness Papers, Inc., New York; 

“Special Page Advertising and How Not to 
Abuse It” . H._ Garrison, editor Danville 
(1l.) Commercial-News; . 

“The Work cf the Special Standing Committee 
of the American Newspaper Publishers’ As- 
sociation”—H. N. Kellogg, Indianapolis; 

“The Joseph Medill Schocl of Journalism” — 
Hi. F. Harrington, Northwestern University, 
Chicago. 

Officers of the Inland Association 
are: 


John Moline 


Will V. 


President, Sundine, (Ill.) Dis- 
patch; 
Secretary-treasurer, 
4 


Vice-presidents: 


Tufford, Clinton, 


Kansas—A. S. Butler, Wichita Beacon; 
Ohio—A. Haswell, Bowling Green Gazette; 


Arkansas Bluff 
Graphic: 
South Dakota 

Press; 
WebsashaA. R. Keim, Falls City Journal; 


George Adams, Pine 


George W. Egan, Sioux Falls 


Kentucky—Urey Woodson, Owensboro Mes- 
senger; ; 
Missouri—Fred Naeter, Cape Girardeau 


Southeastern Missourian: : 
Illinois—Elliott Bartlett, Rockford Register- 

Gazette; Bs 
Michigan—A. E. Kettle, Kalamazoo, Gazette; 
Wisconsin—W. I. Goodland, Racine Times- 


Call; d 
Minnesota—J. F. Rucker, Winona Republi- 
can-Herald; " 
North Dakota—N. B. Black, Fargo Forum; 
Indiana—E. H, Harris, Richmond Palladium. 





Merger in Cedar Rapids 
Cepar Rapips, Iowa, Feb. 14—The 
Morning Republican and Evening Times 
were consolidated today and called the 
Republican and Times, published Sunday 
morning and evenings except Saturday. 
It will issue no Saturday paper. 


A “25 Years Ago” Supplement 


A successful “25 years ago” supple- 
ment was distributed with the Spring- 
field (Ohio) Morning Sun on January 
29. Pictures of the city as it appeared 
25 years ago, together with articles of 
a reminiscent nature were used, with 
special advertising from merchants, 
manufacturers, and others who had been 
in business for that period or longer. 








New Home for News-Signal 

Work is being rushed on the new home 
of the Middletown (Ohio) News-Signal 
and the contractor hopes to complete the 
projected structure of Bedford stone 
and grey face brick within three months. 
The new structure is to be, as nearly as 
it is possible to achieve, a model in 
modern newspaper construction. Fire- 
proof throughout, and three stories in 
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height, it is to be so constructed that 
additional stories may be added when 
required. 


DIPLOMAT AGAIN HEADS 
STATE DEPT. NEWS 








Henry Suydam Resigns as Chief of 
Current Information to Return 
to Brooklyn Eagle as Wash- 
ington Correspondent 





(By Telegraph to Evttor & PustisHeRr) 

Wasurncron, D. C., Feb. 16.—The ap- 
pointment of an experienced diplomatic 
agent, instead of a trained newspaper man 
to conduct the 
press relations of 
the department of 
state was decided 
upon this week 
by Secretary 
Hughes and Un- 
der-Secretary 
Fletcher when 
Edward Bell was 
named to succeed 
Henry Suydam as 
chief of the Di- 
vision of Current 
Information. Mr. 
Suydam resigned from the department to 
become chief of the Brooklyn Daily Eagle 
Bureau in succession to Chauncey C. 
Brainerd, who was killed in the Knicker- 
bocker Theatre disaster of January 28. 

Mr. Suydam was a trained newspaper 
man. He has served the Eagle in Europe 
and in Asia during the most difficult 
periods of the World War. He carried 
to his State Department responsibilities 
an appreciation of point of view of the 
Washington correspondents. 

Mr. Bell, who is one of the most well- 
liked and capable of the younger career 
men in the American diplomatic service, 
never has been a newspaper man. Mr. 
Bell’s latest assignment was Charge 
d’Affaires at Tokio. During the Wash- 
ington conference- he was one of the 
American observers at the Shantung con- 
versations which resulted in a satisfac- 
tory settlement between China and Japan 
for the return of the Province of Shan- 
tung to China. It is something of a’ 
tribute to Mr. Suydam that such a trained 
diplomatist should be chosen as his suc- 
cessor, but it remains to be seen how well 
Mr. Bell will be able to discharge the 
difficult responsibilities of liaison officer 
between the press and Mr. Hughes. 

The Eagle’s selection of Mr. Suydam 
brings to the corps of Washington cor- 
respondents a man with a broad foreign 
experience, coupled with an exceptional 
intimacy with the diplomatic viewpoint 
which the newspaper men of the national 
capital have been most eager to gain. 
It is believed Mr. Suydam will be able 
to give to the Eagle readers a slant on in- 
ternational affairs possessed by few men 
in Washington, because he has lived and 
breathed the atmosphere of which the 
existing diplomatic problems of Europe 
and Asia are born. 





SuyDamM 


Henry 





Christian Buys Into Vernon Record 


E. C. Christian has purchased the part 
interest of B. O. Brown in the Vernon 
(Tex.) Record. Mr. Brown will remain 
as advertising manager. At the annual 
meeting held recently J. D. Summedour 
was elected president; E. C. Christian, 
secretary and treasurer; Cy Long, J. D. 
Dixon, Dr. T. A. King, J. D. Sum- 
merour, and E. C. Christian, directors. 


Il Progresso Adds Roto Section 


The New York II! Progresso Italo- 
American has added a_ rotogravure 


section to its Sunday edition. 
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NEW YORK WEEKLIES AT 
CORNELL 
Eight Win Pinions ber Best Front Page, 
Editorial and Farm News—115 


Papers Represented at 
Ithaca Conference 





(By Telegraph to Evitor & PuBLISHER) 


Irnaca, N. Y., Feb. 15.—Prize ribbons 
in three classes of the newspaper exhibit 
held at Cornell University as part of the 
third annua! Community Newspaper In- 
stitute Feb, 13 and 14 were awarded to 
eight New York State newspapers out of 
115 entered. Of these the Rhinebeck 
Gazette was the only paper to win two 
ribbons, blue for the best editorial page 
make-up and red for the best front-page 
layout. This paper also won the first 
prize for its editorial page last year. 

Other winners for the editorial page 
were the South Shore Press, Lynbrook, 
L. I., second; Batavia Times, third. 

Front-page make-up ribbons were 
awarded as follows: blue, Walton Re- 
corder; third, to Seneca County News, 
Waterloo. 

Ribbons for presentation of local farm 
news were awarded first to the Cortland 
Democrat, second to the Highland Post, 
third to Cooperstown Freeman’s Journal. 

The Newspaper Institute this year was 
held the first two days of the Cornell 
Farmer’s Week and was attended by 50 
editors of New York weeklies and small 
dailies. It was conducted by Bristow 
Adams, editor of the State College of 
Agriculture here and M. V. Atwood, as- 
sistant editor, College students taking 
courses in agricultural journalism also 
attended. 

Prof. W. P. Kirkwood, of the Uni- 
versity of Minnesota, took part in dis- 
cussions which considered the presenta- 
tion of country correspondence, building 
and selling circulation, farm news, agri- 
cultural publicity, advertising typography 
and ethics. 

In the latter discussion, the codes 
drawn up by the Oregon and Missouri 
associations were considered, as were also 
editorials from the New York American 
and the Albany Knickerbocker Press. 

Discussions were led by Fay Parsons, 
Cortland Democrat; T. H. Alvord, Li- 
vonia Gazette; John Rolfe, Corning 
Leader, and J. W. Shaw, formerly of the 
Geneva Times and now head of the J. W. 
Shaw Company, circulation and adver- 
tising specialist. M. C. Burritt, director 
of extension for the State College, pre- 
sented a paper on farm news. 

Cornell University entertained the edi- 
tors at dinner Monday evening in the 
University dormitory building. They 
were welcomed by President Livingston 
Farrand and A. R. Mann, dean of the 
college of agriculture. 

The Newspaper Institute was held as a 
part of the extension work of the Col- 
lege of Agriculture for country papers 
and the fact that “community news- 
papers” are community services, not 
manufactured products, was stressed by 
all speakers. The consensus of opinion 
was that as such they should receive sup- 
port of the community, together with the 
church, the school, the farm bureau and 
other local institutions. 


For Newspaper Old-Timers 


The Newspaper Men Old Timers’ 
Association will commemorate _ its 
twenty-second annual reunion in Pros- 
pect Hall, Brooklyn, on the night of 
February 20. All subscribers will be 
eligible as charter members of the 
association. The entire proceeds will 
be given to the 20 odd Old Timers 
who have been on the disabled list 
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two years and upward. The associa- 
tion has offices in the Pulitzer Building. 
Joseph D. Bannon, of the American, 
honorary president, Paul Cella, 
president and John R. Dunne, secre- 
tary-treasurer. 
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MORE 1921-1920 AD TOTALS 





Lineage in 118 Newspapers in 26 
Cities Shows 9 Per Cent Loss 


Newspaper lineage for the year 1921- 
1920, compared, were given in detail and 
graphically in Eprtor & PuBLisHEeR IN- 
TERNATIONAL YEAR Book on January 28, 
but additional figures, some of them from 
cities not included in the former tabula- 
tion, have been supplied by the New York 
Evening Post Statistical Department. 
They show that 118 newspapers in 26 
cities registcred a net loss of 128,747,197 
lines or about 9 per cent in 1921 against 
1920. The respective totals were 1,138,- 
277,830 lines and 1,267,025,027 lines. 
While 14 newspapers carried more adver- 
tising in 1921 than they did in 1920, in 
no city was the 1921 total of all news- 
papers above that of the previous year. 

Papers listed as making gains were: 
Brooklyn Eagle, New York Evening 
Journal, Chicago American, Los Angeles 
Times, Los Angeles Express, Los An- 
geles Record, Boston Transcript, Detroit 
Times, Washington Herald, St. Louis 
Post-Dispatch, Milwaukee Leader, Cin- 
cinnati Times-Star, Houston Press, and 
Providence Bulletin. 

The summary by cities follows: 

1921 
New York — 151.682. 765 


Philadelphia 74.380,081 
Birmingham 


Loss 
10,076,604 









Chicago 67.457.619 

Los Angeles £1,410.112 A346 
Baltimore 9.810 
Boston 8.2745. 424 
Louisville 1.840.635 
Detroit 60,531,058 11.406.318 
Cleveland 57.904,275 14,001,731 
Washington 46.818,$58 40.045 
Oakland a 19,608 652 A. S92 
Seattle 28,943,124 87,177.238 8,234,114 
S. Francisco 44.906.626 48,321,812 3.415.186 
Buffalo 36,172.580 44.579. 889 8.407.309 
St. Louis 6. 


Indianapolis 
Minneapolis 
Milwaukee 

















St. Paul 949,18 

New Orleans 34,604,614 

Cincinnati 36.400 

Houston 20 046 

Columbus 14.040 f 
Providence 626 ig 
Omaha 771,462 .138 
Totals - -1,138,277,830 1,267,025.027 128,747,191 


BIG HOE PRESS ORDERS 





Philadelphia Ledger and New York 
Tribune Equipping New Plants 


R. Hoe & Co. have received orders 
from the Philadelphia Public Ledger for 
a complete new plant of twelve super- 
speed sextuple presses, and one 
twenty-cylinder multicolor press to be 
installed in the building which the 
Ledger has under construction. All 
of the superspeed presses are of the 
latest design. The twenty-cylinder 
multicolor press is also of the latest 
universal-unit type. The twelve 
superspeed presses, consisting of 36 
units with twelve pairs of superspeed 
folders, will be arranged so that the 
machines can be operated as decuples, 
octuples or sextuples. ; 

The New York Tribune has also 
ordered an entire new plant of Hoe 
presses consisting of four unit-type, 
heavy design octuples. These ma- 
chines will be so arranged that they 
can be operated as four octuples or 
five sextuples. 





Bruce Bliven Recovered 
Bruce Bliven, associate editor of the 
New York Globe, is back at his desk af- 
ter a ten days’ illness, 


“MORE BUSINESS” CHIEF 
INTER-STATE TOPIC 





Circulation Program for Allentown 
Meeting on March 14 Features 
Methods of Expanding 
Reader Lists 





The Inter-State Circulation Man- 
agers’ Association, comprising circulation 
managers of Pennsylvania, New Jersey, 
Delaware, Maryland, the District of Co- 
lumbia, and West Virginia, will hold its 
fifth annual convention at Allentown, 
Pa., on March 14. The morning session 
is scheduled to start at 9 sharp and the 
afternoon session at 2 o’clock. 

During the morning the following 
papers will be read to be followed by 
discussion from the floor: 

“Why prize offers to boys and girls 
in general get more business than offers 
to carriers only,” by Charles L. Mull, 
Passaic (N. J.), Herald; “Is accident in- 
surance policy a good thing to put out,” 
by Patrick Robinson, Wilkes-Barre ( Pa.) 
Record; “What is the best method of 
advertising new features,” by Charles D. 
Bayless, Camden (N. J.) Courier; “Wel- 
fare work, Boy Scouts, Banquets, 
Movies, etc., to speed up the boys to get 
new business,” E. S. Dobson, Newark 
(N. J.) Ledger; “How to get and hold 
mail subscriptions,” by Joseph B. Taylor, 
West Chester (Pa.) Daily Local News; 
and “What results can be obtained by a 
newspaper that owns its home delivery 
routes and handled by a paid employe,” 
by Clifford J. Cosgrove, Wilmington 
(Del.) Every Evening. 

During the afternoon session there will 
be round table discussion on the follow- 
ing subjects: “What effect do sensa- 
tional sex stories have on sales,” “Ob- 
taining circulation by school child meth- 
ods,” “What is the best feature used by 
your paper from an increased circulation 
viewpoint,” “Are regular staff meetings 
of the circulation department a good 
thing,” “Does it pay to take notes from 
rural route patrons,” “Advantages and 
disadvantages of a bicycle contest as a 
circulation builder,” “What is the dest 
method to stimulate street sales,” and 
“What prizes have been the most popular 
with carriers and agents during the past 
year.” 

The officers of the Inter-State Asso- 
ciation are J. H, Miller, Jr., Pittsburgh 
(Pa.) Gazette-Times, president; Royal 
W. Weiler, Allentown (Pa.) Call, vice- 
president ; and Henry C. Carpenter, Lan- 
caster (Pa.) Intelligencer and News 
Journal. On the board of directors are 
Fred I. Cook, Scranton (Pa.) Republi- 
can; Charles Conine, Easton (Pa.) Free 
Press; W. P. Wilson, Washington (Pa.) 
Observer, and C. A. Rook, Jr., Pitts- 
burgh (Pa.) Dispatch. 


POSTAGE RATE IN DISPUTE 





Old Rate in Effect On Publications to 
Great Britain 


On January 4 the New York Post- 
master notified newspaper publishers that 
a postage rate of 1 cent for each four 
ounces or fraction thereof had been estab- 
lished for second-class foreign mail. It 
was found, however, that the United 
Kingdom was collecting at the other end 
the difference between the old and the 
new rate. Because of this, the Post 
Office issued yesterday a notice to pub- 
lishers of second-class publications and 
registered news agents, in which it said: 

“In view of the fact that publications 
mailed to Great Britain at the postage 
rate stated have been charged in that 
country with additional postage, for the 
difference between the four-ounce rate 


and the rate of 1 cent for each ty 
ounces, the question of the correct inne 
pretation of the article mentioned ns 
be determined by the International Bu 
reau of the Universal Postal Union fk 
Berne. 

“The department suggests, therefore 
that the rate of 1 cent for each tue 
ounces or fraction thereof be fully pre. 
paid on publications for delivery in 
Great Britain, pending a definite adjyg. 
ment of the conflicting interpretation of 
the regulation in question.” 








ALL EYES ON PARIS PRESS 
Linotypers Strike and Figaro Attach 
Owner All in One Week 


Paris newspapers have been the center 
of public attention during the past week 
Besides a strike of linotype operators on 
the Paris edition of the New Yor 
Herald and the Continental Edition of 
the London Daily Mail, the Figaro fy. 
nished the novel sensation of carrying on 
an editorial crusade against its owner, 
M. Coty, the perfume manufacturer, 

The Herald and the Mail successfully 
combatted the efforts of their striking 
employes to cause suspension by photo. 
engraving typewritten copy made wp in 
usual page sizes and by Wednesday ha 
succeeded in recruiting enough help tp 
set one page each by linotype. They ex. 
pect to be running in full size and sty 
again, without giving in to the striker 
within the next week. 

The attacks by Figaro on M. Coty, it 
new owner, came to a climax Febnuay 
15 with the resignation of Edouard (a. 
mette as general secretary of the news 
paper. M. Calmette is the son of 
Figaro’s former director, Gaston Ca 
mette, who was shot and killed by Mm 
Caillaux. Every day during the pat 
week the Figaro, which he had bought 
and will assume control of February 3 
has violently attacked M. Coty. (Ca- 
mette, in his letter of resignation, makes 
the statement that he believes M. Calliaux 
is behind M. Coty in his purchase of the 
newspaper. 


A. P. DIRECTORS IN SESSION 





Complete Board is Present—Executir 
Committee to Meet March 29 


The board of directors of the Assoc: 
ated Press met February 15 and 16i 
New York, Reports were received from 
the various divisions and a number d 
routine business matters were transacted 
Those present were Frank B. Noyes 
Washington Star; Herbert F. Gunnison 
Brooklyn Eagle; Stuart H. Perry, Adria 
(Mich) Telegram; Melville E. Stone 
Clark Howell, Atlanta Constitution; V. 
S. McClatchy, Sacramento Bee; Charles 
Hopkins Clark, Hartford Courant; 
Charles A. Rook, Pittsburgh Dispatch; 
Elbert H. Baker, Cleveland Pla 
Dealer; W. L. McLean, Philadelphia 
Bulletin; J. R. Youatt, treasurer; H.V 
Jones, Minneapolis Journal; W. 4 
Cowles, Spokane Spokesman-Revier, 
Frank P. MacLennan, Topeka St 
Journal; Frederick Roy Martin, 
manager; Kent Cooper and Jackson § 
Elliott, assistant general managers; Mi 
ton Garges, chief of the traffic depatt 
ment. : 

The next meeting of the executitt 
committee will be held on March 2. 


Griffith Addresses Ad Club 
David Wark Griffith, the well know 

moving picture producer, was 
speaker at the February 15 luncheo 
of the Advertising Club of New York 
Mr. Griffith made an interesting # 
dress defending moving pictures 


against attacks of the sensatl 


press and ministers. 
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ANDARD FORM FOR TRADE REPORTS 
BY NEWSPAPER AGENCY REQUEST 





tion Cannot Be Correlated Nor Can Conclusions Be 
Drawn as Data is Now Supplied—‘Specials” 
Criticised for Lack of Definite Facts 





By RALPH PERRY 


aTANDARDIZATION of the form 
h} in which trade investigations should 
yy handled and given advertising 
‘ences and advertisers has been sug- 
gsted to headquarters by a large west- 
wn advertising agency. This subject 
igs already been given consideration, 
wut it would appear that the present pre- 
ailing method, differing as a rule with 
ch paper making it, is confusing, un- 
igly costly and does not present facts 
sich manner as to allow correlation 
with other reports from other cities and 
» allow a final analysis and summary 
i the purpose of determining the scope 
ai expenditure for a contemplated cam- 


mgr . . . 
This agency says that in its experi- 
ace along this line, each newspaper 
igartment has a different way of pre- 
yating fact so that it is almost 
impossible for advertising agencies to 
semble similar data regarding several 
markets investigated. Many important 
soints, says the writer, covered in one 
sewspaper survey will be entirely miss- 
ig, in that of another so that the finally 
abulated report from the agency can not 
wssibly be complete. 

The writer has seen all sort of inves- 
igtion reports, and can appreci tte that 
here is some merit in the agency’s 
pints. Some papers appear to consider 
good report as one which covers the 
mst space and uses the greatest pro- 
prtion of available words in Mr. Web- 
ter’s book of silent speech. Others have 
mde their reports too brief. 


‘It is not the size of the report that 
wunts” writes another agency man, “but 
vat the report says. I believe that an 
equate complete report on marketing 
mitions, can be devised that will 
¢simple, easily obtained and at less ex- 
ywase than is now being compiled by 
may a newspaper. Of course, the best 
wport will as a rule be made by the 
wspaper employing trained merchan- 
lising men, who can seek out vital facts, 
wt for the smaller paper, not so 
auipped, and unable financially to carry 
te burden of a highly trained merchan- 
ising expert, some sort of a system 
old be worked out, whereby the 
messary facts could be gleaned by a 
imple questionnaire, which could be 
wd by even the most inexperienced 
merchandising man, and the report for- 
waded to the agency abundant in ideas, 
ad facts, even though it were short of 
words,” 





























Here is a problem-on which advertis- 
agencies can help. When. they sub- 
ait a questionnaire, they undoubtedly 
ow what they want, but often the re- 
huest to the news is. couched in mislead- 
Mg and obscure language, with the 
eult that the facts returned are not 
Sought. Just as standard rate 
atds, advertising contracts, etc., have 
the place of “printers’ choice” so 
4, in the writer’s opinion be trade in- 
stigation reports made. Along this 
oblem there is a big road for discus- 
Pot, and agencies reading this are urged 
P submit to headquarters their ideas of 
constitutes an intelligent service 







Incidentally the newspaper, has a big 
coming here, because some of the 
"mests for certain trade information 
Rt just about as warrantable and sea- 








‘mable ag asking some women their age. 











R. PERRY conducts in Eptror & 

Pusiisuer exch week (under the 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 


pressed and contributions should be 
sent to the office of .the president of 
the N. A. N. E., Star-Telegram, Ft. 
Worth, Tex. 














If the question is answered it is expected 
that the verdict will be subject to “rea- 
sonable doubt.” 


* * 


sUPPLEMENTARY services, in ad- 

dition to that provided for in the 
usual merchandising departments of 
cf newspapers and which are to be paid 
for by the advertiser, is suggested by a 
well known advertising agency, as part 
of the service which a newspaper can 
give an advertiser, and at the same time 
help the giver. The question came up in 
connection with the N. A. N. E. Stand- 
ard of Practice of Merchandising for 
Newspapers, when this agency was 
asked what they thought a newspaper 
should do. 

“After reading your standard,” says 
this agency, “there seems very little to be 
said. We note, however, that you do 
not mention the service that many news- 
papers are rendering, in supervising in- 
stallation of window displays, nor the 
employment of specialty men at the ad- 
vertiser’s expense, of course for local 
work in getting distribution, nor is there 
anything said about making up broad- 
sides of advertising for salesmen and 
trade, circularizing the trade with news 
as to the progress of the campaign, etc. 
\ll these services seem to us to be very 
important in a supplementary way and 
while not perhaps to be considered as 
actually part of the advertising which is 
paid for at space rates, form neverthe- 
less a most important tie-up between the 
advertising and the selling to consumers. 
Thus it would seem that newspapers 
rendering such services would be helping 
themselves as much as they would be 


helping the advertising.” 

6 EWSPAPER representatives should 
know their newspapers better than 

they do,” suggests one of our good ad- 

vertising friends in a letter to headquar- 

ters recently. 


* 


* * * 


“It seems to us that many newspaper 
representatives do not have the informa- 
tion regarding the papers they represent 
so thoroughly as they should,” he said. 
“In many instances their selling talks are 
too formal—too much talk, too little 
facts. When a contract is placed else- 
where, they take the view that the con- 
tract is so placed because of personal 
bias or many other things which are 
really immaterial. 

“It is really surprising how little some 
representatives actually know about the 
markets their publications reach. I 
know the newspaper is not always at 
fault, for the newspaper does its best 
to bring forward everything possible 
that is favorable. To the agency seek- 
ing to place an account, it is necessary 
that it have certain fundamental facts, 
and where the representative cannot give 
them, then the newspaper’s chances of 
securing the proposed contract are hurt. 
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I wonder if newspaper advertising man- 
agers know just how much their repre- 
sentatives actually know about their 
publications. Seems to me that here is 
a chance for a little study and investiga- 
tion.” 


* * * 


PPAILURE of advertising agencies to 

include the complete address of 
national advertisers desiring checking 
copies, is responsible for nearly 75 per 
cent of the non-receipt of them, accord- 
ing to one N. A. N. E. member. While 
the agency address is generally known, it 
is a fact that the average instructions 
for the newspaper to send a checking 
copy to the advertiser, is bare of in- 
structions* other than “‘to send advertiser 
checking copy.” 

The same member states that he does 
not believe that 10 per cent of the 
orders carry the address of the adver- 
tiser, and this is concurred in by many 
others who have called these same facts 
to the attention of headquarters. This 
member suggests that all agencies should 
carry their street address on all orders, 
and also the address of the advertiser, 
when they wish checking copies sent 
them, which would naturally do away 
with checking copies being mis-ad- 


dressed. 
( NE of the large southern dailies has 
written headquarters requesting 
that we put them in touch with a top- 
notch solicitor for their local advertising 
staff. Inquiries may be sent to head- 
quarters care Star-Telegram, Fort 
Worth, Tex., and will be forwarded to 
the newspaper in question. 


* 


3RD STORE PAPER IN CLEVELAND 





To Cover East Side Weekly—Not Con- 
nected with Shopping News 

CLEVELAND, Feb. 12—The Store News 
Company, which was recently incor- 
porated, announces it will launch a new 
publication on the East Side. The West 
Side Store News, which has been pub- 
lished for some time, has made, accord- 
ing to the promoters, a big hit with the 
retail merchants and householders of 
Lakewood and other sections on the West 
Side. More than 250,000 people live on 
the West Side and the West Side Store 


News publishers claim a distribution 
weekly of 57,000 copies. 
The East Side Store News, it is 


claimed, will reach 100,000 homes, The 
publication will be delivered to homes 
every Thursday. Church notices and an- 
nouncements of meetings of lodges and 
clubs and society notices will be printed 
free. In their announcement of the new 
paper, the publishers say: 

“The Store News Company will main- 
tain a capable staff of advertising men 
and women, well trained in the best ad- 
vertising agencies and _ publications. 
These experienced writers will always be 
available to plan and write forceful ad- 
vertising copy for Store News adver- 
tisers.” ‘ 

These pubdlications are not a part o 
the Cleveland Shopping News, a Satur- 
day co-operative 12-page strictly adver- 
tising paper conducted under the manage- 
ment of Sam B. Anson. The Shopping 
News and its mission were fully ex- 
plained in Eprror & PuBLisHER a few 
weeks ago. 


Verree & Conklin Add to List 

Verree & Conklin, New York special 
newspaper representatives have added 
the following Washington State papers 
to their list, the Aberdeen World, the 
Walla Walla Bulletin, the Wenatchee 
World and the Yakima Herald & Repub- 
lic. 





15 


LITTLE DROP IN READY. 
TO-WEAR ADS 


Only 14 of 58 Garment Department 
Retail Store Managers Will De- 
crease Expenditure—16 to 
Spend More 


An interesting sidelight on the opinions 
of most advertising managers of ‘retail 
stores who attended the annual con- 
vention of the National Retail Dry Goods 
\ssociation in New York last week—that 
their policy for 1922 will be to reduce 
advertising—is a symposium of. state- 
ments by 58 heads of ready-to-wear di- 
visions of representative department 
stores of the country to the effect that 
16 will increase their advertising in 1922; 
28 will hold to the same level as 1921; 
and only 14 plan any decreases. 

The report of the Review on its Sym- 
posium follows: 

“Only fourteen of fifty-eight garment 
department heads declared that they were 
reducing their advertising space. This 
may be considered remarkable, in view of 
the fact that newspaper advertising, off 
hand, might be regarded as an ideal 
target for the expense cutters, 

“The impression to be gathered from 
a survey of the replies is that the stores 
understand that to get some of the de- 
creased volume of business now avail- 
able, they must campaign for it. 

“Advertising, the responses show, has 
taken on a new note. It is not now, as 
it was during the war making prosperity, 
a means for merely guiding people with 
plenty of money to a place to spend it. 
At present, the advertising is the store’s 
voice, calling, almost appealing for busi- 
ness. The more eloquent this appeal, the 
more chance for prosperity. 

“Among the replies to this question 
was one strongly underlined, reading, 
‘Increasing it fifty per cent.’ Another 
says, ‘This is no time to limit your ad- 
vertising.’ 

“Holden & Stone Company say, ‘We 
are using more space than ever before.’ 

“Morehouse-Martens Company  an- 
nounce that their percentage will be the 
same if department gains in volume and 
that more in dollars will be appropriated. 

“During the past three months, Abbott 
Brothers report, they have increased their 
advertising by twenty per cent. Block 
and Kuhl announce they are increasing 
their advertising. 

“Among those using the same amount 
are: Forbes and Wallace, the Edward 
Malley Company, Thompson, Belden & 
Company, Chamberlin, Johnson-Dubose 
Company, J. A. Kirven Company, Mitch- 
ell & Company, George K. Kline, John 
Boesch Company, the Hearne Dry Goods 
Company, J. W. Robinson Company, and 
Kaufman-Straus. 

“Tepper Brothers increased their space 
during the year but reduced it for De- 
cember. 

“Those who are decreasing their ad- 
vertising lay it largely to an increase 
in rates. R. H. White Company report 
that ‘our quota is based on percentage 
and owing to the increase in newspaper 
rates, we are probably carrying less than 
we did a year ago.’ 

“The Shartenberg and Robinson Com- 
pany find that the elimination of the 
display of prestige type and the concen- 
trating on specific items, in most cases 
special prices, is profitable. 

“Roshek Brothers point out that in- 
creased advertising is an asset to busi- 
ness and are pursuing that policy. 

“Maas Brothers have also increased 
newspaper advertising and see nothing 
that would indicate a way to reduce it. 

“Gus Blass Company writes that the 
firm is using more space this season than 
last.” 
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AD RATES REDUCED BY 42 PAPERS SINCE 
JUNE 1, 1921 





Aggregate Cut Is $0.5798 and Total Circulation Involved Is 
Only 1,313,617 Copies Daily—Flat Rate Now in 
Force on Many Which Made Change 





ORTY-TWO newspapers have reduced advertising rates since June 1, 1921, 
according to a tabulation just compiled by Barbour’s Advertising Rate Sheets, 
Inc., based on statistics printed in Eprror & PuptisHer YEAR Book of January 


28, 1922, and in the issue of 
since the Year Book compilation. 
a college daily; two exclusive Sunday papers; 
only. 
or more. 


June 25, 1921, as well as announcement of reductions 
i Two of these papers are business dailies; one 
one affecting the Sunday edition 
Of the remaining number, only fifteen have a net paid circulation of 5,000 


The total circulation of these 42 papers, which represents 2.7 per cent of the 
total net paid daily Sunday circulation of American English language newspapers, 


is 1,313,617, and the total reduction in rate amounts to $0.5798. 


Rate reductions during the past eight months follow: 


Net Paid Previous 





City and Paper Cire’In Rate Minimum 
9-30-21 Effective Rate 
Arizona 
Mitemet Wehetie,. w.. ccccccccess 2,350 10-15-20 .025 
Phoemi, Ganette.... cccccccccccss 7,199 1- 1-21 .06 
Prescott Courier ...0.csccscess 2,152* 1- 1-21 
California 
Hanford Journal .............. 1,548 1- 1-21 02 
Pacific Grove Review........... 615 11-15-17 0178572 
Colorado 
Longmont Times .............. 1,260 11-12-20 .02 
Connecticut 
a ee 42,772 12- 1-20 .14 
Georgia 
Brunswick Banner........... 2,152" 5- 1-20 .025 
Illinois 
OR x salt ewes t Seédeeeee 7,489 3- 1-21 .05 
Kankakee News................ 4,711" 5- 1-20. .025 
Indiana 
Decatur Democrat ............. 3,120 1- 1-21 .025 
Indianapolis Commercial........ 1,078 10- 6-20 .0571429 
Kansas 
Hutchinson Gazette............. 9,374 10- 1-20 .04 
Lawrence University Daily Kansan. . 9-13-20 .025 
Massachusetts 
Soston Advertiser (Daily)...... Sees 6- 1-21 .30 
Minnesota 
Mankato Free Press............ 4,831 1- 1-21 .04 
South St. Paul Reporter........ 5,416 2- 1-21 .027 
Missouri 
Springfield Republican.......... 11,059 1- 1-21 .045 
eg a ee 432,071 3- 1-21 .60 
Nebraska 
ROE Sic oc ch bSawlcae te so 57,839 8- 1-21 .16 
ee eee 71,557 8- 1-20 .17 
Omaha World-Herald........... 73,735 9- 1-20 .17 
Nevada 
i Te. ctcchcieeeaneenene 825* 6-29-20 .025 
New York 
ie eer rere 2,053 9- 1-20 .0214286 
TE RINE AMOBE, oud ccesieses ds 177,066 =1- 1-21 .45 
Syracuse Post-Standard......... 50,463 11-15-20 .16 
Troy Sunday Budget........... mmAN 3- 1-20 .05 
North Carolina 
Winston-Salem Journal......... 6,306 3- 1-21 04 
Ohio 
Marietta Register-Leader........ 3,558  2- 1-21 .03 
Oklahoma 
Ardmore Ardmoreite........... 5,600* 6- 1-20 .04 
Se ee 1,200* 10- 1-20 .0214286 
Oregon 
Pendleton Tribune............. 1,211 12- 1-20 .0285715 
Pennsylvania 
Greensburg Tribune............ 4,742 6- 1-20 .03 
Sharon Telegraph............-- 4,815 4- 1-20 .03 
South Dakota 
Aberdeen American-News....... 7,577 12- 1-20 .07_ 
Deadwood Pioneer-Times. . 1,375 5- 1-21 .025 
Becrom TAUTOUiRe....6ssc0cccssee 4,810 10- 1-20 .04 
Texas at 
Eastland Oil Belt News........ 1,275 12- 2-21 .0285715 
Utah 
Salt Lake City Deseret News... 25,028 3- 1-21 .07 
Virginia 
Roanoke Times & World-News : _ 
CE GED ov ccccecicees 14,044 6- 1-20 07 
Washington 
Seatt! ND. A. dha i die ade eke eek 55,906 12- 1-20 .165 
EE eR ERE 82'867 12- 1-20 .22 
Wisconsin 
Sup Sunday Times. 10- 1-20 055 


Flat 
0357143 14,000 


Previous Based 


on 
Lines 


7,000 


Flat 
Flat 


Flat 
Flat 
Flat 


Flat 
1,400 


1,400 
Flat 


oe 


Flat 


Flat 
14,000 


1,000 
Flat 


Flat 


Flat 
Flat 
10,000 


28,000 


2,800 


Flat 


Flat 
Flat 


Flat 


Flat 
1,400 


Flat 
Flat 
Flat 


Flat 


5,000 


5,000 


5,000 
5,000 


Flat 


Reduced Minimum Base: 
Rate 


Reduced _on 
Effective Rate’ Lines 
8- 1-21 .0214286 Fiat 
10- 1-21 05 Flat 
1- 1-22 .0214286 Flat 
8- 1-21 .0178572 Fiat 
8-26-21 .0142858 Flat 
10-31-21 .0178572 Flat 
12- 1-21 12 Flat 
5- 1-21 .02 Flat 
9-15-21 .04 Flat 
2- 1-22 .02 1,401 
1- 1-22 .025 Flat 
8- 8-21 .05 Flat 

- 1-22 .03 Flat 
9-12-21 .0178572 = Flat 
2- 1-22 .22 2,500 
9- 1-21 .03 Flat 
10- 1-21 .025 14,000 
8- 1-21 .04 1,000 
1- 1-22 .50 Flat 
92245 Flat 
1- 1-22 .16 Flat 
1- 1-22 .16 Flat 
12-28-21 .0214286 Flat 
7- 1-21 .0178572 Flat 
7-15-21 .37 20,000 
10- 1-21 .13 10,000 
6- 1-21 .05 Flat 
11- 1-21 .04 Flat 
2- 1-22 .025 9,890 
9- 1-21 .03 Flat 
2- 1-22 .02 Flat 
7- 1-21 .02 Flat 
1- 1-22 .0235 Flat 
10- 1-21 .0214286 = Fiat 
8- 1-21 .06 Flat 
2- 1-22 .0214286 Flat 
2- 1-22 .03 Flat 
12-17-21 .0214286 Flat 
1 £22 07 Fiat 
7-15-21 .06 5,000 
10-17-21 .16 Flat 
10-17-21 .20 Flat 
7- 1-21 .045 Flat 
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a 
FIVE PER CENT GAIN IN JANUARY, 1922, For 
NET gain of 554,652 lines or about 5 made gains through most of 1921 over 
per cent was made by Greater New the previous year, is either holding its 
York newspapers during January, 1922, own or showing slight losses, especially 
compared with January, 1921, according in evening papers. . 
to figures just made public by the New _ The total for the month is almost gp. 
York Evening Post Statistical Bureau. 000 lines below the figure of Jay 
The respective totals were 13,544,936 1920, when the boom was Teaching jit; 
lines and 12,990,284 lines. Foreign ad- height. The opening month of 1920 was 
vertising, which during 1921 lagged be- characterized by a comparatively larger 
hind the 1920 lineage, is shown by volume of business in the Newspapers 
analysis of the morning, evening and than is usual in the post-holiday season, 
Sunday figures, printed below the total The detailed totals for the month 
lineage tabulation, to have passed its 1922 and 1921 and summary for gy. 
January, 1921 record. On the other 1916, as well as analysis of the 19. 
hand, local display advertising, which 1921 lineage follow: 
Percentage ; 
Pages of total 
1922 1921 space 1922 1921 Gain Leas = 
1,172 954 American ........ 6.8 924,126 906,002 18,124 
1,088 966 Brooklyn Eagle 8.6 1,161,450 988,302 173,148 
512 386 lyn Times coos 22 306,576 255,156 45,420 8 
428 374 “Commercial .....000002 1.9 262,608 231,144 tis. 1S 
878 624 *Evening Journal . 7.2 971,620 847,340 124,280 
516 478 ‘*Evening Mail 4.2 568,136 snort sneer am 
530 600 *Evening Post 3.0 412,542 .. ok 
618 560 *Evening Sun 5.7 768,406 729,232 39,174 : 
566 572 Evening Telegram ..... 3.9 524,604 523,088 1,516 
638 594 *Evening World ...... 5.9 779,408 go roe 14 
544 Wee? IB, onc cc sccasccanen 5.0 675,312 651.552 23,766 
1,082 990 | Rae eee 8.2 1,114,138 1,112,868 1,270 
880 *526 News (Tabloid) 1.9 265,384 *149,820 115,564 
648 682 Standard Union . 4.4 $93,242 a, ae fe 
1,488 1,302 CE Cpa 14.9 2,023,642 1,911,694 211,048 
962 i errr 6.6 893,498 868,706 24,792 
1,144 BOS “WWE iscccscessuniescs 9.6 1,305,064 1,222,604 
13,704 12,018 PE: - secdsis Ricken 13,544,936 12,990,284 554,652 
* No Sunday Edition 
COMPARATIVE LINEAGE JANUARY, 1922-1916 
Net Gain 
1922 1921 1920 1919 1918 1917 it 
American ......... 926,126 906,002 1,066,118 673,632 760,971 831,311 sy 
Brooklyn Eagle .. 1,161,450 988,302 1,008 ,856 705,296 582,204 769,111 mR 
Brooklyn Times .. 300,576 255,156 eee cin Bikceus Tetwess ; 
Commercial ....... 262,608 281,144 341,374 175,564 198,144 223,829 ; 
Eve. Journal ..... 971,620 847,340 865,610 693,131 576,854 604,427 ET) 
Eve. BEa@ ...6c... 568,316 489,016 561,530 328,240 410,622 460,062 bck 
Ee, ES ccncckns 413,542 604,842 456,202 317,578 283,322 354,391 mam 
ee eee 768,406 729,232 922,822 $39,530 428,255 503, 2201 
Eve. Telegram 524,604 523,088 740,614 663,184 573,853 661,074 = Sua 
Feu. We i .cces 779,408 794,294 801,198 484,710 427,360 437,527 Oe 
TEE ee ee 675,31 651,552 755,722 554,638 418,861 480,679 as 
ROE. cc apesastexs 1,114,138 1,112,868 806,064 614,200 534,085 686,710 Cyt i 
Nows (Tablo‘d) 265,384 er ae Be col 
Standard Union 593,242 654,624 695,880 457,900 365,448 448,005 oy) 
tent” » diveatus 792,854 331,274 311,317 425,855 43) 
. 2,023,642 1,811,694 2,040,620 1,200,845 1,043,215 1,022,252 bk] 
893,498 868,706 855,712 415,226 339,035 466,739 312,82 
. 1,305,064 1,222,604 «1,632,073 «1,155,578 998,021 1,199,407 1,45, 
MOORS: scsi cack 13,544,936 12,990,284 14,344,249 9,309,910 8,241,567 9,574,737 850401 
*Figures not recorded. | 
tSun and Herald combined into Sun-Herald Feb. 1, 1920; name changed to Herald Ot | 
1, 1920, 
ANALYSIS OF NEW YORK JANUARY LINEAGE 
MORNING EVENING SUNDAY | 
1922 1921 1922 1921 1922 mF 
TOTAL SPACE........ 6,788,460 6,352,838 6,755,132 6,637,446 3,504,734  3,47i2a 
Amusements ........... 319,476 302,108 255,794 241,986 193,094 
PRE eRe Fae 41,622 30,238 4,440 3,906 28,226 
Auction Sales ....cc00.: 101,716 116,830 8,980 10,310 20,07: 
Aut mobile Display .. 498,104 280,113 370,796 271,390 270,190 
Automobile Undisplay 37,698 40,454 80,922 74,510 21,032 
Bocts and Shoes..... 47,946 56,451 84,360 68,772 22,154 
Building Material ...... 2,764 3,564 898 4,040 2,526 
Candy and Gum........ 1,006 22,796 12,244 38,426 338 
Charity and Religious... 24,044 49,646 44,118 42,086 5,550 
Ss... eee 13,518 13,502 8,708 6,858 5,536 
Deaths, WER 5 aniebesn ths 66,336 60,454 36,996 25,042 21,698 
Druggist Prep.......... $0,072 47,264 72,138 21,780 39,3 
oo a Sen 1,372,278 1,308,854 2,490,470 2,599,617 1,024,198 
Financial erie ee 705,636 656,07 396,900 469,27) 77,794 
Food A 93,796 88,650 318,020 176,830 35,272 i¢ 
II Sesg0: ne Sin K ea 'c 248,690 217,278 149,488 128,380 258,244 2 - 
Hotels and Restaurants 32,576 9,22 56,262 69,146 20,584 
PO  srisassedcccues 19,896 14,176 21,426 17,394 7,288 0, 
ae adeis tess eecceces 37,566 26,670 141,704 109,218 =... ss wil 
Men’s Furnishings ..... 201,684 232,828 194,906 278,176 11,300 1 
Musical Instructicn..... 22,394 4,186 8,788 8,40 9,870 
Musical Instruments... . 90,434 75,666 110,496 96,294 $8,522 $$ 
Miscellaneous Display... 381,676 295,202 316,252 271,318 161,032 ‘4a 
Miscellaneous Undis. 255,868 293,667 294,442 369,927 124,054 J 
Newspapers ....... 44,946 15,016 82,816 14,222 14,776 
Office Appliances. . 25,506 16,840 2,204 54 2,902 1 
Prop. Medicine ........ 91,026 68,974 138,948 129,826 $1,008 Ta 
Public Service ........ 21,152 8,410 2,112 18,070 6,510 4 
Pericdical (Mag.) ...... 46,824 32,578 32,830 23,074 5,600 at 
EES Fon ose nc adaysis 71,122 66,324 18,734 14,412 ~~“ 
ee Se eee 25,534 17,590 14,704 17,16 | 
Le ean: 217,998 426,810 47,128 294,846 | 
Real Estate Undis...... eee Wikkeees 256,410 Fs naans . ‘ae 
i EE CO OT 47,434 53,036 27,082 33,702 , Py: 
S. S.. ame Teel. ccesce 294,400 286,626 48,820 65,946 60,926 né 
Schools and Colleges... 6,996 43,984 22,110 19,778 36,932 
MN: conenceecant 16.578 20,460 +. 28,336 «28,764 9.608 a 
re ee ree 595,140 618,766 55,812 82,318 223,264 , 
Non-Intox. Beverages... 23,596 1,880 7,086 2,910 10,950 33 
Women’s Spec. Shops... 386,950 409,64 460,452 480,794 303,988 Bak 
Foreign P| See eee 1,334,758 1,210,158 1,177,566 1,007,954 652,954 2480 
Local Display... 606006: 4,257,566 3,951,774 4,651,252 4,752,744 2,356,024 7) 
Undisplay Adv. ........ 1,170,730 1,167,004 26,314 876,748 495,756 2 | 
S. S. and Travel Guide. . 25,406 i Cre ae 1 
DONOONNG ons eke wecas 368 5,392 3,582 1,16 1,726 By | 
Brocklyn ......-++s++ 295,800 276,472 = 308,850 = 242,812 291,506 “ain 
Harlem and Bronx...... 73,614 97,354 12,192 45,114 76,0 H 
New Jersey .......+.... 10,936 5,640 pe A eat 7.332 sl 
Graphic Section 108,538 124,882 25,116 22,956 123,796 “ 
Affiliated Adv........... 24,472 1,640 55,048 32,282 12,528 at 
co ag * Saaremaa 130,732 109,532 72,698 60.022 52.478 “ty 
Total Pages 7,15 6.058 6,348 5,960 3,646 ” 
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Gone are the Days of 


Catch-as-catch-can Advertising 


in Connecticut ! 
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CONNECTICUT’S 
FIVE PRINCIPAL 


TRADING AREAS: 


HARTFORD 
NEW HAVEN 
WATERBURY 

NEW LONDON 
MERIDEN 


TET 





OR 74% of the State’s population is in the five 
/ pop 
principal trading areas, and five newspapers 
blanket these areas. 


Make every dollar work a dollar’s worth—get the same 
full value from your advertising that consumers expect 
from your product. Use the Connecticut Five-Star 
Combination as the most thorough, yet economical way 
to cover this prosperous State. 


Gilman, Nicoll & Ruthman, Representatives 


World Bldg. Tremont Bldg. Tribune Bldg. 
New York Boston Chicago 
CONNECTICUT 
j Trading Areas 
i Hartford 


| New Haven 

ee 
FE) rosie 

: New London 


By Meriden 
Embracing 1,028,000 


people, or 74% of the 













States’s total population 
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THE PAPERS THAT 
COVER THESE AREAS 


Hartford— 
THE COURANT 


New Haven— 


THE JOURNAL-COURIER 


Waterbury— 
THE REPUBLICAN 


New London— 
THE DAY 


Meriden— 
THE RECORD 
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THE CONNECTICUT 
‘‘Five-Star’ COMBINATION 


To cover Connecticut thoroughly 
and at Least Cost . ... . 
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BIG CLASSIFIED PRODUCERS FELL DOWN 
ON HARD-SCRABBLE TERRITORY 





Manager Saw Low-Score Lineage Men Were Adding New 
Names to Advertisers’ List, While “Heavy” Account 
Men Kept to Same Prospects 





By C. L. PERKINS 


Executive Secretary, Association of 
66] F you read Wells’ ‘Outline of His- 

tory,’ remarked a classified man- 
ager, “you noted one point, and that is 
that the nations which waxed fat and 
prosperous in a particularly favored loca- 
tion were sooner or later conquered by 
some barbarous race which had _ been 
hardened by hardships. After a period 
the victors themselves succumbed to the 
enervating effect of luxury and fat liv- 
ing, to be conquered in their turn by some 
rugged, vigorous tribe as yet unspoiled 
by sybaritic ease. This sequence con- 
tinued until modern invention completely 
changed the standards of power. Today 
a dyspeptic bank clerk behind a machine 
gun is superior to a regiment of mag- 
nificently built barbarians armed only 
with dolos. 

“When, as a stranger from a distant 
city, I took charge of the classified de- 
partment of this paper, I found a sur- 
prising situation. Some of the men were 
producing four or five times the lineage 
of others. It was Henry George, the 
great economist, who remarked that 
though one man might be considerably 
more able than another no man was twice 
as fast as another in setting type or lay- 
ing brick or in any other form of manual 
effort. This is not true of selling, to be 
sure, and yet assuming that everything 
else was equal plainly some of these men 
were phenomena or the low men were 
incredibly incompetent and a positive det- 
riment to the paper. 

“A cursory analysis of the situation 
revealed an interesting fact. The low 
men were making a better showing re- 
garding number of new customers; the 
high men had not added any for months. 
Furthermore the small producers im- 
pressed one more favorably as individu- 
als; seemed to have more pep, seemed 
less relaxed, less sure of their jobs. I 
installed a system of daily reports of 
calls made. Here again the big produc- 
ers seemed to be taking life very easy: 
the small ones were apparently working 
much harder. 

“T then checked the business emanat- 





ing from our productive territories 
against the showing made by competing 


papers. They, too, were getting the bulk 
of their business from a few blocks in 
which were concentrated the heavy classi- 
fied advertisers. It looked as though it 
were not the men but the territory which 
was responsible for my star salesmen’s 
showings. 

“One morning | 
effected 


ired a bomb-shell. I 
a complete exchange of terri- 
tories, At the end of two week I had 
the answer. The men who had 
scratching hard in the poor fields not 
only held all they found, but made 
marked gains. The top liners in several 
cases failed to maintain the showing of 
their predecessors in the barren fields. 
I discharged several of them; then ef- 
fected a complete realignment of terri- 
tories and our volume as a whole showed 
substantial increases.” 


been 


* * *” 

66Q MOST of the copy in the classified 

columns is very poor,” remarked 
an agency copy man of high reputation. 
“Although I occasionally see a good ad 
under ‘Instruction’ and ‘Help Wanted’ 
and still less frequently under ‘Real Es- 
tate,,/ most of the copy is too strictly 


New spaper Classified 


Advertising Managers. 
descriptive: too much like a catalog. 
How much better is the headline 
The One Inevitably 

Right Home for You, 

Mr. Man with a Family 
than 

A Beautiful House with 

Every Modern Convenience. 

“One drives so much more deeply into 
the consciousness of the prospect; seems 
to him to be directed at him individually. 
One mistake endlessly repeated is the use 
of blind headlines. There is only one 
condition justifying the use of blind 
headlines in the sale of merchandise of 
any sort from houses to hosiery; when 
an illustration is used. ‘Oh, how charm- 
ing!’ may be a good headline when ac- 
companied by a cut of a frock or a house 
or a canary bird. Lacking it you will 
lose half your potential public. 

“What a Charming House,’ or frock 
or canary bird; that’s different. You've 
riveted the attention of that day’s read- 
ers who are at that moment in the market 
or potentially in the market for your 
product. It is not how many readers 
an ad compels which marks its attention 
value. It is how many prospects. This 
rule regarding blind headlines does not 
apply, of course, to an ad which is de- 
signed to serve as general publicity to 
everyone. It applies to ads planned to 
sell definite a concrete thing to a definite 
specific group. 

“But how can you assert that it ap- 
plies to classified? You protest, ‘where 
ads run under definite headings, wouldn't 
a person know what the ad dealt with 


from the classification under which it 
appeared ?’ 
“The answer is ‘Not in all cases.’ 


Many scan the classified columns vaguely, 
not realizing under just what column 
they’re reading. A headline which names 
the commodity to the appeal of which 
they are susceptible will engage their in- 
terest. 

“In addition to this criticism I have 
many others. One is that most classified 
ads fail to give enough details. They 
betray a lack of imagination, of power on 
the part of the writer to put himself in 
the reader’s place. Most of them are too 
short, displaying a penny-wise pound fool- 
ish policy. As for finding one which 
shows any marked talent it is but once in 








The Los Angeles Record 
Los Angeles, Cal. 


Dec. 20, 1921. 

Mr. H. A. Luther, 

209 S. La Salle St., 

c/o North American Accident Ins. Co., 

Chicago, Ill. 

Dear Sir: 
I believe 

building 

without a 


that the insurance plan for 
and holding Circulation is 
doubt the best promoting 
work we have ever done on this paper 
We have been using it for a little 
over two months and our net increase 
exceeds 4000 subscribers. 
Yours very truly, 
L. A. RECORD 
Rk. G. SMITH, 
Circulation Manager. 


North American “Ready Service” 
Insurance Builds and Holds 
Circulation 
Address R. W. Gore, Mgr. 


Newspaper Department 
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a dog’s age that 1 see one. It seems 
carrying well written ads daily.” 


~ * * 


A® analysis of its returns from clas- 
sified advertising have revealed some 
interesting data to the E. A. Strout 
Farm Agency of New York City. They 
learned fur example that as a result of 
the more than a million lines of classified 
used during 1921 they sold an acre of 
land for every inch of space purchased 

Twenty-one years ago the present head 
of the business sat in the woodshed of 
his father’s Maine farm and laboriously 
hammered out a classified ad on a rickety 
old Calligraph typewriter. The ad was 
inserted, pulled returns and thus was 
founded the institution which in 1921 
used 500 publications regularly and closed 
more than 5,000 sales of improved farms 
representing a volume of $20,000.0U0, a 
gain of 20 per cent over 1920, its best 
previous year. 

“In the face of the development of dis- 
play copy and big space,” says the pres- 
ident, ““We have adhered to our policy 
of using the classified ‘For Sale’ columns. 
To this fact we attribute our steady 
growth. Our advertising contracts for 
1922 will show material increases. The 
possibilities of classified advertising ap- 
pear to have been overlooked in connec- 
tion with many businesses which would 
greatly profit by it.” 

It is interesting too, to note that this 
organization anticipates increased activity 
in farm land purchases in 1922, basing 


the prediction upon a still further 

velopment of the “back to the fang” 
movement and various economic factors 
It seems reasonable to assume that the 
falling wage scales in the industrial gq. 
ters are likely to turn many a mind lang, 
ward. The insecurity of a job im these 
times is another factor. The farmer’ 
job may be at times a not Particularly 
enviable one, but at least it’s a job, Th 
classified manager who has his 

on the public’s pulse will expect activity 
in farm advertising for 1922 and yj 
focus his energies upon this field, 





Spender Leaves Westminster 
J. A. Spender, pclitical editor of the 
Westminster Gazette, has resigned, } 
will, however, continue to contribute Or. 
casioral articles. Mr. Spender, who j 
now devoting himself to a biography of 


the late Sir Henry Campbell-Banne. 
man, edited the Westminster Gazette fg 
26 years. 





Worcester “T. G.”” Carriers Have Paper 


The newsboys of the  Woreeste 
(Mass.) Telegram-Gazette now have, 
paper of their own, Brass Tacks, » 
eight-page monthly, made its initial y 
pearance a few days ago. Many a. 
riers are contributors. H. M. Whede 
director of circulation, is editor-in-chig 
Brief articles on newspaper street-sas 
and distribution to customers will bes 
cluded from time to time. 








Our 





NEWS and AMERI- 
advertising, 
by NFWS 
and AMERICAN 
merchandising co-on- 
eration is the most 
determined way of 
snecessfully estab- 
lishing a product on 
the Baltimore market. 
Combined circulation 
of the NEWS and 
AMERICAN, close 
to 180,000, daily and 
Sunday. Rates on 
1,000 line contract, 
30c daily, 35c Sunday. 
Sunday American Ro- 
togravure, 35c per 
line flat, 


furnish 


gladly 


DAN A. CARROLL 
Eastern Representative 
150 Nassau Street 
New York 








Speak to 
Manufacturers 
about these 


“Snap-shots” 


No greater service could be rendered 
to- manufacturers than calling their at- 
tention to the NEWS and AMERICAN 
“snapshots.” 

These glimpses of certain kinds of 
products on the Baltimore market give a 
representative showing, in a general way, 
of what the manufacturer will find who 
enters the Baltimore market now. 
“snapshots” 
‘onditions on 


Peanut Butter 

Horse Radish 

Chow Chow 
Ready-to-serve Cereals 
Ice Cream 
Distribution of Meats 
convincing 
openness 
thorough, well-organized, city-wide dis- 
tribution and sale of products that are 
essential 
these snapshots, or even complete inves- 


tigations that we have on hand, will be 
sent 


THE BALTIMORE NEWS 


Evening. Daily And Sunday. 


The Baltimore American 


Morning, Daily And Sunday. 


heut 0 teabt 


ADVERTISING 


of present market 


proof of the wide- 


of the Baltimore market to a 


in every household. Any of 


on request. 


J. B. LUTZ 
Western Representatit 
First National Bask 


MANAGER 
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Third Magazine and 
Distributor Box 


ADD A THIRD 


(© reve LI N OTYPE wank 2) 


A Composing Machine that Provides for Growth 
THE MODEL 9 LINOTYPE 











| 


Beauty does not imply elaboration 
or ornament. On the contrary, sim 





Finst MAGAZINE 8 Point 
BEAUTY DOES NOT IMPLY EL 
BEAUTY DOES NOT IMPLY EL 
BEAUTY DOES NOT IMPLY ELABORATI 
Beauty does not imply elaboration 
or ornament. On the contrary, sim 


Seconp MAGAZINE 


BEAUTY DOES NOT IM 
BEAUTY DOES NOT IM 
BEAUTY DOES NOT IMPLY E 
Beauty does not imply ela 
Beauty does not imply ela 


12 Point 








You can buy a Model 9 with only two magazines if that 
will take care of your present needs. This will give you 


four faces direct from the keyboard. 


r— 





First MaGazINne 8 Point 
BEAUTY DOES NOT IMPLY EL 
BEAUTY DOES NOT IMPLY EL 
BEAUTY DOES NOT IMPLY ELABORATI 
Beauty does not imply elaboration 
Beauty does not imply elaboration 


Seconp MAGAZINE 12 Point 
BEAUTY DOES NOT IM 
BEAUTY DOES NOT IM 
Beauty does not imply el 
aboration or ornament. O 


a | Tuirp Macazine 14 Point 


| BEAUTY bogs nor imply elaboration or orname 
| nt. ON THE CONTRARY, simplicity and chara 
| eter, and the dignity which comes of them, are de 








Later on your own operator can slip in a third magazine and distributor box—a 
simple change that is made in five minutes, and that will give a range of six faces, 
any or all of which can be assembled in the same line. 





First MAGazine 8 Point Seconp MaGazine 12 Point 








Fourth Magazine and 


Distributor Box 


AND THEN A FOURTH 


| BEAUTY DOES NOT IMPLY EL BEAUTY bors Not imply 
BEAUTY does not imply elaboratio 
| Trirp Macazine 14 Pont 


BEAUvuTY does not imply elaboration or ornament. 


oe | Fourtn M AGAZINE ; } 18Pomur | 
BEAUTY does not imply elaboration o 





j 





When you feel that you have outgrown the three-magazine equip- 
ment, a fourth can be added. This will give the operator instant 
command of as many as eight faces in four body sizes. 


In a similar manner, you can buy a Model 8 or a Model 14 equipped with a single full-size magazine and add the second and 


third magazine later. This plan enables you to meet your present requirements and at the same time prepare for future growth 



































San FrRANcISCO, 646 Sacramento Street 


C=LINOTYPE)- 





MERGENTHALER LINOTYPE COMPANY 


29 Ryerson Street, Brooklyn, N.Y. 


Cuicaco, 1100 South Wabash Avenue 
CANADIAN Linotyre Company, 119 Adelaide Street, West, ToRONTO 


New Or.eans, 549 Baronne Street 











This advertisement is composed entirely of LinotyPE material 
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NEWS OF ASSOCIATIONS AND CLUBS 








HE retail selling course of the Ad- 

vertising Club of St. Louis began 
February 15, with an address by Melville 
L. Wilkinson, president of the Scruggs- 
Vandervoort-Barney Dry Goods Com- 
pany. Meetings will be held each 
Wednesday from 6:30 to 8 p. m,, for 
twelve weeks. A Valentine party was 
given in the ballroom of Hotel Statler 
on February 14. 


The Second Minnesota District Edito- 
rial Association held its annual meeting 
at Mankato recently. In a discussion of 
the problem of foreign advertising much 
displeasure with the methods of the 
American Press Association was evinced 
by a big majority of the publishers rep- 
resented. A. M. Welles of Worthington 
and Herman Haislet of St. James fa- 
vored some organized action against the 
association and the latter was delegated 
to present the grievances of individuals 
to the state editorial meeting to be held 
in Minneapolis later in the month. A. 
M. Welles of the Worthington Globe 
was elected president, W. O. Hinchon of 
Madelia vice-president, H. J. Haydon of 
the Lakefield Standard, secretary, and 
Frank Griffin of Good Thunder, treas- 


urer. 


A change in name from the Pilgrim 
Publicity Association of Boston to the 
Boston Advertising Club or the Adver- 
tising Club of Boston is being consid- 
ered. The proposed change has been re- 
ferred to a committee which is sounding 
the sentiment of the club members, some 
of whom are opposed to the word “pub- 
licity” as a name for an advertising club. 
Removal from present headquarters in 
the Boston Post building to the Belleview 
Hotel also is being considered. 


Women advertising managers of San 
Francisco held a get-together meeting 
(the first of its kind in the city) at a 
luncheon a few days ago. Nearly all 
the moving picture theaters, department 
stores and advertising agencies were 
represented—all by women. Fred Man- 
ton, president of the San Francisco Ad- 
vertising Club, told the ladies how to 
boost sales of their firms through news- 
paper advertising. 


Bertrand L. Chapman, manager of the 
New York World’s merchandising de- 
partment, spoke before the Advertising 
Club of Baltimore February 15 on the 
part played by distribution in successful 
advertising and sales campaigns. This 


was the first of a series of three talks 
in the Baltimore club’s 1922 educational 
program on the subject of distribution. 
Mr. Chapman will address the Philadel- 
phia Women’s Advertising Club at the 
banquet, on February 23. His subject 
will be “Merchandising.” 


Many notables in the world of sport 
were the guests of honor at the annual 
banquet of the Philadelphia Sporting 
Writers’ Association held last Wednes- 
day evening. Among the speakers were: 
President Thomas Shibe, of the Phila- 
delphia Athletics; Manager Connie 
Mack, of the Athletics; Manager Wil- 
helm, of the Philadelphia National club; 
Manager Turner, of the Portland Pa- 
cific Coast League team; President Fis- 
ler, of the Manufacturers’ Club; State 
Senator George Gray, representing the 
trapshooters; Lucien Deming, Philadel- 
phia golf champion; Mayor Bader, of 
Atlantic City; Jack Kelly and Paul Cos- 
tello, world’s champion oarsmen; Clar- 
ence Goldsmith, coach of the University 
of Pennsylvania lacrosse team; David 
S. Ludlum, president of the Autocar 
Company; President Ebbetts, of the 
Brooklyn National team; “Poss” Miller, 
captain of the University of Pennsylvania 
football team; Bill Tilden, world’s tennis 
champion, and Judge John M. Patterson. 

The Texas Daily Press League, com- 
posed of editors and publishers of daily 
newspapers in Texas cities of less than 
25,000 population, held its bi-monthly 
meeting in Fort Worth last week. The 
meetings are held every two months for 
the discussion of problems of mutual 
interest to the publishers of small 
dailies. 


The Editorial Conference of the New 
York Business Publishers Association 
has elected officers for 1922 as follows: 
Chairman, George Smart, Iron Age; 
secretary-treasurer, Charles M. Winter, 
Railway Age. 

A delegation of fifteen members of the 
Poor Richard Club attended the funeral 
February 10 of Richard A. Foley, the 
well-known Philadelphia advertising 
man. Mr. Foley was for many years an 
active member of the Poor Richard Club 
and a former president. 

The Carolinas Advertising Managers’ 
Association will hold its mid-winter 
meeting at Columbia, S. C., February 
27-28, according to M. F. Murdaugh, 
advertising manager of the Durham Her- 








HOWARD I. 








I. A. KLEIN 


Publishers’ Representative 


Metropolitan Tower, 


ANNOUNCES 


The Opening of a Chicago Office 


No. 544 Ft. Dearborn Bank Building 


SHAW, Western Manager 


New York 


for February 


18, 1922 


ald and secretary of the association. 
This organization was formed at Char- 
lotte, N. C., last August. During the 
meeting at Columbia there will be four 
business sessions devoted to the usual 
program, in addition to round-table dis- 
cussions, and talks by advertising men. 
The Columbia State and the Columbia 
Record have arranged _ entertainment, 
featuring a theater party, sightseeing 
tours and a banquet. 

The Mid-West Circulation 
Association will hold their 
semi-annual convention in the  Bal- 
timore Hotel at Kansas City, Mo., 
March 8 and 9. An especially inter- 
esting program is being prepared, The 
association is composed of the circula- 
tion managers of Nebraska, Missouri, 
Kansas, Oklahoma and Colorado. The 
officers are: Sidney D. Long, Wichita 
Eagle, (Kan.), president; W. Boeshans, 
St. Joseph Gazette, (Mo)., vice-presi- 
dent; W. W. Rhoads, Farm Home and 
Mechanical Farming, Kansas City, secre- 
tary-treasurer; Directors: Walter B. 
Reynolds, Fremont Tribune, (Neb.), M. 
W. Halmbacher, Oklahoma City Okla- 
homan & Times; H. S. Blake, Capper 
Publications, Topeka, Kan.; E. D. Uz- 
zell, Joplin Globe. 


Columbus was awarded the 1922 con- 
vention of the Ohio Newspaper Women’s 
Association by the executive committee 
of the association meeting in Spring- 
field, February 12. The convention will 


Managers 
two-day 


met at the home of Mrs 
chairman of the clearing house commit 
tee. Those attending the Meeting i 
sides Mrs. MacKee, were Mrs, Wa 

K. Mathews, of Dayton, president: Miss 
Pauline Smith, Columbus, secretary: 
Miss Margaret Converse, London, treas. 
urer; Ruth Neely, Cincinnati, ves 
president; Miss Katherine Amas Sidney 
Miss Carrie Eisenmenger, Franklin; ang 
Mrs. George Elliott McCormack 9 
Marion. 


John MacKee 


To Dine “Bill Rankin” 
Friends of William H. Rankin Will 
tender him a dinner at the Waldorj. 
Astoria, March 2, to welcome him Sa 
resident of New York City. Mr. Ran- 
kin recently transferred his headquarters 
here from Chicago. Reservation ok 
rangements are in charge of CP 
Knill, of Knill-Burke, Inc. 1457 Broaé. 
way, New York. 
Ebert with Tracy-Parry 
Horace K. Ebert, former assistant ag. 
vertising manager of the John Wam. 
maker Store, Philadelphia, has becom 
connected with the Tracy-Parry Adve. 
tising Agency, Philadelphia and Ney 
York. 





Gov. Bone in New York 
Governor Scott C. Bone of Alaska 
former editor of the Washington Heral 
and of the Seattle Post-Intelligencer, wij 
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be held in November. The committee be in New York next week 





Baltimore Has Room 
for Expansion 


More and more the trend of in 
dustry is toward the less congested 
centers of population. Manufac- 
turers need room for expansion, low 
terminal rates, easy access to sea 
water. 

Baltimore’s area is 50,560 acres, with a 
population of 14.5 persons per acre, as 
against 22.3 for Philadelphia, 26.8 for 
Boston, 29.4 for New York and 21.9 for 
Chicago. 


Baltimore is 
growing steadily, 
month by month. 
You will be inter- 
ested in learning 
what THE SUN’S 
Merchandizing 
Service Department 
has to tell you about 
Baltimore. Its ad- 
vice is free. 


Yet Baltimore is a home city. There are 
more homes in Baltimore to the square 
mile than in any other city in the country. 
This is because it is the fashion in Balti- 
more for people to live in houses, instead 
of in apartments. 


THE SUN goes into the majority of 
Baltimore’s homes direct by carrier. It 
is Baltimore’s home newspaper. If you 
have a story to tell to the 733,826 people 
who live in Baltimore, together with the 
new people who are coming here, THE 
SUN is the medium through which to 
tell it. 


Seven new industries located in Balti- 
more last month, necessitating an ad- 
dition of hundreds of new employes to 
Baltimore’s industrial population. Have 
you anything to say to them? THE 
SUN will be glad to help you 


Everything In Baltimore 
Revolves Around 


SUN 


Sunday 





GUY 8S. OSBORN 
Tribune Bldg., Chicago 


ea 


JOHN B. WOODWARD 
Times Bidg., New York 





Baltimoreans Don’t Say “Newspaper” 
—They Say “Sunpaper”’ 
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gis HIGH MARK FOR 
\gW CLEVELAND DAILY 


sqnuel Scovill, Officer of Proposed 
Cleveland Commercial, Attacks 
Sensationalism in Modern 





Journalism 





_— oc —lCS 


“pyELAND, Feb. 12.- -Samuel Scoville, 

se-president and treasurer of the new 
seed Commercial Company which 
4 shortly issue a new daily, speaking 
ote open forum of the Church of the 
Covenant, scored what he called “the 
eet toward sensationalism with 
agequent distortion of facts among 
sewspapers generally.” 

He declared “the modern newspaper 
4 . the nature of a public utility and as 
‘ och must maintain its standards or be- 
way its responsibility to the public.” 

“His talk was entitled “The Modern 
Newspaper.” 

Were modern newspapers only com- 
erial enterprises, they would be sub- 
ited to drastic restrictions,” said Mr. 
‘will, “But they are more. They 
ye moulders of public opinion, and as 
gh they should present all the facts on 
rat public questions and _ stimulate 
wafers to do their own thinking. Our 
prernment has endured because our 



















at Te 


ka, [yople are intelligent and informed, and 
ald aspapers have done much to keep 
vil [em in touch with what they should 


ow. 

He said that a world-wide-awake press 
kn curd the growing tendency to deau- 
cracy in the national government. He 
cd the better newspaper must make 
koncial sacrifices to maintain the high- 
kt standards of news; must avoid the 
ich-penny methods of scandal-mongers 
mi must strive to eliminate the less de- 
able methods of circulation building. 
ther speakers were Walter I. Robin- 
wand Paul R. Purman, both of the 
ff of the proposed Cleveland Com- 


a) 


rca. 
























KECH-NUT TO PETITION FOR 
REHEARING 


(Continued from page 11) 








tained by the court, such right both 
uggest a fair resale price and also 
reuse sales to dealers who do not 
Wye it would have been completely 
The industry, trade and consuming 
ie owe much to the company for its 
urageous and successful defense of 
t essential right. 

No case within our memory threat- 
i greater disturbance and detriment 
the merchandising of specialty com- 
pies than this, since the consequence 
he destruction of that right would 
wt been the disorganization and de- 
tiization thereof and the sweeping 
¥y of the only protection hitherto re- 
Fung against unfair and unreasonable 
fe prices in trade. 

With that right lost, the manufac- 
Ft could do no more than to name his 
"price on his own sale: the future 
¢ wholesale and retail, would be 
“it may; the manufacturer could 
er No suggestion whatever with re- 
F* to it, either in the introduction of 
F boducts or in the sale of old prod- 
FS the universal practice of selling at 
* price, viz, a suggested retailer’s 
Ftase price less the jobber’s discount, 
pd 00 longer be pursued; the manu- 
“ters retail salesmen securing orders 
the jobber’s account could only so- 
orders at the jobber’s own and cur- 
me, first ascertained; there would 
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be neither standard, stability nor cer- 
tainty of resale price; blind price and 
price barter would prevail; and the whole 
trade would be hopelessly caught in an 
uncontrolled whirlpool of unfair, un- 
reasonable and destructive prices. 

“Happily this serious consequence has 
been avoided by the outstanding fact that 
our highest court squarely affirms the 
contention of the company that the Fed 
eral Trade Commission is wholly without 
power to deprive it of the right simply 
to suggest a resale price and simply to 
refuse sales to dealers who do not 
charge it. 

“The future promises much litigatior 
revolving around the exercise of the sim- 
ple refusal-to-sell policy. Whatever else 
is decided we may confidently anticipate 
the maintenance of the legal integrity of 
the right simply to suggest fair resale 
prices and to decline sales to dealers who 
do not charge them, provided that right 
is independently exerted without am 
purpose to create or maintain an unlaw- 
ful monopoly. The attention of the 
court will be directed to the circum- 
stances attending the exercise of that 
right and asserted to transcend its lawful 
limitations.” 
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WITH DEEPEST SORROW, THAT HAS BEEN ECHOED 
IN MANY DIRECTIONS, WE HAVE TO 
ANNOUNCE THE DEATH OF 


OUR PRESIDENT 


MR. ANDREW CONE 


ON MONDAY, FEBRUARY SIXTH, NINETEEN HUNDRED 
AND TWENTY-TWO, IN HIS SIXTIETH YEAR 
AFTER YEARS OF SERVICE IN THE TRIBUNE BUILDING, 
WHERE HE ESTABLISHED THIS BUSINESS THIRTY-FIVE 

YEARS AGO. 


THE AGENCY, OF WHICH HE WAS THE HEAD, WILL 

BE CONTINUED AS A MONUMENT TO HIM AND TO THE 

STANDARDS HE SET FOR HIS ASSOCIATES IN ALL 
HIS DEALINGS WITH HIS FELLOW MEN. 


ANDREW CONE 


GENERAL ADVERTISING AGENCY 


FREDERICK H. CONE, Treasurer, 
ESTER PARISH, Vice-President 
IN Q. BELL, Vice-President, 
- E. RICHARDS, Secretary, 
. G. CONDON, Ass’t. Treas., 
. C. MURPHY, Ass’t. Sec’y. 
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NICHOLAS DROPS DEAD 
AT HIS DESK 


Had Been Managing Editor of Seattle 
Post-Intelligencer Since Last 
September—Ten Years 
On Hearst Papers 





(By Telegraph to Epiror & PuBLISHER) 

SEATTLE, Wash., Feb. 14.— Harold 
Gardiner Nicholas, managing editor of 
the Seattle Post-Intelligencer, died at his 
desk at 9.30 P. M. 13. He was 
holding a news conference with members 
of his staff when he suddenly collapsed 
in his chair. Physicians were summoned 
but he was dead when they arrived. 

Nicholas was in apparent good health 
early in the evening and attended the 
Lincoln Day banquet of the Young Men’s 
Republican Club. His death occurred 
within a few minutes after his return to 
the office from the banquet. 

Mr. Nicholas was born in Constanti- 
nople 51 years ago. His father, William 
G. Nicholas, was a New York news- 
paper man at that time in the service of 
the Government. The family returned 
to Washington, D. C., where the son re- 
ceived his early education. He was later 
graduated from the Colorado School of 
Mines at Golden, Colo. 

His newspaper career began on the 
Washington Post, where he worked as 
sporting editor. He was employed on 
the copy desk of the St. Louis Republic 
in 1903 and 1904, and then became Asso- 
ciated Press correspondent in St. Louis. 
Later, joining the Republican again, he 
became night editor. Subsequently he 
was employed on the Dallas News and 
Rocky Mountain News at Denver. 

In 1910 he joined the Los Angeles Ex- 
aminer and later went to the San Fran- 
cisco Examiner. After two years of 
retirement from newspaper work, he 
again joined the San Francisco Examiner 
in 1914, rose to assistant managing editor, 
and last September came to Seattle as 
head of the editorial staff of the Post- 
Intelligencer. 

Nicholas leaves his widow, Mrs. Ethel 
C. Nicholas, a daughter Judith of Seattle, 
and his mother, Mrs. William G. Nicho- 
las of Los Angeles. 


Obituary 
Mrs. SusAn Power, aged 80, who ac- 
quired a wide reputation from her writ- 
ings as “Shirley Dare” in the Chicago 
Tribune, died in Boston, Feb. 11, after 
having been burned severely in a fire a 
week previously. Mrs. Power not long 


after 1870 joined the Chicago Tribune, 
specializing in fashion and household de- 


Feb. 


partment material, which she later 
brought out in book form. After taking 
up residence in Boston, Mrs. Power 


contributed to the Boston Transcript and 
the Youth’s Companion under the pen 
name, Lydia Jepson. 

Frank S. Dinsmore, aged 62, of the 
staff the Age, died at the 
Long Island College Hospital, Brooklyn. 
Feb. 14. 

MicuAeL F. Tuouey, dean of the 
court reporters of Connecticut and for 
30 years of the staff of the Hartford 
Courant, died Feb. 14. 

Miss Betty Lek, three-year old daugh- 
ter of J. L. Brady, editor of the Salina 
(Kan.) Daily Union, died of nephritis 
recently. 

J. G. CasHMAN, aged 79, editor and 
publisher of the Vicksburg (Miss.) Eve- 
ning Post, died Feb. 11. With the ex- 
ception of five years, during which he 
served as United States marshal for the 
southern district of Mississippi. Mr. 
Cashman had been editor of the Post 


of Railway 
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since its establishment in 1883. He was 
a former president of the Mississippi 
Press Association, 

Wattace A. RicHARDSON, editor of 
the Labor Leader, Sydney, N. S., died 
on February 7, aged 61. He learned 
the printing trade in St. John, N. B.,, 
going to Cape Breton in the early nineties 
as editor and manager of the Island Re- 
porter, a weekly, which was later amal- 
gamated with another paper to form the 
Sydney Record, the island’s first daily. 

Aaron B. Kaercuer of Ortonville, 
Minn., editor and lawyer and prominent 
in farming and livestock circles, died of 
heart disease recently at the age of 62. 
He started the Wheaton (Minn.) Gaz- 
ette-Reporter, the Ortonville Tournal and 
the Ortonville Independent 

SAMUEL RANTON, recently editor of 
the Stratford (Ont.) Beacon, died Feb- 
ruary 11, aged 73. He was originally 
a school teacher but entered journalism 
40 years ago and had a varied career. 
He was city editor at various times of 
the Ottawa Journal, St. Thomas Journal, 
Lindsay Warder and Stratford Herald 
and then editor of the Beacon, until 
his retirement two years ago. 

WaALLaAce WILLIAMS, who died recently 
at Fulton, Mo., at the age of 73, was 
well known among the old timers in 
Missouri journalism. He was for more 
than forty years editor of the Fulton 
Telegraph, which was established in 
1839, and in 1850 bought by Wallace 
Williams’ father, John B. Williams, who 
had previously founded the Columbia 
Statesman, Liberty Tribune and Mexico 
Ledger. Wallace Williams conducted 
the Telegraph almost continuously until 
about twelve years ago, when he retired 
from the newspaper business, but after 
a few years conducted a small job print- 
ing business at Fulton. He married Miss 
Laura Brandon, of+Fulton, member of 
one of the pioneer Missouri families, 
47 years ago, and she and their only 
child, Brent Williams, survive. Brent 
Williams is manager of the promotion 
department of the St. Louis Post Dis- 


patch. 
Georce W. Epwarps. for years in 
newspaper work in Wilkes-Barre, Pa., 


He was an editorial writer 
Times for many 
merger with the 


died recently. 
on the Wilkes-Barre 
years preceding the 
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Leader. He was ill for about five years. 

CuHartes F. MontcoMery, publicity 
manager of the Fuller Brush Company 
and editor of the trade publications issued 
by that company, died at Hartford, Conn., 
February 15 of pneumonia. 

Major Epwarp J. Hae, former owner 
and editor of the Fayetteville (N. C.) 
Observer, died February 15 at Fayette- 
ville in his 84th year. Major Hale was 
Minister to Costa Rica during President 
Wilson’s administration, 

Mrs. Evizasetu J. BuLLARD, widow of 
the late James H. Bullard for many years 
make-up man on the New York Tribune 
and sister-in-law of Admiral W. H. G. 
Bullard, U. S. N., died February 14 in 
3rooklyn, N. Y. 

Joun E,. WILtIAMs, one time treas- 
urer of the Troy (N. Y.) Newswriters’ 
\ssociation, died recently in that city. 


“Peggy Shippen” Left $63,000 
Mrs. Sara Yorke Stevenson, who con- 
ducted the “Peggy Shippen” column in 
the Public Ledger for many years, and 
who died recently in her home in Phila- 


delphia, left a personal estate valued at 
$63,322.55. 


Moves Washington Bureau 
The Buffalo Evening News has moved 
its Washington bureau to room 304, 
Albee building, 15th and G streets, N. W. 
A. C. Kirchhofer is Washington cor- 
respondent. 





Mrs. Goodspeed Wins Verdict 

The Court of Appeals has 
judgment in the case of Mrs 
P. Goodspeed against the A, 
Insurance Company. Throy 
ment Mrs. Goodspeed wa 1 
$15,000 for the death of her tec 
who was business manager of the B 
falo News, The insurance COMpany ee 
tested the verdict on the grounds tha 
ness and not the effects of an autome, 
accident was the cause of Mr Cot 
speed’s death. gi, 
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Papyrs to sell more space to churches. 








—— 
iaenemanetie 


YOU DO IT, TOO 


Here are the first papers to buy the ten church 
ads offered by the Church Advertising Department 
of the A.A.C. of W. two weeks ago. 


Waynesboro, Pa., Record-Herald 
Jacksonville, Fla., Metropolis 
Racine, Wis., Journal News 
Monroe, La., News Star 
Paducah, Ky., Sun 

Providence, R. I., Journal 
Kokomo, Ind., Tribune 
Phoenix, Ariz., Gazette 


Orders are still coming. 
church ads designed to stimulate church attendance press 
- and the practice of Christianity? 


20,000 circulation; $10 to larger papers. 


Send orders to Herbert H. Smith, 156 Fifth Ave. 
checks payable to J. Clyde Oswald, Treasurer. 


Church Advertising Department 


A. A. C. of W. 


This is a cooperative effort on the part of Epitor & PusiisHer, a number f 
well-known copy writers, and the Presbyterian Department of Publicity to help 
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STARTS TRANS-PACIFIC 


NEWS SERVICE 





3 W. Fleisher of Japan Advertiser 
Sending 400 Words: Daily on 
American and World News to 
China and Japan 


By Joun R. Morris 


For Eastern Ed tor, Evitor & FPrertsHer 

Toxo (by mail).—Marking an impor- 
gat step in the dev elopment of American 
gwspaper interests in the Far East, B. 
W. Fleisher, an American newspaper man 
gi publisher of the Japan Advertiser 
and Trans-Pacific Magazine of Tokio, 
igs just put into operation the Trans- 
Pacific News Service, the first of its kind 
tp be established between America and 
the Orient. 

The new service includes in its list of 
gbscribers foreign and vernacular news- 
papers in both China and Japan. It fur- 
iches a daily report of at least 400 words 
qvering general world news. 

The Far East in the past has been to 
i] practical purposes entirely without 
American news delivered through Amer- 
jan channels. Reuter’s has dominated 
te field throughout Japan and China, 
combination with Kokusai, the leading 


ily japanese news agency, and through agree- 


ment with the American Associated Press. 
Th common routing for such news as 
dd find its way from the United States 
o this part of the world was by way of 
london and over Reuter wires to the 
Orient. 

The Trans-Pacific News Service is a 
hily “interpretative news” service, pay- 
ny special attenticn to international po- 
ftical and commercial questions affecting 
te United States, Japan and China. Its 
American correspondents are stationed in 
Washington, where Frederic William 
Wile represents it; New York, with 
Nathaniel Peffer as its correspondent, 
wd in other news centers of the United 
Sates as the service develops. The 
Trans-Pacific News Service will also 
lve access to the foreign and national 
mvs of the Philadelphia Public Ledger. 
Its daily dispatches to Japan and China 
we being transmitted now by U. S. Navy 
latio. Although the Navy Radio proved 
pything but satisfactory during the early 
lays of the Washington Conference, when 
ficial messages taxed it to capacity, the 
lst few weeks has seen a decided im- 
Movement. Naval officers in charge of 
lhe transmission of news dispatches have 
een helping expedite the service until it 
mow permits competition with ordinary 
ess dispatches transmitted by cable and 
tommercial wireless. 


MONITOR AGAIN EVENING PAPER 


wo City Editions Added to Interna- 
tional—Staff Increased 


The Boston Christian Science Monitor 
n Monday, February 13, resumed puib- 
Htttion of its afternoon editions, after 
peng published the past two years as 
R Morning paper with only an interna- 
onal edition, and no local editions. 
Herealter two city editions will be pub- 
Hed in addition to the international, 
id local news will be featured to a great 
extent, 

A large corps of desk men and re- 
prters have been taken on to care for 
he increased work. 

Arthur W. Stubbs, formerly editor of 
pO Lynn (Mass.) Evening News, 
until recently New England editor 
t the Monitor, is temporarily acting as 
ews editor, 

lish Jones, an old time city hall re- 
"et on various Boston papers, is now 





|_—m “tg that beat for the Monitor, 





Paul Deland, former city editor and 
for the past two years financial editor 
of the Monitor, has deen returned to 
the city desk. 





FEDERAL TAXATION AND 
ACCOUNTING 


(Continued from page 9) 











other. Advertising copy used more than 
once should be similarly treated, the 
editor first using it standing the cost of 
setting it. 

The amount of white paper used in 
each edition is readily ascertained and in 
addition all pressroom expenses are 
easily distributed. 

In fact, the only departments on which 
there might be some difficulty in dis- 
tribution are the local and foreign ad- 
vertising, classified advertising, business 
management and general administrative 
expenses. The advertising departments 
could readily be distributed by volume 
of advertising in each edition for the 
month. Business management and gen- 
eral administrative could be distributed 
by circulation of each edition. 

The revenue accruing to each edition 
could easily be analyzed at its source. 
On a reduced rate, classified ad, for in- 
stance, the edition standing the cost of 
setting this ad sheuld receive the ful! 
rate and the balance be credited to the 
other editions in equal proportions 

Circulation revenve is easily ascertain- 
able by edition; hence, it would be quite 
easy to make an annual and monthly 
profit and loss account for each edition 
and find out exactly which edition is the 
money maker and which is loser. 

It sometimes pays to carry a losing 
edition, but you cannot, with any degree 
of accuracy, decide whether it pays until 
such time as ‘you ascertain what you are 
actually losing on it. 


Visit Hartford Brethren 


Thirteen Springfield newspaper men 
including one Associated Press operator, 
went to Hartford, Conn., to fraternize 
with the staff of the Hartford Courant 
after the last editions of the Springfield 
papers had been put to bed. After 
breakfast all repaired to the Courant 
office to swap yanrs. Those from 
Springfield were: Henry G. Logan, 
acting managing editor of the Republi- 
can, John E. Martin, city editor of the 
Republican, Charles Donahue, Merrick 
T. Nason, Alfred M. Green, Herbert M. 
French, John Elliott, Francis X. Caffery, 
Thomas E. Hinds, Fred W. Murkland, 
and Allen B. MacMurphy, all of the 
Republican city and news stands, Sey- 
mour Smith of the Associated Press, 
and John Perry of the Morning Union, 
a former Courant man. 





Bar Boards from Missouri Roads 

St. Louts, Feb. 12—-The Missouri 
State Highway Commission has decided 
to enforce the provisions of the new 
State highway law prohibiting the post- 
ing of advertising matter on the right- 
of-way of state highways. Highway 
and trail associations and automobile 
clubs are authorized to remove adver- 
tising now displayed on trees, fence 
posts and bill boards, and put up in- 
stead finger boards showing directions 
and distances to various cities. 


To Bury “Slow Philadelphia” 


The Philadelphia Public Ledger is con- 
ducting a news and editorial campaign 
to discourage any reference, either on or 
off the stage, to the time-honored joke 
about Philadelphia being slow. 
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FRANK SIMONDS 


SAILED FOR EUROPE 


LAST WEDNESDAY 


MR. SIMONDS SAYS: 


“Within the year the United States will 
enter a European conference which will 
undertake the reconstruction of the 
economic situaticn of the world—the 
United States is strongly, if unofficially, 
advising Europe that its (America’s) 
usefulness will be greatly increased 
when it does come if by that time a cer- 
tain number of European problems 
have been arranged.” 


Frank Simonds has gone to Europe to attend 
the various Conferences, talk with govern- 
ment leaders and public men, and find out 
what their views are as to the arrangements to 
be made between European countries, and 
what the European countries hope, expect and 
want from the United States. He will go first 
to London, there to analyze the British atti- 
tude. From London he will go to Paris. 
From Paris he will go to Genoa if the Con- 
ference is called at that time. If not, he will 
go to the important, strategic point. The pre- 
liminaries, in each country, to the Genoa Con- 
ference are as important as the Conference it- 
self to a man who has the intimate friendship 
which Frank Simonds has with all the leading 
figures that are to take part in that Con- 
ference. 


The United States has things that it must 
sell and that Europe must buy. There is no 
part of the industry, trade, or economic life 
of the United States which will not be affected 
by the negotiations which are now going on in 
part, and which will continue without inter- 
ruption until the general settlement. 


Sir Philip Gibbs in his latest book, 
“More That Must Be Told,” refers to 
Frank Simonds as “one of the greatest 
journalists in the world.” Undoubtedly, 
his dispatches by cable and mail from 
Europe will be among the most inform- 
ing and brilliant appearing in the Amer- 
ican, Canadian, English and other for- 
eign press. 

Over seventy papers are using the Simonds 


Service. Very little territory is open. 
Write at once for full particulars 


THE McCLURE NEWSPAPER 
SYNDICATE 
373 FOURTH AVENUE, NEW YORK 
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GREAT IS TRUTH, AND IT WILL PREVAIL 
EPARTMENT store advertising in the dailies 
of the land was a subject to which much 
time and attention was given at the recent 
meeting in New York of the members of the 
National Retail Dry Goods Association, the vital 
significance of which seems alone to have been 
appreciated by Epitor & PuBLISHER and the papers 
of the dry goods field. 

Protest, more or less vigorous, was sounded 
against prevailing newspaper department store 
rates throughout the country that will be made 
the basis of an editorial in next week’s issue of 
Epitor & PUBLISHER. 

It was asserted that newspaper department store 
rates are now higher than ever before; also, it 
was claimed, a gradual diminishing of the pro- 
ductivity of a dollar is in evidence when spent for 
advertising. 

Naturally these exponents of “The Marvelous 
Method of Modern Merchandising” laid the blame 
for this non-productivity to the daily newspapers, 
rather than dividing it, as they should have done, 
between the merchants, the daily newspapers and 
the public at large. To some extent daily news- 
papers are falling down on producing—and after 
a fashion daily newspapers are to blame. 

For many years daily newspapers have per- 
mitted the prostitution of their advertising col- 
umns by practically giving it away to merchants 
who have filled column after column with mis- 
representation, camouflage and plain, common. 
every day garden variety lies. 

This has naturally had a weakening effect upon 
the pulling power of daily newspapers and, inas- 
much as daily newspapers have done this, and many 
of them are still doing it with full knowledge of 
the fact that they are aiding and abetting a fraud, 
there is scant pity for them 

The merchants have contributed their quota of 
disruption by continually writing copy that, dis- 
torted more or less cleverly, has, with ever dimin- 
ishing power, cheated people into believing that 
they were going to get more than their money 
entitled them to, only to have them wake up when 
confronted by the merchandise which had been 
so grossly misrepresented by the glittering copy 
in the columns of the daily newspapers. 

Various merchants, big merchants, too—not the 
little fellows alone—have different ways of cam- 
ouflaging—but gradually the public has become 
educated, and today merchants are berating the 
dailies for failing to “pull.” 

“Inferential advertising” is a popular indoor 
sport. There are still some stores that boldly lie 
in the good, old fashioned way, while others, 
scorning the bare-faced lie, resort to more or 
less subtle misrepresentation. 

One well-known department store in New York 
city has “January Sales,” “February Sales,” 
“March Sales,” “April Sales,” “May Sales,” “June 
Sales,” “July Sales,” “August Sales,” “September 
Sales,” “October Sales,” “November Sales,” and 
“December Sales,” each “sale” lasting one calen- 
dar month and each “sale” offering opportunities 
to buy the most wanted merchandise at a frac 
tion of its “value” or “regular price.” Of course 
the customers catered to are not very high class— 
but neither is the merchandise. 

\nother department store has some twenty-six 
“Special Sales of Furniture” of a private brand 
each year—each “sale” covering a period of about 
two weeks—making a continuous performance 
wherein the privately-owned brand is “on sale” 
at greatly reduced prices. This house also special- 
izes on reducing its prices on silks once or twice 
each week. These are, of course, samples—just 
picked at random. They are, however, so crooked 
in implication and inference that they hardly should 
he taken as typical examples. 

\nother department store blandly announces 
that the shoes, or corsets or dresses or what not 
you may buy for $10 are “our $15 grade.” If you 
are a careful reader you may think that this is 
a poorly worded attempt to get you to under- 
stand that these goods have been reduced from 
$15 to $10. Not so. Rather it is a_ cleverly 





worded attempt to get you to think this very 
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thing without its saying so—for to say so would 
be a deliberate lie. 

Still another camouflage is favored by another 
store where one reads that the price of an article 
is $10 and “our regular price’ would be $15. 
Nothing is said about where, when or why “our 
regular price” would be $15. That is for you to 
find out—if you can. There are, of course, numer- 
ous stores—cheap stores, where they word it $15 
dresses, $10. 

Now for a few honest ones—and they do exist. 
We all of us know that in March, April, May, 
June, July, September, October, November, De- 
cember and January we must pay an advance of 
from 20 per cent to 50 per cent over the Febru- 
ary and August prices of furniture. We know 
that during those ten months stocks are low, 
assortments are limited and prices are high. 

We know that in March, April, May, June and 
July we pay from $40 to $55 for the suit which 
in August we buy for $33.50—and that in Sep- 
tember, October, November, December and Jan- 
uary the same ratio prevails over February prices. 

One big New York merchant tailor reduces his 
force materially during what might naturally be 
considered his regular season, augmenting it in 
the normally slack season because the bulk of his 
business occurs during his “sales.” 

Some there are who stick to the time-worn fake 
of “regular prices” and “regular values”—expres- 
sions as meaningless as “commercial honesty.” 

Imagine a man advertising “Ingersoll Dollar 
Watches Reduced from $3.50 to $2.75—Regular 
Value $1.” 

The present “regular value” of the famous for 
ten years 50c. Interwoven silk sox is 75c., re- 
duced from $1.25. What is the “regular price”? 

Perhaps some of the loud protest heard at the 
Hotel Pennsylvania last week was superinduced 
by newspaper publishers running stories showing 
that retail prices have not come down anywhere 
near as much as wholesale prices—and intimating 
rather strongly that either the wholesalers or re- 
tailers were profiteering and the manufacturers 
were not. 

There never was such a glorious opportunity 
for retail merchants to play fair as there is to- 
day. There is practically no competition in the 
field. Some one must realize this soon and turn 
about face, or newcomers are going to pluck the 
golden grapes. 

The daily newspapers are not entirely to blame, 
no indeed. 0 

Some day, too, the publisher must come to 





AN AMERICAN’S CREED 


Compiled by CuHartes W. MILLER. 
Vicksburg (Miss.) Herald 


HE Lord executeth righteousness and judg- 

ment for all that are oppressed. As for 
man, his days are as grass: as a flower of the 
field, so he flourisheth—(Ps. citi: 6, 15). Praise 
ye the Lord. Blessed is the man that feareth 
the Lord, that delighteth greatly in His com- 
mandments—(Ps. cxti: 1). Enter ye in at 
the strait (correct) gate: for wide is the gate, 
and broad 1s the way, that leadeth to destruc- 
tion, and many there be which go in thereat: 
Because straight is the gate, and narrow is 
the way, which leadeth unto life, and few there 
be that find it—( Matt. vii: 13, 14). And Jesus 
went into the temple of God, and cast out all 
them that sold and bought in the temple, and 
overthrew the tables of the money changers, 
and the seats of them that sold doves. And 
said unto them, It is written, My house shall 
be called the house of prayer; but ye have made 
it a den of thieves —( Matt. xxi: 12, 13). 
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realize that his duty to “his reader transo 
importance every other consideration and Wher 
he does so he will exercise his influence in the 
public interest by editing his advertising columns 
just as carefully as he edits his news and editori 
columns. This is undoubtedly the trend. Fern 
never before, people are dependent upon the 
enc word for the information upon which the 
thought is based—whether it be mer Cg 
national or international issues— and Fas: 
analysis the newspaper is, or at least should be 
the custodian of truth which is great and wil 
prevail. 


ends jg 


KILL IT! 


NOULD it be possible, as alleged, that ¢ 
ts members of the executive committee of 
National Editorial Association have my 
an arrangement with a tourist agency, where 
50 per cent of all of the funds contributed by the 
good people of Montana for the entertainmer: 
of the visiting members of the National Editorii 
Association at the convention to be held in Mx. 
soula next July—already something like $32 
five months in advance of the event—is to 
given to a promoter, or the agent of the tours 
concern, for his effort in working up interest 
the convention and the trip through Yellowstox 
Park? 

Epitor & PUBLISHER, as a sustaining member ¢ 
the National Editorial Association, is ve 
strongly opposed to any such arrangement ai 
desires to voice here and now its vigorous pr- 
test against any such bold misrepresentation ¢ 
the honest purpose and intent of the membership 
of that organization which has long enjoyed tk 
confidence and respect of the fraternity. 





AMERICA IS RECOVERING 


MERICA is recovering from the “goose step 
A ping” of the war days. Public opinion is agin 

operating in America as the late Lord Bre 
found it functioning when he wrote his immortd- 
“American Commonwealth.” 

Doctor William T. Ellis—in this week’s issue- 
makes plain the process and calls attention to th 
views of ten million Americans who in writing © 
the American delegation of the recent Washington 
Arms Conference were not ashamed to avow4 
definite spiritual motive and interest. 

The action of the ten millions in this insta 
taken with the statement of the Federal Council tht 
Church membership has increased over 2,000 me- 
bers a day during the past five years is an indie 
tion, we think, both strong and forceful of the ral 
heart interest of the people. This showing shi 
give cause for editorial pause and contemplation. 


FOCUS WHITE LIGHT OF PUBLICITY ON 
CENSORSHIP IN INDIA 

6 HE liberty of the press of India is bem 

crushed every day’—is the courage 

message to the Press Congress of the Wot 

officials from Bombay by one of the important 0 
cers of the Press Association of India. 

It is inconceivable in the light of the British des 
gation’s attitude at the Arms Conference and & 
proved futility of the policy of suppression in lt 
land, that His Majesty the King, and Premier Dav 
Lloyd George, could be in any manner induced © 
countenance any such thirteenth century method ¢: 
“rule or ruin” Colonial policy. ; 

“Self determination” is in the blood of the peop 
of the world and no government can long stand 
impose its will upon another people in the fact 
the righteous wrath of an awakened public 
science, 

HE best newspaper editorial that came to # 

attention during the week was a headline that 
contained but two words, “Filmland Dirt.” It® 
peared in the New York Daily News over 4 
murder story that has been kept alive from a #6 
standpoint for ten days as an excuse for exploiti* 
lot of underworld practices of some so-called famos 
individuals, 
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PERSONAL 








M. LORD, assistant publisher of 
M. the Boston Herald, is on an ex- 
tended trip through the Middle West 
ol South. He will visit Chicago, St. 
Louis and other points in the course of 
the six weeks he will be away. 

T. B. O’Brien, editor of the Haskell 
(Okla.) News has announced his candi- 
iacy for the Democratic nomination for 
Governor of Oklahoma. 

John F. Williams, managing editor 
of the Joplin (Mo.) Herald, has been 
made publisher of the University of 
Missourj. 

D. W. Sterick, publisher of the Cham- 
gaign (Ill) News-Gazette, sailed from 
San Francisco on Feb. 8 for Honolulu. 
Vrs. Sterick is with him. They will 
ie gone 3 months. 

Calvin Cobb, owner of the Boise 
Idaho) Statesman, has left for a trip 
to Europe, accompanied by his daughter, 
Margaret. 

Ed. F. Blackshear, for 21 years owner 
and editor of the Navasota (Tex.) Ex- 
sminer-Review, has disposed of his in- 
terests to S. W. Adams, who has taken 
charg. Adams has been secretary- 
manager of the Navasota Chamber of 
Commerce for several months. 

Gardner Cowles, publisher of the Des 
Moines Register and Tribune, and Mrs. 
Cowles, sailed from New York Feb. 14 
o the S. S. George Washington for a ten 
weeks’ cruise of the Mediterranean. 
They will visit Greece, Constantinople 
ad other points and will take a two 
seeks’ trip up the Nile. 

Richard Howeil, editor of the Bridge- 
prt and Waterbury (Conn.) Sunday 
Herald, has successfully battled with an 
atack of pneumonia and is now recover- 
ng. 

S. E. Thomason, business manager of 
te Chicago Tribune, is sending out in- 
fitations to newspaper men to be his 
pests at luncheon February 20, the day 
meceding the convention of the Inland 
laily Press Association in Chicago. 

George Robert Harris, formerly of 
te New York Herald, and who estab- 
ished the magazine, China Review, and 
tus been its English editor since its first 
#pearance, has resigned to organize a 
thina-American Press service for the 
achange of news between the two coun- 
es. The movement has the support 
75 per cent of the China press. 

Mr. and Mrs. Thomas E. Conklin and 
iaughter, Miss Elizabeth Conklin sailed 
rom New York February 14 on the 
xorge Washington for a three months’ 
mp to the Orient. Mr. Conklin is a 
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mmber of the firm of Verree & Conk- 
m, special New York representatives. 
Victor H. Hanson, publisher of the 
tirmingham (Ala.) News, is in New 
York on business and is staying at the 
Hotel Vanderbilt, 

RM. H. Wharton, general manager 
i the Harrisburg (Pa.) Patriot, has 
ken spending the past week in New 
York on business. 

AF. Sanford, publisher of the Knox- 
vile (Tenn.) Journal & Tribune is in 
New York. He is staying at the Van- 
terbilt Hotel. 
Daniel Nicoll, publisher of the New 
wat Evening Mail, has accepted the 
“armanship for the publishing and ad- 
‘tlsing group of Jewish professional 
industrial men of New York City to 


sari fase $5,000,000, New York’s share of a 


"md for relief of Jewish war and famine 
$ in Europe. 


Edwin Pp. Gardner, of the Canan- 








a (N. Y.) Journal, has been ap- 
Mated postmaster of his city. 


Editor 


Cassius M. Gardner, Sr., publisher of 
the Peekskill, (N. Y.) Daily Union, re- 
cently moved his plant into new quarters. 

Charles H. Betts, of the Lyons, (N. 
Y.) Republican, is giving weekly lec- 
tures on the publication of a weekly 
newspaper before the department 
journalism, Syracuse University. 

E. Roy Sayles, manager of the Can- 
adian Weekly Newspapers’ Association, 
is among those mentioned for the posi- 
tion of organizer of the Dominion Lib- 
eral Party. 

V. V. McNitt of the McNaught Syn- 
dicate and Maximilian Elser, Jr., of the 
Metropolitan Newspaper Service, have 
made a reciprocal selling arrangement on 
features. This applies only to the taking 
of orders for features by each syndicate 
for the other by members of either or- 
ganization. 


of 


J. R. Dershuck, business manager of 
the Hazleton (Pa.) Plain Speaker, last 
week became a part owner of that paper, 
of which his father is proprietor. The 
Plain Speaker was founded February 8, 
1882. by John H. Dershuck, uncle of the 
new member of the firm. 

E. J. Parker, of the Philadelphia Pub- 
lic Ledger Syndicate, has been in New 
York this week, 


IN THE EDITORIAL ROOMS 


€ G. GAUMER, who resigned from 
Ae the managing editorship of the 
Urban (Ohio) Democrat to take a po- 
sition on the Marion Star, some time 
ago, and who later became affiliated with 
a company organized for the sale of se- 
curities, has again become managing 
editor of the Urbana newspaper. 

3en Gordon Whitehead, formerly 
publisher of the McAllen (Tex.) Sun, 
has assumed the duties of editor of the 
Edinburg (Tex.) Review. 

Harold H. Jenson, until recently spe- 
cial correspondent in Europe for the 
Salt Lake City Desert News, and form- 
erly with the Tribune, has been appoint- 
ed State director of the modern health 
crusade organized by J. H. Wallis, pres- 
ident of the Utah Press Association and 
executive secretary of the Utah Public 
Health Association. 

Paul Hines, previously a special fea- 
ture writer, has been appointed auto- 
mobile editor of the Boston Herald to 


succeed Dustin Lucier, who resigned 
recently. 
Fred Kingsbury, formerly librarian 


of the Cleveland Plain Dealer, has been 
made automobile editor, succeeding Josef 
K. Schmidt, transferred to the local 
staff. 


James G. Monnett has been made real 
estate editor of the Cleveland Plain 
Dealer, succeeding William Robertson, 
transferred to the local staff. 

William G. Vorpe, Sunday and fea- 
ture editor of the Cleveland Plain 
Dealer, is laid up with a broken wrist. 
due to a fall on an icy pavement. 

Monte Bourjailly, formerly commis- 
sioner of a bureau of information in 
Cleveland, 1s now editor of the Lake- 
wood (Ohio) Press. 

James K. Matson, a well known 
Cleveland newspaper man who has been 
advertising director for the Cleveland 
Trust Company, has gone into the ad- 
vertising business. 

E. Arthur Roberts, special writer for 
the Cleveland Plain Dealer, is back at 
work after spending several weeks with 
his mother and other relatives in Eng- 
land. He was formerly a co-worker 
with Lord Northcliffe in London. 

Ernest Lynn, formerly of the Cleve- 
land Plain dealer staff, is now as- 
sociated with the Cleveland Safety 
Council and devotes a part of his time 
to the public schools. 
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FOLKS WORTH KNOWING 








THE gentleman at the right is Chester 

A. Brown, the new chairman of the 
advertising group of the National Retail 
Dry Goods As- 
sociation, which 
held its annual 
meeting in New 
York last week, 
as fully reported 
in Eprror & Pus- 
LISHER of Feb- 
ruary ll. Mr. 
Brown was born 
and educated in 
New York City 
and received his 
degree at New 
York University. 

Three years in the trade paper field 
followed his graduation. Then he was 
assistant in the advertising departments 
vf the Simpson Crawford Corporation 
and R. H. Macy & Co., New York de- 
partment stores. For the past six years 
he has been director of publicity for 
L. S. Plaut & Co., Newark (N. J.) 
department store. In 1921 he was elected 
president of the Retail Conference of 
she Associated Advertising Clubs of the 
World. 














Cnrester A. Brown 





A. Leslie Higginbottom has been 
made State editor of the Cleveland Plain 
Dealer, succeeding Clyde C. Caldwell, 
now editor of the rotagravure Sunday 
section. 


Ward Irvine, son of B. F. Irvine, 
editor of the Portland Oregon Journal, 
and Miss Lucile Sievers are soon to be 
married in New York. Mr. Irvine, who 
formerly was on the editorial staff of 
the Journal, is now in business in New 
York. 

Burgess Snyder of the Gary (Ind.) 
Post, and William J. O’Brien of the 
Middletown (Ohio) Journal were vis- 
itors in Urbana, Ohio, last week. Both 


were formerly employed on Urbana 
newspapers. 
Roger Foster, city editor of the 


Zanesville (Ohio) Times-Recorder, was 
a visitor in Springfield, Ohio, last 
week. 

City Editor Frank E. Phillips of the 
Portland Evening Express now has a 
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daughter as well as a four-year-old son 
of whom he is justly proud. When he 
usked the latter what name they had 
better call the new member of the family 
the little chap, observing that she was 
blinking her eyes at him as only infants 
will do, suggested “Bo-Peep.” 

Arthur K. Purington, city editor of 
the Bath (Me.) Times, recovering 
from an attack of pneumonia. 


is 


Curtis Almon, New York newspaper- 
man, now connected with a motion pic- 
ture company has been spending some 
days in Deland, Fla. 

President Johnson, of the Dodson 
Printers’ Supply Company, of Atlanta, 
Ga., accompanied by his wife, daughter 
and niece, is metoring through Florida. 

Gen. W. B. Haldeman, editor of the 
Louisville Times, and Mrs. Haldeman, 
have left their winter home at Naples- 
on-the-Gulf, Fla. Monday, for Hot 
Springs, Ark. 

A. P. Glass, lately court reporter for 
the Dayton (Ohio) News, is working 
on the copy desk for the Tampa (Fla.) 
Times. 

J. H. Reese, formerly editor of the 
Orlando (Fla.) Reporter-Star, is with 
the Palm Beach Post. 

Warren L. Dull, formerly sports man 
and feature writer for the Winston- 
Salem (N. C.) Journal, is “wintering 
in Florida.” He is sports editor of the 
Tampa Times. 

Philip G. Clarke, formerly reporter 
for the Bridgeport (Conn.) Post, who re- 
cently returned from a trip to South 
America, has joined the Bridgeport Tel- 
egram staff. 

Harold Johnson, city editor of the 
Berkeley (Cal.) Gazette, who was 
called to Lynn, Mass., by the serious 
illness of his mother, has returned to 
the Pacific coast. 

Robert W. Maxwell, sports editor of 
the Philadelphia Evening Public Ledger, 
has been named as a member of the 
commission that will decide all questions 
affecting the independent baseball clubs 
of Pennsylvania. 

Mrs. Beulah G. E. Fischer, society 
editor of the Pratt (Kan.) Union, and 
daughter of S. P. Gebhart, editor and 
owner, and Sherman H. Mann, of 
Eldorado, Kan., were married last week. 

Arthur Lozier is now doing politics on 
the Brooklyn Daily Eagle. He succeeds 
J. F. Crotty, who resigned to become 
secretary to Judge M. B. May. Mr. 
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Lozier has been a member of the Eagle 
staff for ten years. 


Ben Wigder, a graduate of the School 
of Journalism of the University of Wis- 
consin, is now on the city staff of the 
Buffalo (N. Y.) Evening News. 


A. J. Sharick, formerly of the Buffalo 
Enquirer city staff, has been appointed 
secretary of the Gowanda (N. Y.) 
Chamber of Commerce. 

N. A. Noyes is now vicinity editor of 
the Buffalo Commercial. 

Davis J. Walsh is now sporting editor 
of the International News Service. 

Roy E. Fairman has resigned as man- 
aging editor of the Glens Falls (N. Y.) 
Post-Star to join the Gloversville Morn- 


ing Herald in a similar capacity. He 
began his newspaper career on the 
Schenectady Union-Star in 1912 and 


had been with the Glens Falls paper five 
years. 


Arthur Sheekman, dramatic and movie 
editor of the St. Paul Daily News, has 


undergone an operation in a Chicago 
hospital. 
Miss Eleanor Gunn, editor of the 


Fairchild Fashion Service, has left on 
her annual pilgrimage to Palm Beach, 
Miami, and other Florida resorts. Dur- 
ing her absence the Paris and London 
correspondence of the Fairchild Fashion 
Service, and correspondence from the 
cities of the United States and Canada 
is edited by Miss Marian Gillespie, Miss 
Gunn’s first assistant in New York. 


Henry A. S. Ives, for the past year 
editorial writer for the St. Paul Dis- 
patch-Pioneer Press, will resign March 
1 to organize and head a bureau of pub- 
lic relationship for the Casualty Infor- 
mation Clearing House, which includes 
most of the large casualty insurance 
companies in the United States. Mr. 
Ives will be located in Chicago. 


Eugene Cote, recently of Worcester, 
Mass., has joined the staff of the 
Bridgeport (Conn.) Telegram. 


Miss Mabel Dupuy, lately of the New- 
ark (N. J.) News, is now a copy reader 
on the Bridgeport (Conn.) Telegram. 


Allen Wilson, son of Lynn W. Wilson, 
editor of the Bridgeport (Conn.) Times, 
has joined the Bridgeport Post staff. 


Miss Mary White has resigned as edi- 
tor of the Toronto Globe’s women’s page 
to become associate editor of the Cana- 
dian Farmer. Her place is taken by Miss 
Etta Macpherson, of the financial depart- 
ment. 


John B. Powell, formerly telegraph 
editor of the Bridgeport (Conn.) Post 
has succeeded Wallace T. Bassett as 
managing editor of the Bridgeport Tel- 
egram. 

Howard I. Comstock, recently man- 
aging editor of the Bridgeport Evening 
Star, has joined the Post Publishing 


Co. in an editorial capacity. W. D. 
3agley succeeded Comstock on the 
Star. 


Jack Hurley, for several years city 
hall man for the Bridgeport (Conn.) 
Times, has been made’ city editor. City 
Editor McGill has advanced to assist- 
ant managing editor. 


THE BUSINESS OFFICE 
W. KENNEDY, formerly with the 


e circulation department of the In- 
ternational Magazine Company, New 
York, has been made circulation man- 
ager of the Boston Advertiser. The 
circulation of both the daily and Sunday 
Advertiser is now being handled from 
the Advertiser office on Washington 
street, instead of from the Boston Amer- 
ican on Summer street Samuel F. 


Editor & Publisher 


Smith, M. J. Murphy, Hugh Mulligan, 
J. P. Melia and Frank Dowd, the latter 
in charge of the circulation accounting, 
have been transferred to the new circu- 
lation headquarters from the Boston 
American. 


L. W. Kearney, Jr., has become asso- 
ciated with Stevens, Gibbs & Baumann 
in their Chicago office. He was with 
John Glass for six years. 


Monroe H. Long of the staff of the 
John M. Brenham Company is ‘being 
congratulated on the arrival of a daugh- 
ter Susan at his home in Plainfield, 


N. J. 


S. C. Thies, New York and Chicago 
newspaper representative, will address 
the Minnesota Select List, which will 
meet in Minneapolis today. His theme 
will be the co-operation of State select 
lists with the national organization. 


Frank H. Avery, formerly city editor 
of the Winnipeg (Man.) Free Press, 
has been appointed promotion manager 
of that paper. 


Joseph A. MacOwen has been added 
to the staff of the George McDevitt 
Company, Chicago; publishers’ represen- 
tatives. Mr. MacOwen formerly was in 
the national advertising department of 
the Boston Herald-Traveler. 


B. Turley Dillon, publishers’ represen- 
tative, has been appointed special finan- 
cial representative for System. Mr. 
Dillon is now representing the Chicago 
Journal of Commerce, Boston News 
Bureau, Barron’s and System, in the 
financial field exclusively. 


Fred Schneider has been appointed 
city circulation manager of the El Paso 
(Tex.) Herald. L. M. Nichols has been 
named country circulation manager and 
Warren Kilburn has been made promo- 
tion manager of both departments. 
Joseph Clements is in charge of carriers. 


J. W. Bradley has been appointed as- 
sistant advertising manager of the El 
Paso Herald, in charge of city advertis- 
ing. 

Murray C. Beck, formerly with the 
Johnstown (Pa.) Ledger, has been ap- 
pointed circulation manager of the 
Worcester (Mass.) Evening Post. 


Abe Levich, who has been soliciting 
and preparing special advertising for the 
St. Paul Dispatch-Pioneer Press for 
four years, has been appointed chief of 
the classified advertising department of 
those papers. He succeeds G. N. Gun- 
derson, whose appointment to a similar 
position on the Baltimore News and 
Baltimore American staff was recently 
noted in Epitor & PUBLISHER. 


L. J. Van Laeys, vice-president of the 
Houston Port, is in New York on a 
business trip and is a guest at the Hotel 
Astor. 





WITH THE AD FOLKS 


HARLES H. MACKINTOSH, 
president of the Associated Adver- 
tising Clubs of the World, was the guest 


of honor at a luncheon of the San 
3enito (Tex.) Ad Club February 8, to 
which invitations were extended to all 


business men of the Lower Rio Grande 
Valley. 


* George Frank Lord has been appoint- 
ed advertising manager of Chevrolet 
Motor Company, Detroit. 

W. Lee Pinney will be manager of the 
Philadelphia office of the Haire Publish- 
ing Company of New York, on March 
1. 

George P. Vennart has been appointed 
executive secretary of the Hartford, 
(Conn.) Advertising Club to succeed 
Edwin L. Bowker. Mr. Vennart was a 
member of the staff of the old Hartford 


for February 


18, 1922 


Post and more recently legislative corre- 
spondent at the State Capital for United 
News. He served in France with the 
26th Division and has been assistant ad- 
jutant of the American Legion state 
department. 


W. Lee Trenholm, former Washing- 
ton newspaper man, has been appointed 


assistant to George Lippincott Brown, 
secretary of the Advertising Club of 
New York. He is a New Yorker by 


birth and has been on the staffs of the 


Washington Times, Post, Herald and 
News, and the New York Evening 
Mail. He is the son of W. de S. Tren- 
holm, secretary of the Retail Dry 
Goods Association of New York. 


Walter Willison has joined the staff 
of the R. Svkes Muller Company, Lim- 
ited, and will be located at the Toronto 
office of this agency. Mr. Willison was 
for two and a half years the London 
correspondent, subsequently the head of 


the Educational Department of the 
Canadian Food Controller’s Office, 
afterwards war correspondent of the 


Canadian corps in England, and until 
recently, head of the Editorial Depart- 
ment of the Canadian Re-Construction 
Association. 


Paul W. Brown, editor of America at 
Work and chairman of the foreign trade 
committee of the Advertising Club of 
St. Louis will speak February 20 at a 
joint meeting of the Kansas City Cham- 
ber of Commerce and the Advertising 
Club of Kansas City. 


NEWS OF AD AGENTS 


W E. PRICKETT has been made 

¢* director of the service, copy 
and art departments of Critchfield & Co., 
Chicago. 

Frank E. Dunn, formerly of the Col- 
lege of Business Administration, Boston 
University, is now a member of the copy 
staff of the Saxe Advertising Agency, 
Inc., Boston. 

Sherley Hunter, for the past two years 
agency representative on the House of 
Kupperheimer account for the New York 
office of the George L. Dyer Company, 
resigned February 15 to go with Erwin 
& Wasey, Chicago, in the copy depart- 
ment. 

Lincoln P. Simonds has joined the 
Franklin P. Shumway Company, Bos- 
ton, as a specialist in their copy and 
merchandising department. 

Horace C. Clement of Melrose, who 
has had long experience in retail dry 
goods circles, has become a research man 
for the Franklin P. Shumway Company, 
3oston. Mr. Clement will for the pres- 
ent give special attention to the interests 
of Peperell Sheeting in the Central West- 
ern States, 

Cal. J. McCarthy, who has been East- 
ern manager for the past nine years of 
the W. D. Boyce Company of Chicago, 
has resigned to become an account ex- 
ecutive with Ruthrauff & Ryan, New 
York advertising agency. A. H. Still- 
well, of the W. D. Boyce Company, New 
York, will be in charge of the Eastern 
office and will have as his assistant C. A 
Mewhborn, formerly with the Capper 
Publications. 

Derby Brown Company, Boston, ad- 
vertising agency, will move February 20 
from 113 State street to the Shuman 
Building at 11 Avery street. 

Another agency is entering the New 
York advertising field. It is Groesbeck, 
Hearn & Hindle, Inc., with offices at 350 
Madison avenue, and will start on Feb- 
ruary 20 Kenneth Groesbeck and Alfred 
S. Hearn have been vice-presidents of 
the Harry Porter Company, New York 
agency, and John C. Hindle, the third 
member of the firm, has for several vears 


been space-buyer and Manager of 
same concern. Mr. Hindle js cuca 
as space buyer at the Porter Compaay 
by James C. Beatty, who has been ase: 
ant space-buyer. un, 
Fred Blauvelt, who was formerly 
the Cowen Company, New York tae 
tising agency, has returned there 
space buyer. bs 


——.. 


KLEIN OPENS CHICAGO OFFICE 


Howard I. Shaw in Charge for Ney 
York Newspaper Representatiy, 


I. A. Klein, for many years a Ney 
York newspaper representative with 
offices in the Metropolitan Tower, by 
opened @ Chi 
office in the Fag 
Dearborn Bagi 
Building jg 
charge of How. 
ard I. Shaw. 

Mr. Shaw by 
been with 
Hunton & Word. 
man in the We, 
ern ad vertis 
field for the pag 
Six years and hy 
also had expe 
ence as a nem 
paper publisher. He will organix; 
capable staff of assistants in the Chj 
branch, which started business Feb 
ary 15. 

With the establishment of the Westen 
headquarters, the Dayton (Ohio) Nex 
and Springfield News, owned by forme 
Governor James I. Cox, appointed 
Klein to represent them in the West He 
has had these papers on his list in the 
Kast for seven years. 
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Cox’s Papers Name I. A. Klein 


I, A. Klein, Chicago, on Feb, 15 by 
came western representative of the Neg 
League of Ohio. This consists of te 
Dayton and Springfield News, owned bp 
ex-Governor James M. Cox. 








Appointed U. S. Representative 
_S. S. Koppe & Company, Ner 
York, has been appointed Unite 
States representative for Mundo dt 
gentino and El Hogar, Buenos Ais 
weeklies. 





Handling Financial Copy Direct 


The Troy (N. Y.) Record is am 
handling financial advertising di 
through its home office. The Record tal 
been represented in this field by Jos 
\. Klein. 


James M. Riddle Company Movs 
_ The James M. Riddle Company, 
York, representatives of farm pa 
have moved from the Brunswick B 
ing to 342 Madison avenue. 





New Paper Division Head 
Grosvenor M.. Jones of Clevelall 
has been appointed in charge of 
paper division of the Bureau of ft 
eign and Domestic Commerce of 
Department of Commerce. 


Winnipeg Paper Has New Name 

The name of the Winnipeg Com 
cial, published by Hugh C. Mad 
Western Limited, Winnipeg, has 
changed to the Commercial and Ré 
Merchants’ Review. 


Clipping Bureaus Merge 
The press clipping firm of He 
Romeike, Inc. has absorbed the: 


Franklin Clipping Bureau, New ¥ 
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IN NEW YORK STATE 
THERE ARE 217.9 PEOPLE 


TO EVERY SQUARE MILE 


10,385,227 PEOPLE 47,654 SQUARE MILES 


In other words, there are more possible customers per square 
mile in New York State than any similar stretch of country in 
America. 











The city population of the cities represented in this list alone is 
7,235,230 people, or 70% of the population of the entire state. 





The population of New York State, by the way, is 10% of the 
entire country. 


These papers, with a circulation of 4,456,919 copies and a line 
rate of $9.038, tell your story in the most congested community 
in America, the state where there are more earners and more 
independently rich than can be found in any other part of the 
































country. 

THIS MEANS THE GREATEST MARKET PLACE ON EARTH. 
Circu- 2,500 10,000 Circu- 2,508 10,000 | 
lation Lines Lines lation Lines Lines 

*Albany Knickerbocker Press......... (M) 34,464 09 09 New Rochelle Daily Star... .......... (E) 3,650 £2 42 
*Albany Knickerbocker Press.,........ (S) 46,830 ll ll CR Ge GIS de nndecetedadacccdeccas (E) 177,066 40 38 
See GUN. < v cekidedcesctcsicsvscas (E) 6,796 04 035 *New York Evening Mail............. (E) 167,013 Al x 
*Brook!yn Daily Eagle................-- (E) 58,435 .20 20 *"New York Evening Post............ (E) 32,706 32 2s 
*Brooklyn Daily Eagle........-.....+.. (Ss) 72,159 20 20 *The New York HPrald............... (M) 189,816 5 AS 
*Buffalo Courier and Enquirer..... (M&E) 85,510 18 18 *The New York Herald................. (S) 209,843 58 AS 
SEE GME. Sa Kadecctacedecetensenas (S) 115,296 27 22 CP Ga, FE  Wiekcccncesacetcccecé (E) 182,279 a) AS 
SEY EERE cceaccndentadsanacccbas (M) 38,732 12 10 Ce ee (M) 330,000 5 £305 
"Buflale Exprese ...0.ccccccccccccccccces (S) 56,784 18 4 Bias, Wee Weiiescccknceccassnsenes (S) 500,000 75 7218 
Buffalo Evening News..............+++ (E) 104,690 21 21 “Plame Woes Teco sce ccc cdcccceccees (M) 142,195 ] 36 
*Buffalo Evening Times................. (E) 78,053 15 AS "New York Tribune................0..: (M) 141,195 - 3s 
*Buffalo Sunday Times............--... (S) 97,942 AS 1S Phew Verte Wartd...cccccccccccccccccse (M) 360,080 60 58 
*Corning Evening Leader............... (E) 7,350 04 ‘04 Sie We WINS since cctcccnsctadins (Ss) 597,240 60 58 
Elmira Star-Gazette ........-..s++8 .(E) 23,974 a9 47 "New York World.............c0cse0- (E) 288,948 60 58 
Geneva Daily Times................:4E) 6,358 xT) 4 *Niagara Falls Gazette................. (E) 13,154 F ] +S 
Glens Fails Post-Star. ...:.:..:......- (M) 7,363 a3 03 (Gein TO teins Sidinanedacgess (E) 5,306 £25 22s 
*Gloversville Leader Republican....... (E) 6,030 43 43 Poughkeepsie Star and Enterprise....(E) 11,086 4S e ) 
*Gloversville Morning Herald.......... (M) 5,411 235 43 Rochester Times-Union .............+.. (S) 63,106 aS .s 
Hornell Tribune Times................ (E) 6.568 835 235 Rochester Times-Union ...........-.+- (E) 63,106 2 18 
"Ithaca -Journal-News ................. (E) 7,233 4 «4 *Staten Island Daily Advance........ (E) 7,812 as -«M 
Shabbat TOMA oo... cc cece ccccsces (E) 7,141 025 825 "Syracuse Jourmal ..........ccccccceeees (E) 45,014 10 18 
"Jamestown Morning Post............. (M) 9,489 OS 43 WB PN dads ce vcericdsccccecsi (M&E) 21,853 A 7 . 
kang tay a — a Coverament Statrasents, October 1, tt 
"Newburgh Daily News................ (E) 10,4600 8S 0S *A. B. C. Publishers’ Statement, October 1, 1921. 
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IN THE DAYS WHEN THE STORY WAS THE THING 





from 


page 5) 








in Havana harbor, I have never tor a 
moment doubted. That they did not say 
so in as many words was doubtless due 
to reasons other than those contained in 


the facts which they considered. Here 
they are: 
The relations between America and 


Spain had been strained to the breaking 
point. It was at this moment of severe 
tension that an American battleship en- 
tered the harbor. At her anchorage in- 
side the harbor she commanded the entire 
situation, there not being a single Span- 
ish gun that could be brought to bear 
against her, all of these being in the 
batteries that overlooked the sea ap- 
proaches. 

A Spanish pilot brought the Maine 
into harbor and designated the buoy to 
which she was to make fast. If, under 
the circumstances the Spaniards had not 
laid a mine under that predetermined 
buoy in order to dominate any foreign 
warship making fast to it, they would 
have been incredibly shortsighted. 

There has been much talk of an inside 
explosion. But the keel of the Maine 
was found within 18 inches of the sur- 





face. No inside explosion could have 
driven that part of the underbody up- 
wards. 

The reference to the finding of the 


Maine’s keel so near the surface of the 
water recalls another bit of unwritten 
history. 

On the heels of the disaster all corre- 
spondents stationed in Havana began re- 
ceiving more or less frantic cables from 
their home offices telling how imperative 
it was for the American public to be in- 
formed at once whether the Maine had 
been blown up by a Spanish mine, or 


whether, as Spain was contending, she 
had come to her undoing through the 


explosion of one of her own magazines. 


Day by day these messages became 
more urgent. But what were the cor- 
respondents to do? Pending the arrival 


of the American Naval Court, the Span- 
iards established a cordon around 
the wreck and no one was allowed near 
it. The Court of Inquiry, headed by 
the late Rear Admiral Sampson, arrived 
on the lighthouse tender Fern, and _ be- 
gan its hearings on bcard that vessel. 
But that did not help the harried corre- 
spondents, none of whom were allowed 
on board. There was no risk the cor- 
respondents would not have ventured to 
have obtained some inkling of the caus« 
But they were confronted with obstacles 
impossible to overcome. 
Such was the situation 


when there 


came one night a hurried knock on my 
hotel door, the hour being about 10 
o'clock. Even after the lapse of all these 
years I do not feel free to reveal the 
name of this caller. But I may say 
that he was an officer attached to the 
flagship New York and that he had been 
sent to Havana to superintend the work 
of the divers engaged in examining the 
wreck. I had been shipmates with this 
officer before leaving the navy to take 
up newspaper work, and we were warm 
friends. As he hurried into the room 
I saw he was intensely excited. He first 
swore me to secrecy, exacted a promise 
that I would not reveal the source of 
my information, and then without much 
ado told in one breath what all the world 
was on tiptoe to know. 

“The keel of the Maine,” he said, 
stepping to the door and closing it, and 


speaking low and fast, “is within 18 
inches of the surface. We found it 
there tonight. Mr. Powelson was with 


me and he has positively identified the 
keel plates.” 

Wilfred Van Ness Powelson was one 
of the constructors who had built the 
Maine and had been summoned as an 
expert to go over the wreck. I knew 
his reputation as a highly competent and 
thoroughgoing officer, and I knew any 
information my caller gave me could be 
entirely depended upon. 

Here was the biggest piece of news 
that could have emanated out of Havana 
at that time, the answer to the urgent 
question which editors were cabling to 
their Havana correspondents. The fact 
that the Maine’s keel had been hove up 
until it was within 18 inches of the sur- 
face meant only one thing, that the bat- 
tleship had been blown up by a mine 
placed beneath the keel and had not been 
destroyed by the explosion of 
her own magazines. 


one of 
It meant war. 

But how was this portentous news to 
be gotten past the Spanish censor? The 
rule of closing the cable office at 9 p. m 


had been changed and the office was wide 
open at all times. But Madrid and 
Washington were keeping it busy and 


there was very little that correspondents 
were allowed to send, that little being 
subjected to the closest scrutiny by the 
censors. I had a despatch boat in the 
harbor, which had been used for the 
carrying of despatches to the telegraph 
office at Key West, but she could render 
no help in this emergency, for by the 
rules of the port no vessel could leave 
between the hours of sunset and sunrise. 

There was nothigg in our secret code 
book by which this information about 
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the Maine’s keel could be conveyed, and 
while on my way to the censor’s office 
{ evolved several messages, meant to 
deceive him, and yet be clear to the ed- 
itor for whom it was intended, but re- 
jected them all as unsuitable. The one 
I finally submitted, read as follows: 

“In important story which will be filed 
from despatch boat in Key West to- 
morrow, please note that main story is 
mine.” 

The censor, a Spanish colonel, and 
whose knowledge of English was dis- 
appointingly complete, read the message 
attentively and then inquired if I thought 
it necessary to pay high cable tolls in 
order to claim credit for a despatch that 
had not yet been sent. I endeavored to 
assure him that unless I took this pre- 
caution the despatch might be credited 
to someone else in the bureau. Where- 
upon the colonel grinned, said I could 
tell that to some of the American ma- 
rines, added that he didn’t like the use 
of the word “mine” anyway and that the 
editor might add an “e” to the word 
main, and reach some wholly erroneous 
conclusion, that is, erroneous from the 
Spanish viewpoint. 

I proffered this altogether too adroit 
colonel a cigar and took a turn down 
the corridor, in an effort to think up 
something else. I knew this particular 
censor would be going off duty at 11 
o'clock, and I was trying to be ready 
for the next one. 

From the hotel news stand that day 
I had bought a copy of Life and had 
read therein Kipling’s poem, “The De- 
stroyers.” I thought that might help, 
and going back to the hotel, got the copy 
and when the relief censor came on, pre- 
sented him with this: 

“American colony in Havana much 
interested in Kipling’s poem Destroyers 
appearing in current issue of Life. Na- 
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THE HONOR FLAG is a silent declaration of loyalty 
to the Constitution of the United States. 


The Honor Button worn by patriotic men and women spells influme 
and support for the Eighteenth Amendment. 
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tingent assert technical accuracy 
; ot yerse impossible to improve 


spon. ‘ , was eeln 

ding that tribute to Kipling’s 
After Mevensor asked me if I had a 
of Life with me. I told him I did 
Whereupon he summoned an or- 
and told him to go to the hotel 


ily The last verse of the poem 


wad get one. 
reads: ee . f ‘ 
| “The strength of twice three thousan 
horse 
, That serve the one command ; 








; The hand that heaves the headlong force, 
The hate that backs the hand ; 
the doom-bolt in the darkness freed, 
The mine that splits the main; 
The white hot wake, the ‘wildering 
speed— _ 
The Choosers of the Slain ! 
4s the crux of the situation was mag- 
© 1B wine or mine, I very well knew that my 
shee would at once hit upon that preg- 
unt line, “The mine that splits the 
live | main” as containing the message I was 
tse IB ving to get to them. 
ton, I The orderly returned with the copy 
i Life, the censor took it and turning 
the last verse of the poem read down 
» those fateful lines. “Very clever,” he 
gid, as he handed back the despatch. 
Baffled in all efforts to get the story 
trough that night I went on board our 
dspatch boat and set out for Key West 
3s soon as the harbor rules permitted, 
wi filed enough on the Key West wire 
tat evening to occupy a full page of 
te Herald of the next day. 
Irefer to this merely to bring in the 
yqel. On the day of my departure 
fom Havana, another of the corre- 
gondents got an inkling of what I had 
yard the preceding night. Having no 
despatch boat he had to trust wholly to 
te cable. Knowing from experience 
hw hard it was to get anything past the 
msor, he wrote a purely descriptive 
gory, the crowds on the Prado, the bril- 
lant sunshine, sea breezes droning 
rough the palm trees, the shimmering 
and buzzards roosting on the keel 
i the Maine. 
As all of it was extremely compli- 
tary to the scenery and the climate, 
censor let it go. But when it reached 
New York office, the cable editor 
ed to catch the significance of the 
“buzzards roosting on the keel of 
Maine,” and as the paper had no 
mm for flowery description, it was as- 
med that the Havana man had become 
er enthused with aguardiente, and the 
iatch was spiked. A realization of 
at the correspondent was trying to 
il his office came when the Herald’s full 
ge account was published on the en- 
g morning. 
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SAYS “BURKE MIXED BABIES” 
Side-lights on Getting the News 
Twenty-four Years Ago 

Henry N. Cary, secretary and general 

anager of the Chicago local American 

Mwspaper Publishers’ Association, and 

bold follower of newspaper beats, was 

boved to give out the following inter- 

W after reading Mr. Burke's story in 

Eprtor & Puptisuer for February 

‘John T. Burke's story of famous 

erald beats was interesting, and his 

‘ition of men brings back recollections 

many fine fellows. 

‘But John has mixed up the babies. 

» Meriweather covered the bombard- 

t of Matanzas, and cabled his story 

m Key West. 

“Mitchel! sent the story of the de- 

muction of Cervera’s fleet from Kings- 

Jamaica, via the Turk’s Island and 

2 route. This is how it happened. 

the Spanish fleet came out of 
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Santiago harbor that fatal Sunday morn- 
ing the dispatch boats of the New York 
Herald and the Chicago Daily News 
were cruising outside of the American 
fleet. On the Herald boat was Ernest 
W. McCready, now of the Telegraph and 
Sun, St. John, New Brunswick. Trum- 
bull White was with the Daily News 
expedition. Both boats followed the 
warships in the running battle, which 
was over in about half an hour. White 
ran to Guantanamo to file his story, It 
may be there yet, for our Government 
took possession of that cable office for 
the transmission of official matter. 

“McCready turned the prow of his 
swift yacht toward Port Antonio, Ja- 
maica, about 120 miles away. He made 
port in the evening, and found Harry 
Brown on the dock. After some diffi- 
culty they got the land lines open to 
Kingston, and Mitchell was advised of 
what was coming. As soon as the first 
few pages of McCready’s thrilling story 
was received Mitchell filed them at the 
cable office, and about 2 o’clock a. m. 
Monday, the last of the 5,000 words was 
cleared. He did not have to file any part 
of the Bible to hold the wire. He had 
it all to himself. 

“T was in charge of the force of the 
New York World, and happened to be 
in Kingston. I had received an inkling 
of what had happened. Mitchell made 
an arrangement with me whereby I 
should file a brief dispatch to my paper 
in advance of Mitchell’s copy, and then 
file about 2,000 words of another story 
at the office of the Panama cable route. 
thus effectually blocking all means of 
communication with the United States. 

“The Panama cable failed to work that 
night and next day I withdrew my copy.” 


St. Louis Star Gives Radio Feast 


Several thousand persons were enter- 
tained with an elaborate radiophone en- 
tertainment by the St. Louis Star last 
week. The 1200 wireless receiving out- 
fits in St. Louis and several thousand 
more within a 300-mile radius took ad- 
vantage of the opportunity to hear a 
program on which were Director of Pub- 
lic Welfare Nelson Cunliff; Harlan 
Eugene Read, author of “The Abolition 
of Inheritances;”’ H. Max _ Steindel. 
’cellist with the St. Louis Symphony Or- 
chestra; Mrs. Karl Kimmel. soloist: 
Jean Granese, vaudeville singer, and Dr 
Charles L. Klenk, radio expert 


Field Man for Missouri Press 


At a conference held in St. Louis last 
week the Missouri Press Association it 
was recommended that J. S. Hubbard be 
appointed to visit the smaller newspapers 
in the state as a field representative to 
promote a uniform standard of ethics 
and business policy. Hubbard formerly 
was connected with the Wisconsin State 
Printing Board at Beloit and a 
board at Pittsburgh, Pa. 


similar 


McNeil Makes Change 


J. A. McNeill, for the past two years 
in charge of organizing and directing 
the circulation department of La Nacion, 
Buenos Aires, has completed his work 
on that paper and is now making an 
investigation of the methods in use in 
the circulation department of La Razon, 
with a view of suggesting and executing 
such improvements as may be necessary. 


Radio for lowa Dailies 
Wireless telephone receiving and trans- 
mitting instruments are being installed 
by the Des Moines Register and Tribune 
on the roof of its 13-story building, and 
the Burlington Hawkeye has purchased 
a radio outfit for similar purposes. 
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MORE: The value of West Virginia 
farm property in 1920 was $496,439, 


617, a gain of 57.7 per cent in the 
LAND VALUE in ten years. 


Over 82 per cent of these farms are 
worked by owners. Only 16 per cent 


are tenant farmers in West Virginia. 

The value of the crops by the last 
census report was $96,537,459, a gain. 
of 167 per cent. 


Here is a rich market all by itself. 
Papers circulating from these cities 
listed below are distributed to nearly 
a million and a half people. 
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WHAT OUR READERS SAY 








Cleveland Shopping News 
January 19, 
To Eprror & PUBLISHER: 


1922 


A few comments, 


with your permission on Cleveland’s “Shop- 
ping News” as presented in your issue of Jan- 
uary 14, 1922 

If the advertising managers of the daily 
newspapers in Cleveland, will make a house 
to house canvas and put the following ques- 
tions to the housewives a true answer will be 
found for the actual value of ‘free distri- 
bution”: 

Q. No. 1. Do you actually read each copy 

of the Cleveland Shopping 

News? 

YQ. No. 2. Do you wish to continue to re- 

= ceive the paper ? 

A count of the answers to the above ques 
tions will show the following percentages. 

Ans. No. 1. Yes. 10% 

No. 90% 

Ans. No. 2. Yes. 12% 

No. 88% 

Now if the C. S. N. would charge 20c per 
month or year for subscription to the paper 
the circulation would be 15%. 

If some feature-reading matter etc. is added, 
circulation would be 18%. 

These percentages are based on “Humar 
Nature.” H. N. says that advertising will 
not sell itself and that nothing can take 
the place of a daily paper. Cleveland’s re 
tainers may insist that they want more readers 
and not lower rates but they will have to 
think up a better idea than trying to make 


advertising sell itself. 
CIRCULATION MANAGER 


An Added Word 








Fepruaky 13, 1922 
fo Epirork & Pus iisier May | add a few 
words to my previous communication regard- 
ing “Cleveland’s Shopping N 
(Feb. 11th issue, page 7, 5) It is 


venture of 


agreed that the . § - i 
by the N. R. D. G 


one well worth watching: 
Ass’n. 

Judging from paragraph 4 same article, it 
would seem that these less enterprising ad- 
vertisers have only lacked a leader and now 
feel that a beacon light is throwing its rays 
along the right (?) path. 


CIRCULATION MANAGER. 


Rights of Independent “Circulators 


29 Wuite St., Conoes, N. Y., Fes. 13, 1922. 
To Epiror & Pusiisner: Do you know of 

any newspaper publishers who handle their 

own circulation? For instance, a publisher 


who has routes delivered from the office through 


the circulation manager whose duty it is to 
furnish the boys and make collections from 
the homes the papers are delivered to. 

Also is it legal, in a position of this kind, 
for a publisher to refuse to sell to other 
newsdealers who want to handle the delivery 


of his publication as an individual independ- 
ent newsdealer 

If you cannot furnish us with this informa 
tion, kindly advise us where you think it pos- 
sible to obtain same. 


A, F. LAMARCHE 








Wants Church Advertising Data 


3301 Garfield Ave., Kansas A ae 
922 
4, 

To Epittor & PusiisHer: We at Paci City 
are endeavoring to develop a “Go-to-Church 
campaign. 

As cutlined and most generously sponsored 
and financed by a number of our solid, altruistic 
and far-seeing citizens, the plan, in brief, is 
this: 

x “‘Go-to-Church” series of full-page adver 
tisements, one each week in the news sections. 
strengthened by a number of small display in 
sets in the same section on Sunday—simply re- 
minders based on the campaign slogan—are ‘o 
be run in the local papers for a year. 

Francis H. Case, in his “Handbook on Church 
Advertising,” mentions your name in the list of 
those interested in the subject of Church Ad 
vertising. 

So desirous are we 
done in the way of 


to learn of what has been 
advertising religion on a 
broad scale, entirely independent of denomina- 
tion and creed, that we are availing ourselves 
of the privilege of getting in touch with those 
who have already beaten out in this field of 
work. Will you not be so kind as to tell us 
where we can secure material on the subject, 
how we may learn of compaigns which have 
been successfully used—the “Why and How” of 
religious advertising from the best known men 
in the profession? 


E. M. LAVOO. 


The Real Points in the Elwell Case 
New York, Fesrvary 3, 1922. 

To Eprtor & Pustisuer: I have noticed 
several items in Epitror & PuBLISHER on differ- 
ent dates, concerning the case of United States 
v. Elwell. I note today, in reading | your 
edition of January 28th, a review of decisions 
affecting newspapers, including an item con- 
cerning the Elwell case. 

All of these publications state that the 
point at issue in that case was whether a 
newspaper man was privileged to withhold 
from a court, or other properly constituted 
legal body, information concerning the source 
of news published by his paper. 


I do not know how this report first got 
started. This point is not involved in the 
case at all and never has been. As I repre- 


sented Mr. Elwell in this proceeding, I feel 


free to correct you. 


I do not do this in any spirit of criticism 
whatsoever As the lawyer in the case 
did not raise this particular point, because 


no such legal right ever was recognized by a 
ourt. I think it would require legislative 
enactment to give to the press this privilege. 
If this publicity should lead to any such legis- 
lative reform, it would be decidedly worth 
while from a newspaper standpoint. 
The point at issue in the Elwell case 
is whether a Federal Grand Jury, inquiring 
concerning a grand jury leak, and presumably, 


of course, making some inquiry about some 
crime committed, could compel a city editor 
to disclose the source of his news concerning 
the question involved Mr. Elwell did not 


claim the privilege as published in Epiror & 
PUBLISHER, but he did Slelen his constitutional 
against incriminati ng _guimself. 

Judge Fitz 
writ of habeas 
write this for the purpose 
you correct any publication 
but simply to advise you 
for your future guidance. 


ROY D. KEEHN 


Henry on a 
corpus. I do 
of suggesting 
heretofore 
of the real 


petition for a 
not 
that 
made, 
facts 


Church Advertising 

New York, December 12, 
To Epiror & PvuBLISHE: 
trom Edwin P. Beebe, 
Iron Age Publishing 
interesting story: 
The Rev. J. M. 
best known 

ompelled to retire 
blindness could 


1921 





I have a lett 
assistant treasurer of th 
Company telling a very 


Farrar, 
ministers in 


D.D., was one of the 
Brook lyn He was 
because of approaching 

He not be idle, so located 
at Mahwah, N. J. Although he was known all 
over America, for nine months he preached in 
this church to very 


small audiences. Some one 
lecided that his topics, his name and his gifts 
should be advertised. Immediately the church 
filled. Long lines of automobiles stood in front 
People came for miles. The building was 
packed every Sunday. Newspapers then began 
to copy his messages. He multiplied his aud 
iences many times 





man had a nation 
reputation and though he preached great 
sermons he was unknown until advertising lo 
cated him Thousands of ministers in this 
country are great preachers but they have lost 
their aspiration and inspirational power through 
the discouragement of small audiences; adver 
tising would increase their audiences and thus 
widen their usefulness. If only more of the 
advertising men would find other preachers like 


case where a 


Dr. Farrar at Mahwah, N. J., and thus fill up 
the buildings, their “talent” would thus be put 
into circulation, and the joy of service would 


gladden their hearts 


CHRISTIAN F 


REISNER 





For emi and Publicity Men 
MarinetTTE, Wis., Fes. 10, 1922 

To Epiror & PuBLisuerR: I 
your excellent publication you would 
tention to the enormous waste that prevails 
through the making and sending out both 
by advertisers and publicity agents of matrices 
too wide for the columns of papers to which 
they are sent. 

Among the large number of 
out there is a_ small 
for worthy objects 
are willing to cull 


wish through 


call at- 


things 
proportion of matter 
which many newspapers 
out and use as a matter 
of public benefit, but nine times out of ten 
these matters are sent out in matrix from 
13-ems to the column wide. Many advertising 
mats are also sent out either on that basis 
or on the 12%-em basis. 

the present time there are something 
350 daily newspapers using the 12-em 
measure and this number is being 
rapidly augmented by others. The greater 
bulk of the other dailies or especially the 
larger ones use the 12%-em measure while 
quite a number of the smaller publications 
use the 13-em measure. If all matrices were 
sent out on the 12-em measure basis they 
would be available to all daily newspapers. 

FRANK E. NOYES 


sent 





- 
_ 


over 
column 


Record for Valuable Information 


JACKSONVILLE, Fla., Feb., 7, 1922. 
To Epitror & PUBLISHER: Although a 
little late, I trust you will accept my _hearti 


est congratulations on your splendid Year Book 
Number. In my inion this issue contains 
more information a value to advertisers and 
publishers than any other issue of any pwub- 
lication that has come to my attention. 


W. A. ELLIOTT, 


Business Manager 
Jacksonville Times-Union. 





Real Estate values have 
Business Depression 


Touched Us! 
1921 
was the biggest year in the history of the 
ASBURY PARK (N. J.) PRESS 
leading Evening and Sunday newspaper 


NORTH JERSEY COAST 
where business and pleasure unite to 
make us prosperous and a market for the 
World’s goods. 
FRANK R. NORTHRUP 
Special Representative 


350 Madison Avenue, New York oy 
Association Building, Chicago, . 


doubled! 
Never 





for February 18, 





1922 


Praise from Sir Hubert 

New York, Fes. 6, 

To Epitor & PuBLISHER: 
late you on 


1922. 
May I congratu- 
the extraordinary completeness, 


scope, and unique value of your Year Book 
Number, 1921-1922. 

So many valuable and accurate statistics 
about newspapers’ circulations, rates, execu- 


tives and agents have never 
lected to my knowledge. 
o not see how any 
advertiser, or 
without it. 


before been col- 
newspaper, national 
advertising agency, can do 
BRADFORD MERRILL, 


General Manager, Hearst Newspapers. 








Twenty-Six Years’ Worth 
Ho.tpen, Mo., Fes. 8, 
& PuBLISHER: 


1922. 


fo Epitor Your Interna- 


tional Year Book Number was a marvel. I 
intend to make it worth to me my subscrip- 
tion for the next 26 years. 

I.. C. HOBART, The Holden Progress. 


alee: and Cents Value 
Sioux Fatts, S. D., Jan. 17, 1922. 
To Eprtor & PustisHer:—Epitor & Pus- 
ISHER is surely putting across some mighty 

good special feature articles that are not only 
mi aking your excellent publication of more in- 

erest to publishers in a news way, but in dol- 
an and cents. 

I refer in particular to a recent issue of 
Eprror & PuBLtsuer that contained a miniature 
reproduction of a special page showing a slogan 
contest. Through the aid of a reading glass to 
vet at the contents of the page, the Argus- 
eader cashed in on the idea resulting in three 
pages of extra advertising from local merchants 
ind this made such a hit that we are just now 
repeating the dose with three more pages of 
advertising of the same character. 

If your good organization has 


' 


any more of 


come visitor in our news department ang 


this kind of dope up their slee 
lish on an enlarged scale. May Wa’ qelease pa 
feature be developed to take in a let of 
stunts being pulled off by enterprisin smi 
to fill in dull advertising Pericds © aber 
Your weekly page of “Hunches” is 


to good advantage with 
stories 


Suggestions for featans 
“Dollar Pullers” 


is another good one ofiy 

The high quality of 
HUBER’'S Grit-Free 
BLACK NEWS INKs 
also prevails in HUBERS 
COLORED INKS 
for comic and magazine 
supplements. 





Manufactured by 


INetluber 


Main Office: NEW YORK 


HUBER’S colors in use since 17% 














> 
YOU have a personality. 
Your company has a personality. 
People who buy your goods gradually 


come to picture that personality when 
they see your goods. 


If they don’t visualize that individu- 
ality they soon stop buying your goods 


When you put on your hat or over- 
coat, when you step into your car, when 
you buy when 


a collar, carve a 


roast, your mind pictures somebody— 


you 


Somebody, a personality, an individ- 
uality, which you yourself have built 
up as that of the firm that produced the 
hat, the overcoat, the collar, the roast. 

Is our advertising putting the per- 
sonality of your institution into the 
minds of the people? 


* * * 


Is It Selling Your Goods! 


Is your advertising so good that, even 
if your name were taken out of it and 
that of your biggest competitor sub- 
stituted, it would still advertise you? 


Is your advertising the kind that will 
not fit any other concern than yours? 


Is your advertising yours? 


Or is it just so many words, interest- 
ing enough, grammatical enough, sensi- 
ble enough—but just so many words 
that anybody else in your line could 
use just as profitably? 

Look at the Eveready Flashlight ad- 
vertising. Or the Wilson advertising. 
Or the Haynes advertising. Or the 
Goodrich advertising. Or the Prest-O- 
Lite Battery, Diamond Tires, Scott’s 
Mineralava, Mead Cycle, or Hartmann 
Trunk advertising. 

Or look at the advertising of any 
other of our customers. 

There isn’t a line, or a slogan, or a 
paragraph, or a picture in any of them 
that doesn’t de/ong there. 


WM. H. 


NEW YORK 
1 West 37th Street 
AKRON, OHIO 
Peoples Savings Bank Bldg. 





Is Your Advertising Yours? 


RANKIN 


Associated with Charles F. Higham, Led. 


WASHINGTON, D.C. CHICAGO 
610 Riggs Bldg. 104 S. Michigan Ave. 
SAN FRANCISCO TORONTO, CANADA 


Call Bldg. 


—_ 


It is their own advertisement. It is 
themselves in print. 
That’s why they succeed. That's 
why we succeed 
* * * 


HunpbrEbs of business men have 
spoken to us about our own adver- 
tisements. 

We have plenty 
good competition. 


of competition— 
We respect it, just 
as you respect your good competitors. 

But we venture to say that if one of 
our competitors ran an advertisement 
exactly like this one—(which they would 
not do, being competitors with good 
judgment)—it would advertise us to you 


We are working for ourselves just as 
we work for our customers. 

Our field is greatly limited. Our 
work requires thought as well as ef- 
fort. We add new talent as rapidly as 
we grow up to the volume that justi- 
fies it, but our rule is to take care of 
what we have and to take care of it 
as though it were all we ever were 
going to have. 

Ten to one that is your rule, too. 

We know that advertising will sell 
a product, because this advertising of 
ours sells our services to advertisers 
and prospective advertisers. 

It will interest prospective adver- 
tisers to know that we have a mer 
chandising Board of 8 men—two in 
New York, two in Chicago, one in 
Washington, D. C., one in Akron, one 
in San Francisco, and one in Toronto. 
to co-operate with the Sales and Mer- 
chandising Departments of our custo- 
mers. This Board is supported by 1000 
Merchandising Representatives in as 
many cities and towns and _ renders 
very unusual service. 

We would like to get in touch with 
advertisers interested in the kind of 
advertising described in this advertise- 
ment. Write or telephone our nearest 
office. 


COMPANY 


, London, England 


32 Front St., West 








—— 
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. “cream” of what the other fellows 
some, OF _" stimulate business and put new life 
are doertising and circulation methods, 
a real and worth while enterprise and 

a “Let the good work go on, and raise 
apo if necessary. I hope they all appre- 
be upbuilding program of Epitor & Pus- 
LIsHER aS We do. 

B. C. DOW, Manager, 


The Daily Argus-Leader 


Wants Latin American Data 
Montreat, Fes. 11, 1922. 
vo Epiror & PustisHer: We have received 
To Epiv*national Year Book for 1921-1922 
er re much interested in the information 
io foreign newspapers. We miss, however, 
the nformation on newspapers in the West 
~ and Eastern South America and would 
- know if this information could not be 
> at It seems. to us much more import- 
ee] vital than such outlying points as 
ce etc, and would like to know if you 
ng es this or where we could obtain 
cal J ; 
such information. Sate o 
~ DOMINION ADVERTISERS, LTD., 
R. O. Stevenson, President 


Indies 


“A Child in Comparison” 
Cuicaco, Fes. 6, 1922 
1 . P ; : You are to be 
To Evitor & PUBLISHER Q : a. 
tulated for your wisdom and oresight 
ag ane out the Year Book. While it is 
remarkable work at the present time, it is 
A+ a question of years until the present 
edition will be but a child im comparison. 
BARBOUR’S ADV. RATE SHEETS, IN¢ 
Justin F. Barbour, President. 





Appreciation from One Who Knows 
Sweetwater, Tex., Fes. 6, 1922 
To Epiror & Pustisner: Allow me to ¢x 
tend my congratulations on the Year Book just 
received. Only a newspaper man can _ realize 
the vast amount of work necessary in the com 
pilation of such an edition or appreciate its 
value to the industry 
MINOR SHUTT, Manager, 
Sweetwater Reporter. 


Invaluable to a Publisher 
Staunton, Va., Fes. 10, 1922. 

To Epiror & Pusiisner: Allow us to con- 
gratulate you upon the splendid International 
Year Book Number recently issued It is 
invaluable to a publisher and we assure you 
that we will preserve and use ours continu- 
ally. We beiieve that every publisher will 
feel indebted to Epitor & Pustisuer for the 
compilation of the data contained in this edi 


"ons EADER PUBLISHING COMPANY, 
Per A. F. Riffe 





Congratulations! 
Cuicaco, Fer. 4, 1922. 
To Epitor & PUBLISHER 1 want to con 
eg you upon your International Year 


jook . 
GEORGE M. COOK, 
Public Relations Department 
Swift & Company, Chicago. 


A Good Thing 
Wasuincton, Pa., Fen. 4, 1922. 
To Eprror & Pusiisner: I thought the 
full page advertisement in the Year Book was 
avery good thing for all our papers, and 
have had several favorable comments on it 
JOHN L. STEWART, 
Washington 
Beaver Times | 
Beaver Falls Tribune 


Observer-Reporter 


Advertising Staff Uses It 
Puitaperpnia, Fes. 3, 1922. 

To Epitor & PustisnHer: I spent the whole 
morning in going over your Year Book, and 
feel that I want to spend some more time 
on it as soon as the opportunity presents 
itself. 

It is so full of informative data that I am 
ving a compilation made up of some of it 
for use by various members of the advertis- 
oa seen both in the local and national 
eld. 


GEORGE L. GOLDSMITH, 
Advertising Manager, 
Public Ledger Company. 


Wants It Twice a Year 
New York, Feb, 6, 1922. 
To Eprror & Pusiisuer: I’ve just finished 
treading it over for the second time—The Inter- 
national Year Book Number for 1921-1922— 
and have put it in a secure place for ready 
teference fcr the rest of the year. It’s great— 
st ever. Now please let me make again 
the suggestin I made you about a year ago. It 
is this: Make your International Year Book a 
semi-annual event—July and January. 
GREENVILIE TALBOTT, Manager, 
New Era Features. 


From President of N. A. N. E. 
Fort Wortu, Tex., February 10, 1922. 
To Evitor & Pusiisner: I thought last year’s 
¢dition of your International Yearbook was 
just about as complete an encyclopedia of in- 
‘ormation as it was pessible to produce, but the 
1922 edition goes far beyond. It appears to me 
t no executive can afford to be without a 
copy the a year round. The information it 
contains is of extraordinary value and I know 


of ne other source from which it could be ob- 
tained. I congratulate Epitor & PueLisHER 
upon its achievement 
A. L. SHUMAN, 
Advertising Manager and Treasurer, 
Fort Worth Star-Telegram. 


Of Permanent Value 

St. Louis, February 11, 1922. 
_To Epitor & Pustisuers Your International 
Yearbook Edition is regarded as one of the 
most valuable records on file in our service de- 
partment We have occasion to use -it fre- 
quently, which makes it a permanent and vailu- 
able record. You are to be congratulated on 
its compilati« n. 

GEORGE M. BURBACH, 
Advertising .Manager, St. Louis 
Post-Dispatch. 


Why Be Selfish? 

LoGansport, Ind., January 31, 1922. 
To Epitor & Pustisner: As circulation man- 
ager of the Logansport (lid.) Pharos-Tribune 
I have secured at least six suggestions which I 
could use to great advantage since you started 
the “Dollar Pullers’’ department. Why be 
selfish, let us all pass «n our ideas te the other 

fellow. 
LOUIS HYMAN, Circulation Manager, 
Logansport (Ind.) Pharos-Tribune 






Reflects Much Credit 

Witmincton, Der., Feb. 7, 1922 
To Evitor & PusBLtsuer: I want to con 
gratulate Epitor & PuBLiIsHer on your Inter 
ational Year Book Number, which has just 
ippeared. It is a_ remarkable compilation of 
newspaper data, which is sure to be invaluable 
») everyone in any way interested. I am sur 

it reflects much credit on your organization. 

WM. F. METTEN, 
Publisher, Every Evening 


Good Book to Have Handy 
Fatt River, Mass., Fes. 3, 1922 

fo Epitor & PustisHer: The International 
Year Book 1921-1922 received and will say 
that it is a corker—putting it mildly. It 
certainly contains all information that is not 
only useful to the publisher but the advertiser 
and the advertising agent as well. It is a 
mighty good book to keep handy for the year 
1922 





THE EVENING HERALD, 
Edward Gans, General Manager 





From an Agency Space Buyer 

Toronto, Ont., Fes. 9, 1922. 
fo Epitor & Pvustisuer: Your Interna- 
tional Year Book Edition is the most com- 
plete thing of its kind that we have ever 

seen Please accept our congratulations. 

J. J. GIBBONS, LIMITED, 

M. Pernell 


Fine Piece of Work 
Hupson, N. Y., Feb. 7, 1922 
lo Epiror & PuBLISHER Permit us to con 
gratulate you upon your very interesting Inter- 
national Year Book Number. That was a fine 
piece of work and you deserve a great deal of 
credit for getting it out in such a short period 
of time after January 1. 
HUDSON REPUBLICAN, 
E. C. Van Loan, Gen. Mer 





Farewell Dinner for Captain Lucier 

\ complimentary farewell banquet and 
dance to Capt. Dustin S. Lucier, until 
recently automobile editor of the Boston 
Herald, was given at the Copley Plaza 
Hotel, February 13. Capt. Lucier leaves 
the Herald after 15 years’ service to be- 
come publisher of the Marlboro ( Mass.) 
Daily Enterprise and five weekly papers. 
He was presented with a traveling bag, 
fitted with a set of toilet articles fin- 
ished in ebony. Mrs. Lucier, a well known 
newspaper woman, was presented with a 
bouquet. Speakers included Gov. Chan- 
ning H. Cox, Major-General Clarence R. 
Edwards, Mayor James M. Curley of 
Boston, Robert Lincoln O’Brien, editor 
of the Herald, E. W. Preston, advertis- 
ing manager of the Herald-Traveler, and 
“Mose” Williams, editor of the Traveler. 
Mrs. Mary Mahoney, a Boston News- 
paper woman, was toastmistress. 

Adopts Oregon Code 

Under a. streamer “Newspaper Ethics,” 
the Duluth Herald last week published 
the code of ethics adopted by the Oregon 
State Journalism Conference on a full 
page, with the statement that “it is 
heartily in sympathy with every ideal 
here stated,” adding, “The Herald adopts 
this code as its own, and commends it to 
the thoughtful attention of its employes, 
readers and advertisers.” 


Editor & Publisher for February 18, 





1922 





OAL 
RESOURCES 


Illinois has thirty-six thousand eight 
hundred square miles of coal suffi- 
ciently thick to justify mining under- 
lving the surface of the State. 


Illinois leads the nation in potential 
production of coal, having approxi- 
mately 240,000,000,000 tons; only 
about one per cent of which has so 
far been used up. 


The production in the State last year 
was 90,050,000 tons. 


Coal is produced from 838 mines in 
53 of the 102 counties of the State. 


Illinois coal is sold for commercial 
use to fourteen States and 373 ship- 
ping mines are served by 40 railroads. 


Illinois daily newspapers reach 
every class of wage earner in the State. 
Their influence and pulling power 
will produce maximum results. 


Concentrate your efforts in these 
newspapers. 















e Rate for Rate for 
2,500 10,000 
Circulation Lines Lines 
Bloomington Pantagraph .......(M) 17,718 .05 .05 
Chicago Evening American...... (E) 395,427 .60 -60 


Chicago Herald-Examiner ......(M) 
Chicago Herald-Examiner .......(S) 
Chicago Daily Journal 
*The Chicago Daily News........(E) 
*Chicago Evening Post..........(E) 


359,386 -55 55 
738,788 85 85 
115,406 -26 .24 
395,665 -65 -65 

42,646 -25 -12 


Chicago Tribune ......... -..-(M) 483,272 -70 -70 
Chicago Tribune ..............(S) 801,881 1.00 1.00 
*Lincoln Courier-Herald ........(E) 1,988 .02 .02 
*Moline Dispatch ..... jedigmas deen 9,732 .04 .04 
*Peoria Journal-Transcript. ... . (M&E) 29,051 -11 .09 
DONE sho cacacecenacionec Que 23,876 075 .06 


Rock Island Argus.............(E) 
Sterling Gazette ..............(E) 


9,255 -04 -04 
4,999 -03 -03 


Government Statements, October 1, 1921. 
*A. B. C. Publishers’ Statement, October 1, 1921. 






























Editor 


& Publisher 








TIPS FOR AD MANAGERS 








N. W. Ayer & Son, 300 Chestnut street, 
Philadelphia. Reported to have secured _ac- 
count of Charles Gulden, Inc., mustard, New 
York. 

N. W. Ayer & Son, 30 State street, Boston. 
Reported to be placing 30,0000-line contracts 
in selected cities for Tel-U-Where Service. 

Barton, Durston & Osborn, Inc., 25 West 
45th street, New York. Has obtained adver- 
tising of Batchelder & Snyder Company, 
meat packers and poultry dressers, Boston. 

Earle S. Barber, Wrigley Bldg., Chicago. 
Making 5,(0-line contracts with newspapers 
for Charles Kaufmann & Brothers. 

J. D. Bates Advertising Agency, 257 Main 
street, Springfield, Mass. Placing orders 
with newspapers for Hendee Manufacturing 
Company, Springfield, Mass. 

George Batten Company, 381 4th avenue, 
New York. Reported to be asking newspapers 
for co-operation for Cliquot Club Company, 
“C. C. C.” ginger ale, Millis, Mass., which ac- 
count it places; making yearly contracts for 
the Columbia Graphophone Company; about 
to begin large newspaper campaign in New 
England for Dairymen’s League Co-operative 
Association, Inc., Utica, N. Y., Girard Ham- 
mond, advertising manager; making 19,000-line 
yearly contracts for Waitt & Bond. Send- 
ing out 12-inch orders, 4 columns, 26 times, 
for the Electric Storage Battery Company. 

Betting-Thompson-Madden, Globe Bildg., 
St. Paul, Minn. Maxing contracts with Penn- 
sylvania newspapers for Home Comfort Com- 
pany, bread cabinets, St. Paul, Minn. 

Blackman Company, 


116 West 42d street, 
New York. Making contracts and placing 
five-time orders with newspapers in various 
sections for Procter & Gamble Company, 


“Ivory Soap,” etc., Cincinnati, Ohio. 

Boston News Bureau, 437 Brunswick Bldg., 
Boston. Sending out 40-line orders for the 
Cunard Steamship Lines. 


Burnet-Kuhn Advertising .Company, 39 
South La: Salle street, Chicago. Placing orders 
with Pennsylvania newspapers for New York 
Daily News, Park place, New York. 

Calkins & Holden, 250 Sth avenue, New 
York. Placing orders with some Western 
newspapers for Consolidated Cigar Company, 
“Deutch Brand,” East End avenue and 81st 
street, New York. 

Chambers Agency, Inc., Maison Blanche 
Bldg., New Orleans. Has secured account of 
Standard Oil Company of Louisiana, “Stano- 
cola” oil and gasoline, Baton Rouge, La. 

Nelson Chesman & Co., 1127 Pine street, St. 
Louis. Reported will place orders with Mid- 
dle Western newspapers for J. D. Street & 
Co., auto oils and greases, St. Louis; sending 
out 28-line orders 2 times for Akron Trust 
Co. 

Churchill-Hall, 50 Union square, New York. 
Placing orders with Pennsylvania newspapers 
for Hennaform. 

Wendell P. Colton Company, 165 Broadway, 
New York. Reported will use newspapers in 
cities with population of 10,000 and over for 
Durham-Duplex Safety Razor Company, 
Jersey City, N. J. 

Condensed Bluing Company, Chicago. An- 
niounces will begin advertising campaign in 
Chicago, opening with full page March 5. 
Copy to run each Sunday thereafter to Nov. 
26 on 10,920-line contract, on behalf of “Little 
Bo-Peep Ammonia” and “Little Boy Blue 
Bluing.”’ 

Critchfield & Co., Brooks Bldg., Chicago. 
Handling account of David J. Molloy Com- 
pany, decorative and embossed effects on 
leather, artificial leather, etc., 2857 North 
Webster avenue, Chicago. 

Critchfield & Co., 223 West Jackson Blvd., 
Chicag. Sending out 41-line orders for H. S. 
Peterson & Co. 

D’Arcy Advertising Agency, International 
Life Bldg., St. Louis. Renewing newspaper 
contracts for Coca Cola Company, Atlanta. 

Dauchy Company, 9 Murray street, New 
York. Again placing copy with netvspapers 
in various sections for Allen S. Olmstead, 
“Mother Gray’s Powder,” Le Roy, N. Y. 


George L. Dyer Company, 42 Broadway, 


New York. Reported to be preparing a news 
paper list for Gillette Safety Razor Com 
pany, Boston. 


Erwin, Wasey & Co., Inc., 58 East Wash- 
ington street, Chicago. Making  19,000-line 
yearly contracts for the Goodyear Tire & 
Rubber Company. 


Evans & Barnhill, 10 East 43d_ street, New 


York. Placing orders with Pennsylvania 
newspapers for Rosenthal Brothers, “R. B.” 
cigars, 353 East 73d street, New York. 


Federal Advertising Agency, 6 East 39th 


street, New York. Sending out orders for 
H. O. Cereal. 
Charles H. Fuller Company, 623 South 


Wabash avenue, Chicago. Making 2,500-line 
and 500-line contracts for F. A. Stuart Com- 
pany “Pyramid Drug Company;” sending out 
orders for W. S. Rice. 

Gardner-Glen Buck Advertising Agency 
1627 Locust street, St. Louis. Making 5,000 
line yearly contracts for the Phoenix Knit- 
ting mills. 


Glaser Corporation, 80 Boylston street, Bos- 


ton. Interested in all mail order sections of 
Sunday newspapers and other mail order 
mediums. Will place contracts within next 
three weeks in large liet for mail order adver 


tiser, selling through boy and girl agents: 
sending out contracts on large space to New 
England newspapers on “Bosak’s Horke 
Vino,” a tonic, manufactured by Bosak Manu- 
facturing Company, Erie, Pa.; New England 
office, 46 Clinton street, Boston: 

Gornay, Inc., 605 5th avenue, New York. 
Using full pages for the Rice Leaders of The 
World Association. 

Grandin-Dorrance-Sullivan, 130 West 42d 
street, New York. Placing copy with news- 
papers for National Vacuum Cleaner Manu- 
facturers Association, Cleveland. 

Charles C. Green Agency, 15 West 37th 
street, New York. Making 2,000-line con- 
tracts for J. Wiss & Sons. 

Green-Lucas Company, 103 South street, 
Baltimore. Making yearly contracts for Rob- 
ert Garrett & Sons. 

Guardian Advertising Agency, 511 Sth 
avenue, New York. Making 2,800-line yearly 
contracts for the International Consolidated 
Chemical Company. 

Guenther-Bradford Company, 7 South Dear- 
born street, Chicago. Making yearly con- 
tracts for George H. Mayr Company. 

Hanff-Metzger, 95 Madison avenue, New 
York. Again placing orders with newspapers 
in various sections for Famous Players- 
Lasky Corporation, “Paramount Pictures,’’ 485 
5th avenue, New York; making yearly con 
tracts for the Chilean Nitrate Committee; 
reported will place 900-line orders in large 
list of newspapers in connection with Para 
mount Week, Mar. 4-11 for Paramount Pic- 
tures. 

E. W. Hellwig Company, 299 Madison ave- 
nue, New York. Sending out orders to be 
used 2 times a week for 2 months for the 
Tyrrell Hygienic Institute. Placing three 
month schedules with newspapers for Corn 
Products Refining Company, “Karo” and 
“Mazola,” 17 Battery place, New York. 

Henri, Hurst & McDonald, 5§ East Wash 
ington street, Chicago. Placing contracts 
with newspapers generally for Lloyd Manu 
facturing Company, baby carriages, Menom 
inee, Mich. 


Hicks Advertising Agency, 217 Broadway, 


New York. Has accounts of the Silver Com- 
pany and M. Goldstein Corp., both dress 
manufacturers. 

E. T. Howard Company, 117 West 46th 


street, New York. Again placing orders with 
newspapers for Frank C. Clark, tours, Times 
Bldg., New York. 

Hoyt’s Service, 116 West 32d street, 
York. Making 1,000-line contracts for 
Russell Manufacturing Company. 

Wylie B. Jones Adv. Agency, 107 Chenango 
street, Binghamton, N. Y. Using 28-line copy 
40 times for Stearn’s Electric Paste. 

N. W. Keane, 99 Nassau street, New York. 
Placing orders with New York newspapers 
for W. A. Taylor & Co., “Bau” olive oil, 
29 Broadway, New York. 

Martin V. Kelley Company, 327 South La 
Salle street, Chicago. Using 500 inches in one 
year for the Woolson Spice Co. 

Lord & Thomas, Mallers Bldg., Chicago. 
Making 5,000-line yearly contracts for Palm- 
olive Company “Troco butter.” 

Manternach Company, 983 Main street, 
Hartford, Conn. Placing orders with Penn- 
sylvania newspapers for Fuller Brush Com- 
pany, Hartford. 

_ Matteson-Fogarty-Jordan, 223 North Mich- 
igan avenue, Chicago. Using 41-line, 1-time 
for E. J. Reefer Yeast. 

Harry C. Michaels Company, 113 Lexington 


New 
the 


avenue, New York. Has secured account of 
Carlsbad Products Company, “Carlsbad 
Sprudel Salt,” 90 West street, New York. 


Making 1,000-line and 2,800-line contracts for 
the Underwood Typewriter Company. 
Mitchell-Faust Advertising 
Seuth Dearborn street, Chicago. Placing 
orders with Middle Western newspapers for 
Marshall Field Company, “Carmen” hair net, 
Chicago. 


Company, 7 


Byron G. Moon Company, I 
Bldg., Troy, New York. Making 504-line 
contracts for A. P. W. Paper Company. 
_Morse International Agency, 449 4th avenue, 
New York. Making contracts with New 
England newspapers for Northern American 
I:ye Corporation, 
_H. K. McCann Company, 61 Broadway, New 
York. Reported will make up newspaper lists 
during next month for Standard Oil Company 


nc., Proctor 
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We can increase your business— 
you want it increased. 


You have thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 


Established a Quarter of a Century 
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of New York, New York; has secured ac- 
count of Thaddeus Davids Ink Company, New 
York. 

Robert M. McMullen Company, 522 


avenue, New York. 


Sth 
Making yearly contracts 


for the products of F. F. Dalley Company. 
New York, Inc. 
Newell-Emmett Company, 120 West 32d 


street, New York. Making yearly contracts 
for the American Chicle Company. 


Patterson-Andress Company, 1 Madison 
avenue, New York. Placing orders with 


Pacific Coast newspapers for Franklin Auto 
Company, Syracuse, N. Y. 

Peck Advertising Agency, 347 Sth avenue, 
New York. Renewing some newspaper con- 
tracts for Englander Spring Bed Company, 
102 West 32d street, New York. 

Power, Alexander & Jenkins, Madison 
Bldg., Detroit. Renewing newspaper con- 
tracts for Paige-Detroit Motor car Company, 
Detroit. 

William H. Rankin Co., 104 South Michigan 
avenue, Chicago, Ill. Reported will make up 
list of newspapers during March for Haynes 
Automobile Company, Kokomo, Ind. 

William H. Rankin Company, 1 West 37th 
street, New York. Using 224 lines, 6 times 
for the National Carbon Company. Again 
placing orders with newspapers in Ohio, New 
England and Pennsylvania for American Ever 
—— Works, flashlights, Long Island City, 
N. 


Philip Ritter Company, 185 Madison avenue, 
New York. Using about 50 newspapers in 
Pennsylvania, Ohio, Virginia, West Virginia 
and North Carolina for Young & Griffon, 
““Franco-American” Coffee; using from 50 to 
450 lines 3 times a week for three months; 
sending out orders in New York State for 
General Chemical Company, to be used 3 
times a week for 40 weeks. 
Ruthrauff & Ryan, 404 4th avenue, New 
York. Making yearly contracts for Ironized 
Yeast & Steroline Companies. 


Saxe Advertising Agency, Inc., 319 Wash- 


ington street, Boston. Placing advertising 
in Alabama newspapers for Panco Rubber 
Company, Chelsea, Mass., “Panco” shoe 


soles. President Saxe is in Alabama placing 


contracts where co-operation is secured 


dk 





Lenten Season as this one. 


2.3.8 
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every name, we urge you to 


©..£..3..8..2..8..8 Seclecleclesloclesleclacleclocloclesfectos! 
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‘NOTE: This Advertisement, written by Dr. William T. Ellis, is offered by 
him and by THE EDITOR AND PUBLISHER, for the free use on March 4 
of any newspaper. Others will appear in subsequent issues. A group of 
lecal laymen, willing to pay for this advertisement in half-page size, may 
usually be secured by the advertising department, with the cooperation of 

y the local Church Federation or Ministerial Union 

t 








THE MEANING OF AN 
UNUSUAL LENT * 


Tomorrow is the first Sunday in Lent. 


Even during the war the world scarcely knew so unusual a 


World events have conspired to solemnize men’s minds. 


International strain, economic distress, unprecedented unem- 
ployment, almost universal political, social and industrial out- 
breaks, mental dissatisfactions,—these and kindred causes have 
created a new and world-wide spiritual questing. 


_ Persons ordinarily thoughtless and materially-minded are ask- 
ing themselves whether the answer is not just—GOD. 


With a serious consciousness of her duty, and of her owr 
shortcomings, the Christian Church of every order is today lift- 
ing up her voice with new earnestness to cry the words of Jesus: 

“COME UNTO ME, ALL YE THAT 
LABOR AND ARE HEAVY LADEN, AND 
I WILL GIVE YOU REST.” 


So extraordinary and so great are the human needs of the 
world at this present hour, that with a fresh solemnity and 
insistence the Church summons men and women to enter her 
doors to discover the eternal satisfactions of the Christian Faith: 


“Ye Shall Find Rest Unto Your Souls” 


The message of Lent, which is also the all-the-year-round 
message of the Church, is the only final answer to the problems 
and needs .of our troubled times. 


Therefore, in behalf of all the Churches of our community, of 


Go To Church Tomorrow 


In Case of Illness, Death or Other Trouble. 
Any Minister Will Be Glad to Help. ; 


Frank Seaman, Inc., 470 4th aven: 
York. . Making 2,800-line contracts for the 
Studebaker Corporation. 


Russel M. Seeds Company, 330 North 4 
ian street, Indianapolis. _ Making 2a he 
yearly contracts for the Pinex Company : 

Floyd Short & Partners, Inc, 3 y 
Michigan avenue, Chicago. Placing spe 
copy with newspapers for Brown Shoe Com. 
pany, Inc., “Buster Brown” shoes, St, Lonis, 
Franklin P. Shumway Company, 453 WwW ‘ 
ington street, Boston. Has obtained Frensh 
Shriner & Urner shoe advertising ace 
and for present is using newspapers in Po 
where company has its own stores; also a 
New England newspapers for Oriental te 
& Coffee Company, Boston, tea and coffee 

S. O. S. Manufacturing Company, Chic. 
Reported beginning advertising in large mo 
for S. O. S., a new product for den 
aluminware and utensils, in newspapers, 

Street & Finney, 171 Madison 
York. Placing orders with 
newspapers for Gordon-Pew 
pany, Gloucester, Mass. 

Sweeney & James, 1632 Ex 
Cleveland. Making 10,000-line co: 
newspapers for the Jordan 
pany of Cleveland. 


,Avenue, Ney 
New | England 
Fisheries Com, 


‘lid avenue 
mtracts With 
Motor Car Com. 


J. Walter Thompson Company, Ly; 
Bldg., Chicago. Placing orders with ae 
papers generally for Towle Maple Products 
Company, “Log Cabin” syrup, St. Pau! 
Minn.; reported handling account of Diameal 
Crystal Salt Company, St. Clair, Mich. 
again placing orders with newspapers jg 
Scholl Manufacturing Company, 213 Wee 
Schiller street, Chicago. \ - 
J. Walter Thompson Company, 244 Madison 
avenue, New York. Making 2,800-line con 
tracts for Lever Brothers, ; 
Thresher Service, 135 Liberty street New 
York. Sending out orders for Mustard Prod. 
ucts, Inc. 
: 'y, Inc, 

lia. Making 5,000-1 
Tanlac. 
Franc's R. Waters 
Springfield, Mass. Reported placing Copy i: 
list of New England newspapers for Tait 
Brothers, Springfield, Mass., “Eskimo Pie” 


ebebefeleieetebbit 


Tracy-Parry Compan 
Bldg., Philadelp! 
contracts for 


LaFayette 
ine yearly 


Advertising Agency, 
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SIMMONS NEW VIGILANCE HEAD 


Green Continues in Charge of Better 
Business Bureaus and Volunteers 


Jerome Simmons, of the district attor- 
aff, New York City, has resigned 
and will become counsel of the national 
vigilance committee of the Associated 
Advertising Clubs of the World. This 
appointment, as well as that of H. J. 
Kenner as director of the vigilance com- 
mittee, has just been announced by the 
operating committee of the vigilance de- 
partment, consisting of Harry D. Robbins 
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for the Akron (Ohio) Beacon-Journal, 





the Fort Wayne (Ind.) News, and 30 
other newspapers included in the rcep- 
resentation list of M. C. Watson, Inc., 
New York. 








Des Moines Papers Form Syndicate 


The Des Moines Register and Tribune 
has organized a syndicate department to 
sell features to other newspapers. For 
years the Register and Tribune have 
been producing many of their own fea- 
tures. About thirty newspapers are now 
on its list of clients 











of New York, Merle Sidener of Indian- eae 
apolis and Herbert S. Houston of New 
York. William P. Green continues in 
charge of Better Business Bureau and 
Volunteer Vigilance Committee work. 
Hugh Smith has been appointed secre- 
tary of the committee. 


Monotype Acquires Adding Machine 


The Lanston Monotype Machine 
Company, Philadelphia, is using space 
in several hundred. daily newspapers to 
announce its purchase for cash of the 
business patents and all assets of the 

——— — Barrett Adding Machine Company. 
Swan Adds to List a 


Carroll J. Swan, publishers’ repre- Mobile Register a Centenarian 


gntative, of Boston, has been placed 
in charge of the New England territory 


The Mobile Register has just celebrated 
its hundredth birthday. 
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ORTY-THREE years ago Alerander Graham Bell, the in- 

ventor of the telephone, wrote this inspired forecast: “It is 
conceivable that cables of telephone wires could be laid under- 
ground or suspended overhead, communicating by branch wires 
with private dwellings, country houses, shops, manufacturers, 
ae., and a man in one part of the country may communicate 
by word of mouth with another in a distant place.’’ 

At the right, an old print of Bell lecturing on telephony, 1877. 


Foresight 


More than forty years ago, when the telephone was still in 
its experimental stage, with but a few wires strung around 
Boston, the men back of the undertaking foresaw a universal 
system of communication that would have its influence upon all 
phases of our social and commercial life. 


They had a plan of organization capable of expansion to 
meet the growth they foresaw; and their wisdom is borne out 
by the fact that that plan which they established when tele- 
phones were numbered by dozens is efficient now when 
telephones are numbered by millions. 


This foresight has advanced the scientific development of the 
art of telephony to meet the multiplied public requirements. It 
has provided for funds essential to the construction of plant; for 
the purchase of the best materials on the most advantageous 
terms ; for the training of employees to insure skilled operators ; 
for the extension of service in anticipation of growth, with the 
purpose that no need which can be foreseen and met will find 
the Bell System unprepared. 


The foresight of the early pioneers has been developed into 
a science during the years which have elapsed, so that the plan- 
ning of future operations has become a function of the Bell 
System. This is why the people of the United States have the 


most efficient and most economical telephone service inthe world. 


“BELL SYSTEM” 
AMERICAN TELEPHONE AND TELEGRAPH COMPANY 
AND ASSOCIATED COMPANIES 
One Policy, One System, Universal Service, and all directed 














toward Better Service 


Twice As Many Silos 


IN 


in the Country 





WISCONSIN 


As in Any Other State 


The use of the modern silo is an 


indication of scientific farming, of 
care to avoid waste of healthy, pro- 
ductive cattle, of foresight and good 


management in all things. 


It is a distinct mark of progressive 
farmers—that sort of farmer is the 


backbone of the nation. 


In Wisconsin there are 189,295 
families of such farmers, and 159,610 
of these farmers own their own farms. 


This territory and these farmers 
can be reached and sold through this 


list of daily Wisconsin papers. 


you using them? 


Are 
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Eau Claire Leader-Telegram....... (M&E) 
*Fond du Lac Reporter .............. (E) 
BR FRR) ack i'n Kh ca ccsidcavons (E) 
Madison (Wis.) State Journal...... (E&S) 
a re (E) 
*Milwaukee Journal ................. (S) 
Milwaukee Sentinel .............. (M&E) 
Milwaukee Sentinel ................ (S) 
Seay SU 6h. ocesdccdev cages (E) 
Superior (Wis.) Sunday Times........ (S) 


Government Statements, Oct. 1, 1921. 


Rate for 


Circulation 5,000 lines 


7,900 
8,757 
5,801 
6,238 
17,111 
111,862 
87,593 
83,864 
63,545 
17,588 
8,000 


*A. B. C. Publishers’ Statement, Oct. 1, 1921. 
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.035 
.03 
-03 
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-20 
-20 
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Features by 


Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Chas. Dana Gibson 
Rube Goldberg 

T. L. Masson 
Frederick Palmer 
H. J. Tuthill 


and others 


Central Press Association 
Times Building, New York 














THE SUNDAY EDI- 


TION of The Detroit 
News publishes regu- 
larly two and a half 


times as many individ- 
ual want ads as the 
other Detroit 
paper. This 
proof of the great pop- 
ular appeal of The De- 
troit News and its thor- 





Sunday 
is anothe 


ough home coverage. 











Tried and Found True 


Whether as a household necessity for 
the family or a productive salesman 
for advertisers 


The 
Pittsburg Dispatch 


has stood the test for generations. 


Branch Offices: 

Wallace G. Brooke, 
Brunswick Building, New York 
The Ford-Parsons Co. 
Marquette Building, Chicago, Ill. 








Perth Amboy, N. J. 


Plants are putting on men. 
Plant managers are opti- 
mistic regarding future. 
Building trades active. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 


Foreign Rebresentative 








The amalgamation of the two leading 
poy Jewish newspapers of 
ew York 


THE WARHEIT 


brings into bei the most powerful 
advertising aniios in the Jewish field 


She Bap 


Co ee. 7, 


INURE 


The National Jewish Daily 
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wie MONEY s0ve25 


This is a regular weekly department designed to answer questions, offer suggestions 


and generally help the man 


woman of the smaller city dailies and weeklies. 


Henry Beetle Hough, co-editor and publisher of the Martha’s Vineyard Gazette, will 
be a regular contributor, but your ideas on money making and for money saving are 


wanted also. 


For each idea published we will pay $1. 


When your idea appears clip 


it out and send it to the MONEY SAVER EDITOR and payment will be made by 


return mail. 
to this department. 


WANTED: IMPRACTICAL PRINTERS 
3y Henry BeEetLe Houcu 


HERE is a tradition that success in 
the country newspaper field requires 
a practical printer. It is interesting to 
see an impractical printer get to work 
for a change. Results may be surprising. 

As a rule a practical printer is al- 
together too practical. He finds the ex- 
pedient way of doing things. His aim 
is to eliminate work; to get things done 
in the simple, practical way. 

The practical printer is the man who 
puts a premium on advertising that does 
not change from one year to another. 
He is the man who carries an advertise- 
ment of spring millinery, openings in 
January. He has his newspaper laid out 
so that he does not have to touch half 
of each page. He pulls out a bunch of 
locals every week, jams in a bunch of 
new ones and lets the paper slide. 

Nobody reads much of the practical 
printer’s paper. The entire town looks 
in the corner for the locals and naturally 
refrains from glancing at the eternal 
hodge-podge of advertising; most of it 
out of season. 

Nobody advertises much in the prac- 
tical printer’s paper. He makes rates 
by the year. Finally he gets down- 
hearted about the newspaper and gives 
his soul to the printing side of business. 

Of course he can run a printing fac- 
tory if he wants to, but the newspaper 
has not had a fair chance and it gives 
one more black eye to the rural press. 

\n imaginative printer may have ideas 
that are practical enough, but he is not 
dominated by expediency of the practical 
sort. He likes to experiment some with 
make-up. He enjoys producing a good- 
looking paper which looks different 
week. 

He wants live advertisers, and gives 
them good-looking ads in good positions. 
If they don’t change their copy every 
week, he changes it for them. He builds 
up a belief that advertising is something 
precious which must not be regarded 
hasely; he preaches that it is worth real 
money and he charges real money for it. 

Iveryone reads the impractical print- 
er’s paper because it is always fresh and 
new. The whole town is interested in 
the ads because they are news just as 
much as the rest of the paper. 

The impractical printer has due regard 
for his printing business, but he realizes 
thot he is a manager: he has a higher 
function than routine work. He wouldn't 
hire a high-priced man to run a jobber 
or to distribute type; no more will he 
hire himself for that purpose. He em- 
ploys a practical printer, and forges 
ahead with his new ideas to develop a 
real newspaper and something of a print- 
ing business on the side. 


every 





\s to this matter of charging for 
changes in advertisements and allowing 
unchanged ads to run for almost noth- 
ing, a good deal of harm is being done. 
The advertiser must understand that he 
is paying for a service. He is not hiring 
the printer to do a job for him, but on 
the contrary, he is paying in order that 
two thousand or so people may read 
what he has to say. The same number 
of people will see his advertisement 





Your ideas must be workable, told in as few words as possible and new 
Contributions to this department will not be returned. 


every week, whether he changes it or 
not. If he has nothing to say, let him 
stay out of the paper. If he has a mes- 
sage, the service is always ready and 
the price is the same—H. B. H. 


Here is a scheme for getting some- 
thing out of the merchants who will not 
advertise regularly. At a fair rate for 
advertising, a space of any size mounts 
up. rapidly. Altogether too many local 
merchants are chary of what they spend 
for anything which is to them intangi- 


ble. A good way to get them started 
is to open up a column headed “Our 
List of Bargains” or with any similar 


caption. Under this sell each merchant 
who is afraid to spend money for ad- 
vertising just a line or two at ten or 
fifteen cents a line. This will be enough 
to mention a bargain or so. The column 
should be all solid matter set in body 
type. It will be universally read and 
the advertiser will get results. He may 
be easily sold on this small, inexpensive 
advertising and once he sees it paying 
he is a prospect for more business. At 
the same time the bargain column brings 
in a good rate, higher than that for regu- 
lar display, and preferably higher than 
for readers—H. B. H. 





The Fort Worth Star-Telegram is 
turning its white waste paper into money 
by making it into tablets 5% x 8 and 
8 x 11 inches in size and selling them 
at an attractive price. No backs are 
used and the only expense is trimming 
and gluing—W. H. M. 





Several publishers report they are 
finding it desirable to accept notes in 
payment for subscriptions, in view of the 
not very good financial condition of the 
farmers in most sections. They say they 
feel this is far better than letting their 
lists lapse back to the old pay-when-you- 
feel-like-it basis, as some publishers ad- 
mit they are doing. The giving of a note 
is a definite business transaction and en- 
ables the publisher to credit the sub- 
scriber as paid. What is more, the sub- 
scriber will likely look upon a note as 
an obligation; an unpaid subscription, 
especially if there has been no under- 
standing when the time expired, may be 
another matter—Cornell Service Sheet. 





Run a story entitled “How to Recover 
Lost Money.” In this article secure as 
complete data as possible as to the 
amount of money paid by the merchants 
of your community to fly-by-night ad- 
venturers who sign them up for space 
on blotters, hotel registers, cook books, 
road guides, maps, caendars and all the 
other plausible schemes used by smooth 
and oily tongued grafters who come into 
your town, spend $5 for a hotel bill and 
take anywhere from $50 to $500 out of 
your community that will never come 
back. In your article show the mer- 
chants that they can stop this leak by 
forming a merchants’ association all of 
whose members will agree to refuse to 
advertise with transient schemers unless 
a committee from the association en- 
dorses the plan. This will reduce the 
leak of dollars lost in this way to a mere 
dribble.—F. L. 








The Mount Vernon, N, y, 


DAILY ARGUS 


carries more display ad 


Salt 


vertising than any othe Fl 
newspaper in Westchester Ja 
County. 

Dai 


This is an acknowledgment 
of its power that the adver. 
tiser should heed, if desiroy; 
of reaching the people o 
Mount Vernon. 


GEO. B. DAVID & CO. Pub 


Foreign Representative 


171 Madison Ave. NEW YORK 


Sat 
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BOSTON 
TELEGRAM 


The newest, up-to-date 
and fastest growing 
newspaper in 


Metropolitan Boston 





THI 
THE 











HAVING ARI 
Largest Evening n 7 
Circulation 
REPRESENTED BY and se 
BENJAMIN & KENTOR | § tige, 2 
Los Angel lation 
Van Brace-g Bidg. Malinns Baty 
New York money 
225 Sth Ave. 
New Haven |i -.. 
bat the el 
REGISTER ||" 
is New Haven’s The F 
Dominant This atr 
Newspaper communic: 
Bought every night by More New ~y | 
Haven people than buy any other Gan for 
TWO New Haven papers COMBINED. Oe conte 


NEW HAVEN REGISTER DA 


The Julius Mathews Special Agency 
Bostcen — New York—Detroit—Chicege 











Pittsburg Press 


Daily and Sunday we 
Has the Largest |J*2= 


CIRCULATION Sarl 
IN PITTSBURG 


MEMBER A. B. C. ia 


Foreign Advertising Representatives 














Metropolitan Tower Wrigley Bldg. 8% Tribu: 
I. A. KLEIN JOHN GLASS 
New York Chicago 











FIRST | 


In 1921 The New York Times 
lished 2,323,994 agate lines _ of 
advertising, more than twice as 
as the combined volume prin 
next two New York newspapers, 

In January of this year. 
lines of financial advertising 
in The New York Times, exe 
the combined volume appearing 
two New York morning 1 
popularly classed with The Time @ 
quality of circulation. } 

Every advertisement off to 
New York Times is subject 
ship. 























Deseret News 


Salt Lake City, Utah 





Flat Rate Effective 
January 1, 1922 





Daily, 7c. per line 
Saturday, 8c per line 





(one, Hunton & Woodman 


Incorporated 
Publishers’ Representatives 


New York, Chicago, Detroit, Atlanta, 
Kansas City, San Francisco and 
Los Angeles 











THE WORLD AND 
THE EVENING WORLD 
ARE NEW YORK’S 
NEWSPAPERS 


and sell the most pres- 
tige, and the most circu- 
lation for the least 
money. 











Advantage 


Publication of news is not restricted, 
bat the element of reliability is given 
vhen it is read in 


The Pittsburgh Post 


This atmosphere of dependability is 
communicated to the advertising col- 
ums of the paper which has served 











New wi promoted the interests of Pitts- 
4 argh for more than three-quarters 
NED. da century. 

TER DAILY AND SUNDAY 

gency 

hicage 


FIRST IN 1000 
NEWSPAPERS 


A National Advertiser with 30 
years’ experience recently stated 
tut his records show that for 
te money expended the results 
weduced by the Washington 
Sar_placed it FIRST IN 
AMERICA among a_ thousand 
lewspapers. 



































Western Representative, J. 
test Nat'l Bank B 








E. Lutz, 
ldg., Chicago, Ill. 
m Representative, Dan A. . 
ni, Tribune Bldg., New York, N. Y. 















































Good News 


A Weekly Business 
‘lew Page Is 
ney Maker 


ys 
ALLAGHER CO 
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Editor & Publisher 


for 





February 18, 1922 


POLLAR PULLERs 


Advertising and circulation managers are always on the lookout for neu 


ideas that will increase advertising receipts and win new circulation. 


Your 


idea for increasing advertising or circulation may not appeal to your manager, 


but it may be just the thing that some other manager wants. 
LISHER will pay $1 for each idea printed under this head. 

idea is new being used in your city does not bar it from the department. 
dress your communications to the Dottar Putter Epitor. 


clip them and mail them in and receive 

ideas will not be returned. 
A N eight-page tabloid section in colors 

entirely devoted to a furniture sale 

being staged by L. Davidson & Son, Des 
Moines furniture dealers, appeared in a 
recent edition of The Des Moines Sun- 
day Register. The ad was said to have 
been the largest furniture advertisement 
ever published in Iowa. It appealed 
mostly to out-of-town customers.—S 


The Los Angeles Express recently 
made a very forceful presentation of the 
pulling power of its want ad section in 
a half page advertisement presenting the 
answers given by fifty users of the col- 
umns to the question: “Did you get the 
results desired from your classified ad?” 
The answers were given just as received 
from the advertiser and in each instance 
they were in the affirmative —A. 


Fifty prizes of one dollar each for the 
fifty best articles written by children in 
the grammar grades on the subject of 
“Why I Should Buy in My Home Town” 
will get a lot of people to thinking on 
the subject and will make a decided hit 
with your advertisers. Publish the best 
of the articles or extracts from them. 
By so doing you will make a lot of new 
friends for your paper and secure some 
new readers. The parents and friends of 
every child whose story you use will talk 
about it for weeks to come and be en- 
thusiastic advertisers for your paper 
FP. L. 


Canned Goods Week set for the first 
week in March offers an opportunity for 
selling large space to mnon-advertisers 
Wholesale grocers, canned goods brokers 
and large stores will be glad of the op- 
portunity to carry the campaign to their 
own town through the newspapers. A 
national campaign is to be carried on 
under the auspices of the National Can 
ners Association at Washington, D. C 
| a ae 


The Norristown (Pa.) Times devotes 
“A Prize Art Page for Talented Young 
Folks,” the illustrations to the various 
ads being in outline, mostly, suitable for 
coloring. Anyone up to the age of 16 
may take part in this contest, which oc- 
curs frequently. Suggestions are also 
made to the young artists. Three prizes 
are awarded. The prize art page has 
become an interesting and a successful 
feature of The Norristown Times, a 
clever, snappy evening paper which is 
forging to the front. The business men 
have co-operated with the advertising 
manager with considerable success, while 
the children are furnished with fine 
diversion and artistic encouragement. 
Perhaps some of the young artists may 
find this a stepping stone to a big career 
in the future —H. M. E. 


Lent begins with the month of March 
this year. Fish stores will be easier to 
interest in advertising, either individual 
or co-operative, than ever before. The 
main ideas to stress in the copy are: 
“The body is undergoing a change, pre- 
paring for summer. Eating fish aids the 
body, is easier than heavier meats.” 
Cooperative copy with a receipt for 
cooking fish changed in each insertion of 





Epitor & Pus- 
The fact that the 
Ad 
When they apfear 
payment by return mail. Unavailable 


the advertising pulls well. More fish 
would be eaten if the people knew more 
ways of cooking it. Very few people 
know the varieties of fish carried by their 
home town markets, or know that some 
kinds of fish are much cheaper than 
others. A live news story can be had 
by interviewing some leading churchman 
securing a list of the fast days and other 
periods when fish should be eaten. Run- 
ning the next week’s fast days as a box 
in one corner of a co-operative advertise- 
ment gives the copy more pulling power. 
\ fish co-operative campaign will prob- 
ably result in developing some regular 
advertisers after the lenten season 
past—L. A. N 


is 


the Union, 
December 
14, 1859; 
1889; New 


was admitted 
December 13, 1818; Indiana, 
11, 1816; Oregon, February 
North Dakota, November 2, 
Mexico, January 6, 1912. When was 
your State admitted? Why not get out 
an anniversary edition on the day your 
State was admitted. Dig up a lot of 
good readable historical data and run 
a lot of special advertising from firms 
who have been long established. This 
will prove profitable from advertising 
standpoint and it will interest your read- 


ers —F L 


Lllinois to 


Following the recent successful Boys’ 
City Council election at Toronto, Ont., 
the Evening Telegram of that city is 
issuing The Boys’ Own Tely as a sup- 
plement with their Saturday noon edi- 
tion. The paper deals exclusively with 
hoys’ doings at school, on the field and 
in the home, and it consists of 4 pages, 
18x11. The first issue contains a mes- 
sage to boys from “Mayor” E. J. Davies, 
Boys’ Junior Council, and most of the 
contents are from the pens of boy cor- 
respondents. A certain amount of space 
is reserved in each issue for advertise 
ments addressed to boys at ten cents a 
line—J. L. I 


\ Staten Island, N. Y., evening paper 
for some time past has employed the fol- 
lowing novel “stunt” for the building 
up of their circulation, and while some 
circulation managers might consider it 
a trifle costly the results obtained by 
the News were entirely satisfactory. A 
man unknown by sight to the general 
public and nicknamed “Home-trade 
Harry” by the newspaper was sent out 
nightly after the home edition of the 
paper was delivered and fortified with 
six new crisp $5 notes ($30 in all) 
would call at a house picked at random 
in any section of the territory covered 
by the paper, and ringing the bell would 
say to the party answering the door, 
“IT am Home-trade Harry; have you a 
copy of to-night’s News?” If a copy of 
the same evening’s edition was forthcom- 
ing the lucky person would be given 
$5. This would be done in six different 
sections every night, for as long a time 
as the paper wished to keep up the prac- 
tice. It was the means of increasing 
circulation to a great extent. The gen- 
eral plan may be followed with variations 
in a great many ways. Very few homes 
were without a copy of the paper and 
the doorbell was eagerly listened for.— 


i ALE. 
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Would 10,000 or more 
new subscribers change 
the newspaper situation 
in your city? 


A Hollister Campaign gets them— 


paid in advance—in a few weeks. 
Ask the Philadelphia Inquirer, 
Cleveland Plain Dealer, Washing- 


ton Post, Los Angeles Times, and 
others. 
Now conducting 
campaign on The 
Chronicle. Write 
details. 


circulation 
Francisco 
wire for 


big 
San 
or 





HOLLISTERS CIRCULATION - 
ORGANIZATION 


Lacgest in the United States 
300 MERRITT BioG., Los Anceces,Cac. 
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BUFFALO EVENING NEWS 
Again Leads All Six-Day Publications 
in United States in National 
dvertising 

In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
— all papers publishing only six days per 
week. 

In 1922 the Buffalo News retains this 

leadership. 

National Advertising 1921—2,517,574 

agate lines. 
THE BUFFALO MARKET. 

The Buffalo market is a responsive market, 
an economica] market, and built upon the rocks 

sound conservative growth. 

In 1921 there were more building permits 
and more money spent for buildings of all kinds 
including factories and additions than in any 
other year of its history. 

In 1921 there were more business structures 
erected in Buffalo than in any previous year. 

It is significant to note that at the present 
time there is no retail store for rent. 

Buffalo is busy. 

Buffalo is prosperous. 

Buffalo is withstanding the onslaught of the 
reconstruction period. 

Your campaign will pay in Buffalo. 

BUFFALO EVENING NEWS 
E. H. BUTLER, Editor & Publisher. 


Kelly-Smith Company, Representatives, Mar- 
bridge Bidg., New York, N. Y.; Lytton Blidg., 
Chicago, Ill. 

















Thousands will visit and buy at the 


Trenton Automobile Show 
FEB. 22-25 INC. 


“Qwn Your Home” Exposition 
MAR. 6-11 INC. 


Cover these important events in @ prosperous 
community. Complete information upon request 


TRENTON Tl M ES 


New Jersey 


KELLY-SMITH COMPANY 
Marbridge Bldg., New York City 
Lytton Bidg., Chicago 
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LEADS ALL other daily papers, morn- 

ing or evening, in circulation. 

LEADS ALL other daily papers in ad- 
1. 


vertising gains, 1922 vs. 192 





Covers the evening field completely 
Many advertisers use it exclusively 











Representatives 


Co. 
432 Marquette Bidg. 








NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 


ica. 
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RECEIVER FOR ST. LOUIS AMERIKA box and are planning for a stock assess- 
—— ment, the petition alleges. The petition- 
ers ask the court to compel an accounting 
and to enjoin the defendants from inter- 
fering with the society’s business. 

The society was incorporated in 1872, 
the petition says, for $300,600, but the 
capital was reduced 10 years later to 
$146,667, of which only half was paid in. 
The par value of stock is $20 a share. 
The assets are valued at about $153,000, 
including the building at 18 South Sixth 
street where Amerika is published, which 


has a value estimated by Sartorius at 
\mer- $39,000. 


Shareholders Ask Court to Compel Ac- 
counting by Officers 
By Telegraph to Eviror & PuBLISHER) 

St. Louis, Feb. 13.—On the application 
if four stockholders, Circuit Judge Hall 
today appointed Edward W. Foristel, an 
uttorney, receiver for the German Liter 
Society of St. Louis, publisher of 
Amerika, a German language daily news- 
paper. The bond of the receiver was 
fixed at $10,000. The receiver announced 
that he would continue to publish 
ika for the present. 

The suit was brought by Eugene J 
Sartorius, who holds 80 shares in the 
society, J. B. Schumacher, 7 shares, and 
J. B. Seibertz, 3 shares, and is against 
George Pollard, president of the society: 
Oliver Blackinton, secretary, and Guy 
Pollard, treasurer. The three individual 
defendants planned to devote the surplus 
to their own use and took $28,114.99 in 
securities from the society’s safe deposit 


ary 


New Wage Agreement at London, Ont. 


The two London (Ont.) dailies, the 
Advertiser and the Free Press, have 
negtiated new agreements with the Inter- 
national Typographical Union covering 
a three-year period dating from Novem- 
ber 1, 1921. The wage question has been 
in dispute between the papers and the 
men for the past three months and re- 





NEW YORK, N. Y. 
RATE CARD 
in effect Nov. 1, 1920 


EDITOR & PUBLISHER 


1. General Advertising 

a. Transient rate 50c per agate line (minimum b. 
space 14 lines—1 inch). 

Full page . 672 agate lines $200.00 





PREFERRED POSITIONS. 


Front and back cover rates on application. 





Half page 336 = 113.00 
Quarter page 168 * - 60.00 Inside front and back covers 10% extra. 
Eighth page ....... 84 * gs 35.00 
Sixteenth page ..... 42 ‘ ‘i 20.00 All other positions 25% extra. 
2. Time Contracts 
Agate 6 insertions 12 insertions 26 insertions 52 insertions 
A Lines within year within year within year within year 
Full page . 672 $188.00 $175.00 $150.00 $125.00 
SS errr 336 100.00 94.00 88.00 75.00 
Quarter page ...... 168 56.00* 50.00* 47.00* 44.00 
Eighth page ...... 84 30.00* 28.00* 25.00° 23.00 
Sixteenth page ..... 42 18.00* 15.00* 14.00* 13.00 


All 52 consecutive-insertion contracts (see last column above) are based om consecutive 
sertions within the year. 
for one insertion only. 

Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of the 
advertiser within the twelve-month period. 

*Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger space. 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertion 
is accorded the privilege of half pages at $88 and full pages at $150, but such advertisement is 
to be credited on ccntract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net rate 25c 
per agate line. Extra space pro rata. 

d. All rebates earned by advertisers using more than contracted space within life of contract, 
are paid in advertising space to be used within one month after expiration of contract. 


in 
Extra space is charged at the 52-insertion rate, but contract is credited 





3. Classified Advertising. 4. Reading Notices—(None.) 
a. Help Wanted..... . .06 a word 
ge SR ee -06 a word 5. Commissions. Allowed to recognized agen- 
Situations Wanted............ -03 a word cies on other than publishers’ advertising. 
Business Opportunities......... .06 a word 
b. All advertisements inserted on a strictly cash basis, 


except on orders from contract advertisers. 
ec. No discount for frequency of insertion. 





6. TERMS. S 

All accounts payable net 30 days and subject to sight draft immediately thereafter. 

Two (2) per cent. cash discount allowed on current advertising bills paid on or before the 
tenth (10th), provided all previous bills are paid. 

c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not sub- 
ject to cash discount. 

Advertising copy will be prepared by the service department of EDITOR & PUBLISHER 


at an additional charge of 10%. 


a. 
b. 


& Publisher for February 18, 


1922 


cently the union voted in favor of a 
strike. This was averted by a confer- 
ence and an agreement was reached. 
Under it, the former wage rate of $39 
for day and $42 for night work will 
apply for six months from November 1, 
1921, with reduction of $1 from each 
rate for second six months. At end of 
year rate will be readjusted. 
Concrete Building in Texas 

The Bertram (Tex.) Enterprise has 
just completed a new concrete block 
building, designed and erected for the 
needs and conveniences of a country 
printing office. 


Syndicate Buys Wilhite Weeltie, 
Sale of the Fred T. Withite px 
tions, consisting of twelve wee. - 

Central Iliinois towns, has 
nounced. The Star Publishing Comp 
consisting of a number of Springhelg 
Central Illinois men, has taken over 
papers, which, as in the past, yij 
printed at the central office jn Spring 
field and distributed by truck to 4 
various towns. Mr. Wilhite will o 
tinue as advertising manager of 
papers, the staff otherwise being chan 
and a number of new workers added 4 
new Goss press has been installed ath 
Springfield office. 








SUPPLIES & 








EQUIPMENT 








For Newspaper Making 
Wanted 
FOR SALE Used Potter or other four or cight teal 


under 
Cash with order. 


A WORD for advertisements 
this classification. 





Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., 96 Beekman St., 
New York City. 





For Sale 
Scctt 
plates 


for flat stereo 
double steam 


saw table and trimmer 
up to 8 columns. Hee 
table with apron and gas heated steam gen- 
erator. Both modern machines. Bargains to 
quick buyers. Atlantic City Gazette-Review. 





FOR SALE 


Goss Pony Straight Line Press. Prints 
4, 6, 8, 10, 12 or 16 pages, seven or eight 


columns to page, length of page 22 
inches. 
Goss 4 Deck Straight Line Press, 





ready for immediate delivery. Capacity 
4, 6, 8, 10, 12, 14 or 16 pages, 24,000 per 
hour, 20, 24, 28 or 32 page papers 12,000 
per hour. Seven or eight columns to 
page. Length of page 2234 inches 


Which Press Interests You? Write. 


WALTER SCOTT & CO. 


PLAINFIELD, NEW JERSEY 
New York: 1457 Broadway 
Chicago: 1441 Monadnock Block 








Newspaper Plant Equipments 
Established in 1912 


PECKHAM MACHINERY CO. 


MARBRIDGE BLDG, 34th & Bway 
NEW YORK CITY 








Exclusive Sale of Complete 
Newspaper Plant; 16 page press, 
Model B Intertype, 2 Model 5 
Linotypes, steel cabinet, new type; 


installed 8 months ago. Can ship 
and install immediately. Good 
terms. 





LIST 26, 16 Pages, For Publishers, NOW READY 





7. Mechanical Requirements. 
Column width, 13 ems. 
9 x 12 inches. 
Double center spread, 12 inches deep x 19 inches wide. 
should be 133 line screen. 


Column depth, 168 lines. Columns to page, 4. Size of page, 


Half tones used in advertisements 








8. Time Schedule and Miscellaneous 9. Publishing Date—Saturday of each week. 
a. All copy subject to publishers’ approval. b. Forms close Thursday night. 
c. Advertisements must be in office by Thursday for current week’s issue. 
d. Corrections on advertisements may be made up to Thursday, 5 P. M. 
e. EDITOR & PUBLISHER will not be responsible for errors in advertisements, due to 
failure to return proof in time to make corrections. 
f. Failure to furnish new copy on definite insertion contracts will compel use of previous 
advertisement. 
g. Copy for advertisement should be received as early in the week as possible to insure good 
display and position. 
h. All cuts should accompany copy. i. All new cuts and art work made at expense of 
advertiser. 
10. Circulation. 


a. Member of A. B. C. 


b. Date of statement. OS 8 ne oe ery ere ee ee 
For Period....... --year ending June 30, 1921 = =§«-_—«_—__—__aeuvnucuvceccecees 
CR, os nparsctendn | i ee re 





11. Subscription Rates—Domestic $4.00. Canada $4.50. Foreign $5.00. 
iz E 





ive Per 





James Wright Brown, publisher; John F. Redmond, managing editor. 
J. B. Keeney, advertising; Fenton Dowling, circulation. 


R. HOE & CO. 


For One Hundred Years the Leading 

Designers and Manufacturers of News- 

paper Presses and Printing Machinery 
of All Kinds 


Quality First— 
Progress Always 


We always carry a full line of Press 
and Stereo-room supplies, including 
blankets of all kinds, knives, rubbers, 
cheek woods, matrix paper, imported 
and domestic tissue, paste, brushes, 
chemicals, counters, paper roll trucks, 
ete., all at the lowest prices consistent 
with Hoe high quality. 


504-520 GRAND STREET 
NEW YORK CITY 


No. 7 Water Street Tribune Building 
Boston, Mass, Chicago, Illinois 





Rotary Press, suitable for printing 4 } 
page comic section. Tell us what you by 
and price. New Nonpareil Company, (yd 
Bluffs, Iowa. whi: 





Take It To 


POWERS 


Open 24 Hours out of ¥ 
The Fastest Engravers «| 
the Earth 


Powers” Photo Engraving (, | 


154 Nassau St., Tribune Bldg, 
New York City 











Advertisers get the 
sort of display they 
want —when the 
composing room is 
Ludlow-equipped 


Ludlow Typograph ( 


General Office and Factory: 
2032 Clybourn Avenue, Chicag 
Eastern Office: 606 World Bldg.,New Yat 








For Prompt Servic 


TYPE 
Printers’ Suppli¢ 
Machinery 


In Stock for Immediate Shipments 
Selling Houses conveniently 


“American Type the Best in Any Cos 


AMERICAN 
TYPE FOUNDERS 





Boston Pittsburgh  KansssOit 
New York Cleveland Denver 
Philadelphia Detroit Los Angee 
Baltimore Chicago San Frane 
Richmond Cincinnati Portland 
Atlanta St. Spokane 
ffalo Minneapolis Winnie 
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Introduction to Employer and Employee 

















SITUATION WANTED 


classification. Cash with order. For 





those unemployed one insertion (adv. not to 
l ey exceed 50 words) FREE. 
of 
Landi advertising Manager 
ded. 4 One who is used to going out and getting the 
7 ‘eocBibaes and gets maximum out of his depart- 
ti oe =A hard worker, aggressive and just past 





t. ' 
‘arty. Wants a job with some paper that is 
tooking for a real hustler and business getter. 
Write to Box B-794, care Editor & Publisher. 





Advertising Manager 


desires connection with progressive daily in city 





wer 20,000. Long experience in successful 
foreign and local departments. Good solicitor 
copy-writer. Thorough knowledge of lay-outs. 
type, cuts and merchants’ service requirements. 
fox B-798, Eviror & PUBLISHER. 

ght pp 

ga Advertising and Business Manager, 

yOu ball age 37, a hustler who understands all depart- 

1, Com ments in front office from circulation manager 


fifteen to 
Address 


to business manager. Prefer city 
twenty-five thousand. References. 
B-791, care Editor & Publisher. 








Business Executive 

Young man, 36; past 15 years on metropolitan 
) daily, desires to make connection with pro- 
L gressive newspaper. Will take stock if neces- 

ary. Address B-783, Editor & Publisher. 





Business Manager 

At present manager of daily in city of 20,000 
population; 17 years’ newspaper experience. 
Address B-792, care Editor & Publisher. 





| Business Manager or Advertising Manager 


Co, Competent executive and big personal producer, 
4 now making good in city of hundred thousand, 
Bldg lesire to°get in touch with more desirable and 
: permanent opportunity Fifteen years’ thor- 
ugh and successful experience, provincial and 
metropolitan. No problem too difficult. I get 
the business. Salary and bonus proposition 
preferred. Address Box B-799, care Epitor & 
*UBLISHER 





Creulation Manager 

12 years’ circulation experience on dailies in 
tity of 18 to 25 thousand circulation. Married, 
ue 37, references. Address B-790, care Editor 
& Publisher. 





Cassified Manager Available 


ecking permanent connection with good live 
publication, young man 30 years old, have bal 
) years’ experience in classified promotion 
work; 7 successful years as classified manager, 
know how to make the classified pages produce 
tal earnings. Ready to start work March 15. 
Address B-797, care Epitor & PuBLISHER. 


. Copy Desk Man 


aperienced as telegraph, city and managing 
tiitor on small daily. Six years’ experience 
teporting, at copy desk, telegraph editing and 
m front page makeup. Am college graduate 
4 years old. Have had year and a half ex- 
erence writing editorials. Can furnish best of 
tierences from present position, where I have 
en two years as managing editor. Will go 
mywhere any time desired. B-795, Editor & 
Publisher, 


Editor 

of twenty years’ experience on leading Wash- 
aston, D. C., and New York City newspapers, 
as reason to desire position of managing editor 
editorial writer on paper in smaller city; 
‘man of advanced ideas and broad knowledge, 
vho also has some reputation as a magazine 
‘niter; competent to take executive control of 


Rewspaper property. Address B-776, Editor & 
Publisher, 


ditorial Writer 

y : . 

an with 25 years’ newspaper experience secks 
‘sition as editorial writer on Democratic news- 


per requiring high class work, heavy or light. 
ress B-780" Editor & Publisher. 4 





he 


story 
Chicago. 
g.. New Yai 











vo you desire a high grade newspaper man- 
~ Of managing editor who can furnish 
om teendations Proving splendid successes dur- 
aA ¢ war and the subsequent depressed Pa 
weds? If so state problem, salary and full 
sare in first letter. Remember I can 
ray eroots of past results. B-774, Editor & 


















































desire to hear from a publisher who is seeking 


ao of an advertising or business man- 

is unusual ability; 31 years of age, mar- 

od ie Pelitan and small town daily experi- 

: its rough knowledge of the newspaper 

ThA anita Now employed. Prefer city in 

ines not ioe than 35,000 population. B-766 
er. 






























































ad ne enthusiastic, ambitious to get 
a A ic advertising _or circulation work. 
00” ve years’ experience on dailies with 


























to 79,000 circulation. Write fully. 
43, Oak Terrace, 307 W. 15th St., Min- 

















ill o A WORD for advertisements under this . 


HELP WANTED 


©” A WORD for advertisements under this 
classification. Cash with order. 





Wanted 


by New England evening newspaper an ener- 
getic, clear-headed reporter, young college man 


with some training and promise *of future 
growth preferred. News sense and ability to 
write well required. Address Box B-793, Edi- 


tor & Publisher. 





Wanted An Editorial Writer 

High class conservative Demecratic Iowa news- 
paper has an opening for an editorial writer, in 
a city of 45,000 population. This is a real op 


portunity for a capable man who desires a 
permanent position. No others need apply 
References exchanged. Address B-787, care 


Editor & Publisher. 





BUSINESS OPPORTUNITIES 
6c A WORD for advertisements under this 
classification. Cash with order. 





Wanted 
\ going publication printing plant. Box B-796, 
Epivor & PUBLISHER. 





CIRCULATION NEWS AND 
VIEWS 











OMEN won ten out of fifteen auto- 
mobiles awarded as prizes in a re- 


cent circulation contest by the Wichita 
(Kan.) Eagle. The campaign was 
called a “Help Yourself Club” and en- 


listed workers in town in the 
Eagle’s territory. Three capital prizes 
and ten district prizes were awarded, 
in addition to three special awards. 
One of these was given to the club 
member turning.in the largest amount 


every 


of subscription money between given 
dates; another to the member outside 
of Wichita turning in the largest 


amount in a given period and the third 
to the one securing the largest number 
of new subscriptions in Wichita. Rev. 
John W. Jones, a minister of Hutchin- 
son, won a capital prize and one of the 


special prizes. Awards of $200 and 
$100 were also made. 
Prizes offered by A. H. Kerr of 


Corsicana, Tex., to the five local news- 
boys who saved the most money during 
1921, were awarded last week. Mr. 
Kerr’s proposition was that he would 
award checks of one-half the savings 
of the five newsboys who were able to 
show the largest bank balance during 
the year. The prize winners were: Ed- 
win Price, saved $40 and was awarded 
$20; Richard Stubbs, saved $28 and was 
awarded $14; Gordon Carr saved $24 
and was awarded $12; Weldon Whit- 
lock saved $23.50 and was awarded 
$11.75; Bee Whitlock saved $21.45 and 
was awarded $10.70. 


The San Francisco Examiner last 
week staged a “Beautiful Hand” con- 
test, open to any California woman or 
girl over 14 years of age. Photo- 
graphs submitted to the contest editor 
were required to show the hands ad- 
vantageously displayed. A valuable 
diamond ring was first prize. 


The St. Paul Daily News gave a 
Christmas party to over 1,200 children, 
members of the Daily News Children’s 
Club, at the principal theater in the city. 
A membership button of the club was 
the ticket of admission. The party was 
a joint Christmas present from the News 
and the owners of the theater. 


The Everett (Wash.) Daily Herald 
recently took a census of its city and 
after checking it three times arrived at 
the conclusion that only 84 families of 





the city’s 6,524 are not represented on 
its circulation rolls. Its publishers 
claim a record for thoroughness in 
covering a local field. 


Nearly 300 newsboys and carriers of 
St. Paul were entertained at a local 
theater, the manager thereof and the 
Daily News being the hosts. Reuben 
Kovsky, “King of the Newsboys,” led 
the procession from the rendezvous to 
the theater. Mogey Bernstein, leader 
of the newsies twelve years ago, gave 
a talk on the old days in the paper- 
selling game. ‘The boys were treated 
to candy by St. Paul firms. 


The Carrier Boys’ Band, recently 
formed among carriers of the Spring- 
field (Ill) State Register, gave its first 
public concert several nights ago at the 
the Y. M. C. A. auditorium, scoring a 
distinct hit with the big audience. Ac- 
cording to Fred Schuch, circulation 
manager, the band has aroused so 
much interest among the youth of 
Springfield that 800 applications for 
routes were received by boys who de- 
sired to carry papers and play in the 
band. The services of the band will 
be placed at the disposal of organiza- 
tions for programs, dances, etc., with- 
out charge as an “ad” for the Regis- 
ter. 


Plans for the entertainment of the In- 
ternational Circulation Managers Asso- 
ciation Convention to be held in India- 
napolis June 13, 14 and 15 are being 
formulated by a local committee of which 
John M. Schmid, circulation manager of 
the Indianapolis News, is chairman. The 
members of the arrangement committee, 
in addition to Mr. Schmid, are Charles 
Payne of the Indianapolis Star; Fred 
Reinhard of the Indianapolis Star; C. 
P. Julian of the Indiana Daily Times, 
and George Schmid and Vattier Snyder, 
both of the News. 


Writers of prize-winning letters in the 
contest, “What I like best about my 
home town paper,” were announced in 
the January issue of Farm and Fireside, 
published by the Crowell Publishing 
Company of Springfield, Ohio. Only 
the initials of the winner of the first 
prize were given, but the paper written 
about by this contestant was the Grand 
Junction (Colo.) Daily Sentinel. The 
winner, in brief, asserted he liked the 
Sentinel best because it devoted consider- 
able attention to the interests of the rural 
districts ; because it carried much “neigh- 
borhood news,” and its sincerity “in ad- 
vocating a square deal for all.” 


Catan daily newspaper 
publisher can buy protected 
minority 
leading daily of small middle west 


interest in prosperous 


city. Holding has been returning 
owner for personal effort and in- 
vestment $800 to $1,000 a month. 
$40,000 cash required. 


Proposition X. G. 


Charles M. Palmer 


Newspaper Properties 
225 Fifth Ave. New York 








Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 
Established 1910 














For Sale: 32-pp Hoe 


Rt. angle, two decks, four plates wide, 8 
cols. 12 ems, Kohler Control, type col. 
length is 22 in., tapeless folder, extra roller 
stocks and spindles, metal furnace, carved 
casting box, elevating table and double 
steam table. 


IMMEDIATE DELIVERY 


Southern-Publishers Exchange 


INCORPORATED 
Newspaper Propertics and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 





WE CONNECT THE WIRES 


$25,000 CASH for entire 
purchase, majority holding, 
equal partnership, or pro- 
tected minority with manage- 
ment. Afternoon daily, South- 
east preferred. ill con- 
sider executive position, 
without interest, at $5,000. 
Age 48, college; town and 
city printing, editorial and 
business ee a profit 
producer. o. 5790. 


FERNALDS EXCHANGE, INC. 


THimo NaTL.Bioe. SPRINGFIELD. Mass. 











Wanted 


A Good Reporter, Capable of 
Taking Charge of the Finan- 
cial Page of a Large and Im- 
portant Daily Newspaper in 
a Provincial City in the East. 
Must Have Had Some Experi- 
ence in Financial News and 
Be in Possession of Satisfac- 
tory Credentials as to Char- 
acter and Ability. Reply: 
B-800, Editor & Publisher. 





Wanted 


A Well Equipped Man Fa- 
miliar with News to Take 
Charge of an Important 
Morgue with Four Subordi- 
“nates in a Large Eastern 
City. Must be Acquainted 
with Library Methods and 
Be Willing to Work Hard in 
a Position That Will Create 
Fine Opportunities for Ad- 
vancement in Salary and 
Position. Address: B.-801, 
Editor & Publisher. 
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FAIRCHILD 
FASHION 


SERVICE 
Edited by 
ELEANOR GUNN 


Appealing, practical. 
equivocally proven popularity. 


Of un- 


Said by editors to be the most 
comprehensive and the best all 
around fashion service available. 


Delighting women readers 


in 


cities big and little all over the 


continent—from Boston out to 
Wichita— from Edmonton to 
New Orleans. 

METROPOLITAN 
NEWSPAPER SERVICE 
Maximilian Elser, Jr., Gen. Mgr. 
150 Nassau Street, New York. 


Samples on request. 








Million 
Dollar 
Hearst 
Features 


The World’s Greatest Circulati 





Builders 


International 
Feature Service, Inc. 
New York 











Announcing a new series of 


LESSONS IN 
BASEBALL 


By J. B. SHERIDAN 


THE INTERNATIONAL 


SYNDICATE 
BALTIMORE, MD. 








Infernational News Service 
World Building. NewYork. 





NEWS 


For Evening and Sunday Newspapers 





















“The African World” 
& 


“Cape-to-Cairo Express” 


Published every Saturday 


ndon. 


AMERICAN OFFICE 


in 


No. 1 West Thirty-fourth St., 


NEW YORK CITY 
Telephone Fitz Roy 2969 








Editor & Publisher 


for 


18, 1922 


February 


CHES 


Managing editors and city editors 
feature ideas that can be used locally. 
each hunch published under this head. 

1 successfully im your city d 





them and mail 
s not 


them in and 
be returned, 


receiwwe 


THE Findlay (Ohio) Republican has 
| f 1 


ven running for several months a 
colun What This City Needs,” the 
contributions being sent in by readers 

connection with this we have just 


npleted a very successful Limerick, o1 


Last Line, contest, proving that a Lime: 
ick ca e turned to a serious and con 
structive end. We gave $5 for the most 
itting last line submitted, answering the 
question what does this city need, the 
following basic lines for the Limerick 
being given: 
There is a wise man, I, C. Plain, 
Opinions of his are most sane, 
He said yesterday, 
We need, by the way, 
W. S.A 
Tabulation of “favorites” in the matri- 
monial dope-sheet furnished a_ punchy 


feature that evoked interest. Annas ran 





ahead of Marys in the marriage license 
bureau record and Johns trailed Ralphs 
last year, the record showed. Clerks 
were most frequent wooers in the male 
section and the “home-girl” out-num 
bered the stenographer at the bridal rail 
census. Most popular marriage age fur- 
nished a side feature to the story. * 
> 3 

A subject today that interests almost 
everyone is the school system. At pres 
ent, many authorities contend that the 
school is becoming over-feminized, and 
that more male teachers are needed, It 
is also contended that the reason male 
teachers are not more numerous in_ the 
teaching profession is that they can not 
earn as much in this important work as 
in business and trade. Interview  busi- 
ness men who have been school teachers 
on this subject, and also heads of the 
school system such as directors and 
superintendents.—R. A. S. 

Is the building boom keeping up dur- 
ing the winter months? In many sec- 
tions of the country the winter has not 
been severe enough to seriously inter- 
fere with construction work. Excava- 
tions for new structures continue to be 
made in some places. A review of the 


principal projects under contract and in 
process of erection with a summary of 
the progress made will help to keep the 
real estate section up to date and may 
stimulate those holding back “for bet- 
ter times” to get busy.—A. C. R. 

Which of the presidents ever 
your city? 
visits 


visited 
An account of such visit or 
make a good story always, es- 
pecially if you can get an interview with 
some old time citizen and have him tell 
you about it with human interest inci- 
dents, What your city papers said at the 
briefly told, will also be helpful as 
working into the story.— 


time, 
material for 
. fe Ne 


The Los Angeles Express has been 
publishing a series of articles under the 
heading “Banker’s Talk to Young Men,” 
which has developed a large following in 
the Southern California Before 
starting the series, the Express obtained 
promises from fifteen of the leading 


city. 





your c ntributions to the Huncn 


are always on the lookout for news and 
Epiror & PUBLISHER will pay $1 for - 
The fact that the hunch is now being 
es not bar it from this department. 
Epitor. When they appear clip 
payment by return mail. Unavailabie 


to the 
to ad- 
young 


contribute 
devoted 
men to the 
business. a. 


bankers *of the city to 
The 


irom 


scries, articles ar¢ 


vice sucesstul 


1 about to enter 


lan 


The Tampa (Fla.) Daily Morning 
fribune carried a feature for forty con- 
secutive days on “Optimism and_ the 
Future.” The articles were written by 


successful representative men from every 
line of business not only in Tampa, but 
in all the surrounding country which the 
Tribune serves. published on 
the front page picture of the 
vriter, and the editorial page contained 
interesting comments on them, They 
created an interest in the paper, and ad- 
vertised it and that section of Florida in 
which Tampa is situated. Because of 
their “Optimism for the Future” which 
these prominent evidently felt, 
these articles generated a wave of op- 


They were 
with a 


men so 


timism during hard times which en- 
couraged even the poorest, panic-made 
pessimist—N. V. B. H. 


The Baltimore Sun has been running 
a series of local features under the head 
“The Other Fellow’s Job.” Stories ran 
about 200 and were accompanied by two 
column picture showing individual at 


work. <A well written series in any city 
should have strong local appeal.—C. 
L. M. 


An interesting feature story can be 
worked up from short interviews with 
the persons of the community who have 
passed the 90 year mark. 
along a single 
his own bent. 


These can be 
each can follow 
A single old person does 
not inspire much interest but a number 
always gets many younger 
talk and road—P. C. H. 


line or 


persons to 


Nowadays everyone is talking effi- 
ciency. A story which would be good 
for a Saturday feature could be built 
around five don’ts each from a lawyer, 
dentist, accountant, physician, motor car 
mechanic, minister, foot specialist, beauty 
specialist or psychologist.—B. 


“What are the most popular dishes of 
food?” Answers by representative 
restaurant or cafeteria waiters and man- 
agers will attract readers, who like to 
read about eating almost as much as 
they like to eat. Peculiarities of restau- 
rant diners may also be brought out.— 
i Res es 


The Halifax (N. S.) Herald has been 
successfully developing reader interest 
by inviting its readers to contribute 
stories and incidents suggested by hap- 
penings in the day’s news. For example, 
a mysterious fire occurred in Antigonish, 
N. S., recently, which has baffled all ex- 
planation. The Herald asks for accounts 
of other unsolved mysteries and names 
several as a_ starter. Incidentally it 
offers thee cash prizes for the best so- 
lution of the fire mystery. A good news 
story always sets people talking and the 
Herald believes in giving its readers an 
outlet for their ideas and reminiscences. 
—W. A. C. 





ee, 


Fight for business jn Indian. 
apolis where there’s a chance of 
winning. Never before was the 
old shot-gun “national” method 
so out of line with comme 
sense methods. ‘This is a marke 
that will show you returns Now 
because the people have moe 
with which to buy. 


FRANK T. 
Advertising —— 





I.E. 
First National ~! Me 





$$ 
USE NEWSPAPERS ON A THREE-YEAR BASS 





urns 


—————, 











Associated Editon 








They Forget 
the News— 


They Remember 
the Features. 








35 N. Dearborn St., Chicapl 











America’s Best 
Magazine Paga 
Daily and Sunday 


Newspaper Feature Serv 


241 WEST 58TH STREET 
New York City 








Offset Gravure Corpora 


351 West 52nd St. 


Offset Gravure 


A leading publisher writes: 


“It is the best pictorial supplemett 
we have ever issued. You are to ® 
congratulated upon the excellence 
the work. 


“Most charming pictorial effects 


“An artistic quality distinctive fra 
any other method of a 


New Yi 
Telephone Circle 7395 
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The value of Southern farm 
products last year in these eight 
states was nearly THREE BIL- 
LION dollars. 


The South is rich in merchan- 
dising possibilities and no broad- 
visioned national advertiser who 
will investigate and study the 
facts can but know the ever- 
increasing demand for all kinds 
of supplies. 


The prospects are nowhere so 
promising for good returns on an 
advertising investment today as 
in Southern newspapers, particu- 
larly those covering the states in 
this list. 


The Southern people are eager 
for NEWS and they read their 
newspapers at HOME. They are 
particularly interested in adver- 
tisements because they have more 
money to spend on themselves 
than heretofore. 


Use these dailies and reach the 
buyers in their respective com- 
munities. 


ALABAMA. 


*Birmingham Age-Herald. .(M) 
*Birmingham Age-Herald. . (S) 
*Birmingham News (E) 
‘?Birmingham News ...... 
*Mobile News-Item 

*Mobile Register 

*Mobile Register 


FLORIDA. 


Jacksonville Metropolis. . . 
*Florida Times-Union, Jack- 
sonville 
*Pensacola Journal 
*Pensacola Journal 
*Pensacola News ........ 
*Pensacola News 


GEORGIA. 


*Augusta Chronicle 

*Augusta Chronicle ...... 
*Augusta Herald 

*Augusta Herald . 
*Columbus Ledger .... 
*Macon Telegraph 

*Macon Telegraph ... -(S) 
*Savannah Mng. News (M&S) 


KENTUCKY. 


*Lexington Leader 
*Lexington Leader 
*Louisville Herald 
*Louisville Herald ....... 


NORTH CAROLINA. 


Asheville Citizen ....... 
Asheville Citizen 
*Charlotte Observer 
*Charlotte Observer 
Greensboro Daily News. . 
Greensboro Daily News... 
*Raleigh News and Ob- 
server 
*Raleigh News and Ob- 
server 
*Raleigh Times 
Wilmington Star .... 
*Winston Salem Journal (M&S) 


SOUTH CAROLINA. 


*Columbia Record 
*Columbia Record ....... 
*Columbia State 
*Columbia State 
*Greenville Piedmont .... 
Greenwood Index Jour- 
nal 
*Spartanburg Journal . 
*Spartanburg Herald .. 


TENNESSEE. 


*Chattanooga News ...... 
*Chattanooga Times ..... 
*Chattanooga Times 
*Knoxville Sentinel 
ee Commercial Ap- 


peal 
*Nashville Banner 
*Nashville Banner 


VIRGINIA. 
tBristol Herald Courier (M&S) 


Danville Register and 
Bee (M&E) 
Newport News Times- 
Herald 
Newport News 
Press 
*Roanoke Times 
*Roanoke World-News ...(E) 


t, Octob 


Seas 


Circula- 2,500 


tion 
24,923 
26,787 
61,470 
65,469 
10,840 
21,165 
33,739 


19,223 


32,181 
3,978 
57396 
5,266 
7,000 


57, 246 


12,118 
10,548 
21,328 
24,005 
18,913 
25,900 


22,540 


25,977 
7,711 
6,228 
6,325 


13,559 
14,276 
20,815 
21,667 

8,282 


4,185 
3,901 
6,112 


20,532 
21,109 
23,221 
23,748 


82,165 


110,320 


39,384 
42,148 


7,011 
12,012 
10,052 

5,313 


10,904 
11,020 





Government 


1, 1921. 


lines 


110 


-08(9cS) 
.025 
-025 

-03 


*A. B. C. Publishers’ Statement, October 1, 1921. 
**A. B. C. Statement, April 1, 1921. 


tIncludes Bristol, Tenn. 
{+Publisher’s Stat 





t for January, 1922. 


-08 (9cS) 
-025 
-025 
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AMONG ALL NEW YORK 
EVENING NEWSPAPERS 


‘The Globe First 


Decided by a referendum in which sixteen well- 
known advertising agencies took part, voting 
that according to their experience and judgment 
no other evening paper possesses in such large 
measure the elements of 


Newspaper Excellence 


Journalistic character—reliability and fairness—commanding the confidence 
and esteem of readers. 


Popularity as a Family Paper, by reason of contents that commend it to the 
Home. 


Reader preference, or attachment, because of long-continued or habitual 
reading, or partisanship. 


Prestige of age or old-establishment, fame of leadership or domination of 
its field, reputation of success and influence. 


Appearance—in typography, make-up, presswork, ete. 


Medium Effectiveness 


Readers responsive to advertising—in the habit of noticing and comparing 
offerings—who have a wide range of purchasing ability, whether mer- 
chandise be “popular-priced” or up to the more expensive, choicer grades. 











Presenting the ‘“market-place’” aspect in the volume and variety of 
= E Pp 
announcements. 


Concentratio. of distribution in city and suburbs. 
Subscribers gained and held on merit as a newspaper. 
Rate inducement, considering price alone. 

Cleanliness of advertising columns. 


Service to advertisers, in co-operation and the like. 


Not merely assertion or claim, but the recorded result of a com- 
parative appraisal of “‘pulling power,’’ proved and attested in a canvass 
of the votes by Messrs. Ernst & Ernst, eminent certified accountants. 


THE NEW YORK GLOBE %™ 


JASON ROGERS, Publisher 
Lorenzen & Thompson, Inc., Special Representatives 


CHICAGO NEW YORK 




















